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DON'T BE FOOLED 


/ THE OLD POCKETBOOK TRICK ! 
| | 


Buy anything less than the finest 
binder and you run the risk of low- 
ering the quality of your sausage and 
loaf goods and of losing customers. 


The absolute dependability and uni- 
formity of STALEY’S SOYFLOUR 
is your safeguard for high quality 
products because this is the one bind- 
er that is ESPECIALLY PROCESSED 
FOR MEAT PACKERS. Don’t be 
fooled into thinking inferior products 
are ‘“cheaper.’’ Keep your products 
on the high quality plane. Order 
STALEY’S SOYFLOUR from your 
jobber. 


OYFLOUR 


ESPECIALLY PROCESSED FOR MEAT PACKERS 
‘by A-E-STALEY MFG. CO. DECATUR, ILL. 











JOHN E. SMITH’S SONS 


50 Broadway, Buffalo « 11 Dexter Park Ave., Chicago ¢ 612 Elm St., Dallas ¢ 5131 Avalon Bivd., Los Angeles ¢ 360 Trautman St., Brooklyn 





No matter what your Sausage Kitchen schedule calls for, or what your operating conditions 
may be, the New Buffalo Self-Emptying Silent Cutter will reduce your costs and save money 


continuously from the very day you put it into operation. 


Its larger capacity and faster operating speed, its cleaner, cooler cutting, with the resulting 
higher protein value and increased product yield, its easier operation—all combine to 
reduce costs to the minimum. The New Buffalo operates on less power than ever before. It 
requires less floor space—and above all it is Buffalo Built, which means year after year of 


trouble-free operation with an absolute minimum of upkeep expense. 


No other Sausage Machine has ever offered so many combined advantages as the New 
Buffalo with its fully adjustable, patented bowl supports, its air operated, completely sani- 
tary emptying device and its more than a dozen other exclusive, cost saving Buffalo features. 


Nor has any other sausage machine ever been given such enthusiastic approval by its users. 


Write for complete information about the New Buffalo Self-Emptying Silent Cutter and let a 


Buffalo representative explain to you the reasons why so many Sausage Makers are turning 


THE NEW BUFFALO 
SILENT CUTTER 


CAPACITIES, 200 TO 800 LBS. 


to this completely new Buffalo Machine. 












CONTINUOUS SAVINGS 




















to produce solid hams 


Ask for your free copy of ‘‘The Modern Meth- 
od.’ It shows how to close properly the aitch- 
bone cavity, how to get proper results from 
ham boiling equipment and many other help- 
ful hints. Gives complete information about 


D . ; Adelmann Washer, Foot Press, Luxury Loaf 
ON'T take chances. Play safe with Containers, Prest-Rite Molds, etc. Many illus- 


improved Adelmann Ham Boilers. The trations. Gives trade-in values of old Ham 
new elliptical springs permit expan- _Boilers. Write today! 

sion during cooking, and distribute the 
pressure over a wide area, resulting in 
solid, well-shaped hams. 


Adelmann Ham Boilers are made of 
Cast Aluminum, Tinned Steel, Monel 
Metal, and Nirosta (Stainless) Steel, the 
most complete line available. Liberal 
trade-in schedules make it profitable 
to dispose of worn, obsolete equipment 
in favor of new Adelmann Ham Boilers. 





ADELMANN-” The Kind Your Ham Makers Prefer” 


~ - -—q - 
-_? 
+ ° | a 


Office and Factory, Port Chester, N.Y. 


CHICAGO OFFICE: 332 South Michigan Avenue 
European Representatives: R. W. Bollans & Co., 6 Stanley St., Liverpool & 12 Bow Lane, London,—Australian and New Zealand, Representa- 
tives: Gollin & Co., Pty. Ltd., Offices in Principal Cities—Canadian Representatives: C. A. Pemberton & Co., Ltd., 189 Church St., Toronto. 
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Daily Market Service 
(Mail and Wire) 


“THE NATIONAL PROVISIONER 
DAILY MARKET SERVICE” reports 
daily market transactions and 
prices on provisions, lard, tallows 
and greases, sausage materials, 
hides, cottonseed oil, Chicago hog 
markets, etc. 

For information on rates and 
service address The National Pro- 
visioner Daily Market Service, 407 
S. Dearborn St., Chicago. 
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FOOT 
OPERATED 
HAM 
PRESS 





A turn of the key raises . F gene 
table for pressing ham molds and 
cylinders. A ale outfit, nothing to 
get out of order. Reasonable in price. 





PERFECTION HAM MOLDS are 
made of a special aluminum alloy 
which is tough, stays bright, will not 
pit or crack. Genuine non-tilt cov- 
ers. No screws to become loose. 
Buy one mold, convince yourself 
ours are best. 





Of special interest to canners of Po- 
lish le hams. Hams cooked and 
cooled under constant —_ pres- 
sure before placing in cans for fur- 
ther processing are preferred by the 
trade because there is no excessive 
amount of j = around the ham when 
can is opened 


1439 WEST GRAND BLVD. 


WHEN WE SAY 


“Makers of the World’s Most Practical Equipment for Making Hams and Meat Loaves”’ 
WE MEAN JUST THAT. Many years of actual experience in manufacturing 


hams and meat specialties enable us to supply you with equipment which is practical. 


GET QUALITY AT RIGHT PRICES. BUY DIRECT 
WRITE US FOR PARTICULARS 





MEAT LOAF MOLDS, Practical 
shapes and sizes. Made with either 
flat or coil spring covers. Inside cor- 
ners rounded, easy to wash. 





FOR ROUND BOILED HAMS. 
Replaces old style split cylinder. No 
canvas to contend with. Both ends 
of hams are straight, no waste. 
Juicier hams. 


Not only hams but all boneless cuts of pork, 
beef, veal and mutton can be shaped in the 
press and forced into round or square cylinders 
for cooking. Should be considered by every 
sizeable packer because it enables him to 
utilize to better advantage all cuts of meat. 
Produces a package which appeals to the trade 
and brings a better price. Corned Beef, Spiced 
~_ Barbecue Pork, Bone- 
less Roasts, etc., all can be 
press- -shaped and forced in- 
to cylinders for cooking or 
chilling. Indispensable to 
manufacturers of canned 
meat products because the 
product can be press-shaped 
and forced into cylinders for 
cooking before placing in 
cans for further processing. 
When can is opened there is 
no excessive amount of juice 
around the ham. 
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EASY WAY LOAF FILLER. oe 

nese to any size _ om. 

ple to operate, saves time s ine 
ight. Pays for itself in s order. 

the smallest plant can afford one. 











PAT. 
APPL'D 
FOR 


PERFECTION MEAT SHAPING PRESS 


C. T. LENZKE & COMPANY 


DETROIT, MICHIGAN 


























DID YOU KNOW... 














...More than 15 million pounds of meat is 
consumed annually on railroad dining cars by 
the travelling public. 





...fetailers prefer the Stockinette protected 
line because it is not soiled, finger marked or 
otherwise injured in handling ...and so they 
do not trim profits by trimming off otherwise 
saleable meat. 


... Bemis Stockinette will 
help you maintain and increase sales on fore 
and hind quarters, rounds, calves, lambs, 
chucks, loins, hams, bacons, franks and 
wieners. 

Let the Bemis representative explain the 
many advantages of Bemis Stockinette. Or 
phone or write for sample. There’s a Bemis 
plant or office near you. 


BEMIS BRO. BAG CO. 


420 Poplar Street, St. Louis, Mo. 


OFFICES: Boston + Brooklyn + Buffalo - Chicago - Denver 
Detroit - Houston + Indianapolis - Kansas City + Los Angeles 
Louisville - Memphis - Minneapolis - New Orleans - New York 
City - Norfolk, Va. - Oklahoma City - Omaha - Peoria - Salina, 
Kans. - Salt Lake City - San Francisco + Seattle + Wichita 
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... for protecting meat, whether for dining car 
or home consumption, Bemis Stockinette is an 
important modern safeguard. 


... it’s good business to check with Bemis on 
Stockinette for no other source of supply can 
so adequately meet these three essential needs: 
(1) Quality (2) Service (3) Price. 
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The Spirit of the PIONEER 
Lives On IN THE LABORATORY 


USHING westward to the sunset, the pioneer 

of early America blazed new trails, opened up 
vast wildernesses, made conquest of the land easier 
for those who were to follow. 


Today, that spirit of pioneering carries on in the 
laboratories of our nation. Research is never 
ended. Thousands of tests are made to prove a 
simple fact. It’s commonplace to experiment two 
or three years before an idea may be accepted or 
rejected. 


For our own part, we are pardonably proud of our 
achievement in developing and introducing wet 
strength papers to the packing industry. 


These papers were publicly introduced in October 
1937. But we had begun the quest for them twelve 
years before that! 


In those dozen years, experiments were carried on 


earnestly, quietly, unceasingly. We had our full 
measure of disappointments as well as triumphs. 


But we ultimately succeeded in developing the wet 
strength papers we sought—the papers that had 
come through all tests with flying colors and are 
now used in packing plants throughout the nation. 


STA-TUF 


WET STRENGTH PAPERS 


Sta-Tuf Papers have unusually high wet strength, 
even when in contact with moisture indefinitely. 
They may even be boiled for hours without dis- 
integrating. They do not pluck off the meat or 
fall apart, but are removed in a single piece like 
cloth. 


Sta-Tuf faithfully preserves the bloom of fresh 
meat and, surprisingly, actually costs less per 1000 
wrappers than other less-protective papers. 

















«aa 


H. P. SMITH PAPER CO. _ 












See 





er’ 








1134 West 37th Street 
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HOW MUCH DO yoy KNOW 


SAUSAGE BUSINESS? 








ABOUT YOUR 



















Here’s Your Chance to Find Out! 

















QUESTIONS 









ANSWERS 











What qualities does the 
] housewife want in the sau- 
® sages she buys? 





1. Women everywhere are agreed that good sau- 








sage must not only be tender and juicy, but— 
above all—it must have the zestful tang of true 


sausage flavor. 








What makes “true sau- 
2. sage flavor”? 





2. Fine meats, expertly seasoned and thoroughly 
smoked. 








What guarantees the rich, 
3 smoked flavor so impor- 
® tant to sausage? 


3. Natural Casings! Their porous texture per- 
mits great smoke penetration .. . that means 
sausages with the delicious, appetizing goodness 
which has made them a porn favorite. 









How can you be sure of 
getting natural casin s of 
® unsurpassed quality 














4. By ordering Armour’s Natural Casings. We 
feel that the strict standards for which Armour 
is known ... the careful grading ...the prompt 
. make Armour’s your logical choice. 

















service. . 






















B Well, Mr. Sausage Maker, 


cause their flexibility ma 
well-filled appearance. 


no doubt you feel these are simple questions 
... too simple to occupy your thoughts for long. But are t 


step further and consider wha 
First, natural casings mean 


flavor your customers want. 
kes them cling tightly to the sausage, giving it a 


Second, Armour’s Natural 
Careful grading means a uniformity 
Armour’s requirements brin 

Give your next casing or 
sound step in the right direction for you. . 


gyoua finished pr 





hey? Let’s go a 







t else they mean to you—to your sales. 
fine flavor for your product—the kind of 
mean an attractive looking product, be- 








They 







Casings are your guarantee of satisfaction. 
that cuts down losses in stuffing, and 
oduct of all-around excellence. 


der to your local Armour Branch House. It’s a 
. and your sausage business. 








ARMOUR’S NATURAL CASINGS 


A 
RMOUR AND COMPANY 
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Business Must Be 


A Good Neighbor 
To All ‘The People 


woman and child in the United States. The 

things that give business its profits today will 
be a source of real income to every consumer tomor- 
row. 


Business must see itself as its neighbors—the 
people—see it. 

Study of neighborly duties and of the way in 
which people react to business attitudes or methods 
is particularly imperative when the social order is 
changing. 

President John Holmes of Swift & Company 
brought out these points in an address before the 
Chicago Association of Commerce this week, em- 
phasizing, as he did so, that business should con- 
sider its relationships as being with “people” rather 
than “the public.” 

Pointing out that Abraham Lincoln said, “God 
must have loved the common people, for He made 
such a lot of them,” instead of saying, “God must 
have loved the public, for He made such a lot of it,” 
Mr. Holmes declared that the difference is important. 


C woman ana profits are shared by every man, 


See Public as People 

“Tt keeps our thinking about actual human beings 
—people—from growing fuzzy and academic,” he 
said. “ “The public’ is something you sort of imagine 
as a huge, distant football crowd seen from an air- 
plane. But when you say ‘people’ you mean actual, 
living men and women—the people in this room, the 
people who are having dinner with you tonight, the 
people who are working in your business, the people 
who are looking for jobs, and whether you like them 
individually or not, people are all human, and no 
two exactly alike! 

“What people are thinking and saying about our 
places of business is of very real importance to us. 
We can’t hear a millionth part of all the things they 





say. But we can classify these people into large 
groups for convenience, and we can get a very good 
idea of what these groups are thinking and saying. 

“True, the groups overlap. But, for convenience, 
we at Swift & Company have sorted them into the 
retail dealers who are our customers, the farmers 
or livestock producers who are our sources of raw 
materials, our employes who keep the wheels turn- 
ing, the consumers who eat or use our products, we 
hope, and the shareholders who furnish the capital 
to make all of this possible. 


Business Serves All 


“T haven’t listed these groups of people in order 
of importance. They are equally important. And 
outside them there are other groups of people. 
There are the stock yards operators and market 
agencies. There are the market news services. 
There are our competitors. 

“There are the federal, state, county, and city 
officials, and many other groups. One man or 
woman could belong—and often does belong—to 
three or four of these groups. When you add them 
up, they comprise a lot of people. In fact, they com- 
prise all the people in the United States. 

“The same situation is true of your business, 
whatever it may be. You have relations, like it or 
not, with everybody! 

“And, if you hope to be realistic, you have to 
know what people are thinking and saying about 
you—and why they are thinking and saying it.” 


Obligations Must Be Accepted 


Mr. Holmes declared that a corporation’s success 
cannot be measured by its earnings or activities 
alone. “I recognize,” he said, “that the criteria of 
success of a corporation are not only a history of 
its balance sheet, or even a history of its activities, 








but also a history of its acceptance of 
social obligations and responsibilities.” 

“Our company,” he said, “has at- 
tempted to adopt the realistic view that 
we have an ironclad responsibility to 
each of the groups with whom we have 
relations. We seek to serve them all. Be- 
ing human, we make errors in our serv- 
ice. But we try to behave in such a way 
that we will live up to our responsibility 
and so earn the good opinion of all the 
people.” 

Mr. Holmes outlined his company’s 
conception of its responsibilities toward 
each public group concerned with its 
operation, including meat dealers, farm- 
ers, employes, consumers and _ share- 
holders. 


Dealers and Producers 


Its responsibility to the meat dealer, 
he said, includes the furnishing of the 
kinds, grades and quantities of meat 
wanted, on time and in good condition, 
as well as helping him with meat pro- 
motion ideas and advertising. 

Providing a cash market for livestock 
is part of the company’s responsibility 
to farmers. Among others, Mr. Holmes 
mentioned the skillful .and_ efficient 
preparation of meat and its speedy dis- 
tribution at low cost, as well as the en- 
couragement of meat consumption. The 
firm is also interested in the education 
of farm youth and its training in live- 
stock raising. 

Swift & Company, he declared, goes 
beyond its theoretical obligation to its 
employes by its guaranteed workweek, 
higher “real” wages, reduction in work- 
ing hours, paid vacations, pensions and 
health and accident benefits. Real oppor- 
tunities for advancement are open to 
ambitious employes; since workers are 
vitally interested in the company and its 
affairs they are now furnished with a 
special yearly report. 


Consumers and Investors 


While a meat packer has little direct 
contact with consumers, Swift does feel 
an obligation to tell them about its ac- 
tivities, pointing out the unique char- 
acteristics of the business of preparing 
and distributing meat. One means of 
doing this is through the company’s 
Year Book; more current information 
is supplied by public advertisements and 
correspondence. Plant visits furnish an- 
other means of making contact with con- 
sumers. 

The company has an obligation to an- 
other group—the shareholders—Mr. 
Holmes pointed out. They must receive 
a reasonable return on their investment 
and must also be given accurate and up- 
to-date information on the company’s 
progress and activities. 


Profits Socially Desirable 


“Profits gained in honest competition 
are socially desirable,” Mr. Holmes de- 
clared. “Profits are largely a result of 
an ability to do things better and more 
efficiently than the other fellow. 

“Emerson once told a story about a 
mousetrap, which many of you will re- 
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member. The fellow who can build a 
better mousetrap can make profits from 
it and at the same time society, the 
human part of it at least, will also be 
better off. This is the first impact of 
profits, they come because someone is 
giving us goods and services we want 
and doing it in a better way than some- 
one else. 

“The second step is even more impor- 
tant. In competition, the search for 
profits means that it is usually only a 
short time until someone else is able to 
reproduce these improvements, and to 
pass on an equivalent product. Prices 
go down, the product improves, and so- 
ciety as a result of the profit urge and 
as a result of competition gets many 
times as much real profits as the one 
who originally brought about the im- 
provement.” 

Mr. Holmes pointed out the automo- 
bile industry as one in which the savings 
through greater efficiency and improve- 
ment in the product have been passed 
back to the consumer until he is now 
able to buy a better car at a fraction of 
the price paid in earlier years. 





Packers Hear Good 
Will Message 


EVERAL prominent representatives 

of the packing industry attended the 
Presidents’ Day Luncheon of the Chi- 
cago Association ef Commerce on April 
19, at which John Holmes, president of 
Swift & Company, delivered the address. 
Mr. Holmes was introduced by Oscar G. 
Mayer, president of Oscar Mayer & Co., 
in his function as president of the asso- 
ciation. Edward F. Wilson, president of 
Wilson & Co., G. F. Swift, vice chair- 
man, Swift & Company and D. H. 
teimers, president of the Live Stock 
National Bank of Chicago, were on hand 
for the occasion. 

Mentioning that Mr. Holmes was born 
in Belfast, Ireland, in 1891, Mr. Mayer 
described how he started to work for 
Swift & Company in 1906 at Chicago as 
messenger boy in the smokehouse de- 
partment. Then he traced Mr. Holmes’ 
steady rise through the time office, plant 
superintendency, assistant vice presi- 
dency and vice presidency to head of the 
company in November, 1937. “As much 
as ten years ago,” observed Mr. Mayer, 
“a group of packers in discussion felt 
that John might some day become presi- 
dent of Swift & Company.” 

As an explanation of “what this Irish 
lad ‘had on the ball’ to bring about his 
quiet but inexorable forward march,” 
Mr. Mayer cited his “unswerving intel- 
lectual honesty . . . an extraordinary 
sense of fair play ...a grand sense of 
humor ... and a fine personal mod- 
esty. . .. While some people in his 
shoes might by this time have developed 
into ‘J. Livingston Holmes,’ ” concluded 
Mr. Mayer, “he is and will probably al- 
ways remain, like Henry Ford, a man 
without a middle initial—just plain John 
Holmes.” 









PRODUCERS LEARN 
MEAT PRICE BASIS 


HE producer who raises hogs and 

the housewife who buys pork chops 
together determine the price for each 
of these two products, W. S. Clithero, 
vice president of Armour and Company, 
told livestock producers attending the 
annual Swine Feeders’ Day program at 
the University of Illinois, Urbana, last 
week. 

“The meat packer does not fix the 
price of meat,” Mr. Clithero explained. 
“He is a price finder. The housewife 
doesn’t personally tell the meat packer 
what to pay for hogs, nor does she stand 
up to the retailer and state exactly 
what she will pay for pork nor how 
often she will buy at a certain price.” 

In the final analysis, Mr. Clithero 
said, prices are determined by what 
the consumer is able and willing to pay 
for meat that must be sold. Individual 
meat packers cannot get more money 
for their products, quality considered, 
than their competitors. Competition 
among retailers is so keen that a differ- 
ence of a fifth of a cent a pound often 
will switch their purchases from one 
packer to another. Even in good years 
the packing industry does not earn more 
than a cent on each dollar of sales. 


Pork Prices Are Low 


“Virtually all pork products are 
wholesaling at prices substantially be- 
low those prevailing a year ago,” said 
H. R. Davison, vice president of the 
Institute of American Meat Packers, in 
an address before the swine growers. 

Pork products which have shown the 
greatest decline since a year ago are 


‘bacon and lard, Mr. Davison said. 


Wholesale prices of bacon are 20 to 27 
per cent lower than a year ago, accord- 
ing to government quotations and lard 
prices are about 22 per cent lower. 
Wholesale prices of prime steam loose 
lard are lower than prices of live hogs. 

Another representative of the meat 
packing industry on the program was 
W. T. Reneker, head hog buyer for 
Swift & Company. Mr. Reneker’s discus- 
sion dealt with the problem of swine 
type and its relation to dressed pork. 
Mr. Reneker illustrated his talk with an 
exhibition of live hogs of various types 
and grades and showed the kinds of cuts 
produced by each. 

Among others from the meat industry 
who attended were Col. E. N. Went- 
worth, director of Armour and Com- 
pany’s Live Stock Bureau, and R. W. 
Harrison, assistant director; C. A. 
Luer, plant manager, Luer Bros. Pack- 
ing & Ice Co.; J. W. Long, manager, 
North Star Farm; Victor H. Munnecke, 
president, P. Brennan Co.; Earl Thomp- 
son, Reliable Packing Co.; G. B. Thorne, 
Wilson & Co.; C. H. Romeiser, pro- 
vision department, Wilson & Co.; C. 
Healy, farm manager, Cudahy Packing 
Co., and F. W. Hoffman, vice president, 
The Cudahy Packing Co. 
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Appetite Appeal Dominates 
New Canned Meat Labels 





redesigned its labels and packages 

in 1934. (See April 23, 1934, issue 
of THE NATIONAL PROVISIONER.) The 
checkerboard design, which was applied 
also to trucks, refrigerator cars and 
stationery, and even to the water tower 
at the Indianapolis plant, as well as to 
labels, wrappers and packages, was im- 
mediately hailed by packaging experts 
both within and outside the meat indus- 
try as one of the outstanding packaging 
developments of the year. 


[Kt resesi & Co., Indianapolis, Ind., 
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That this design deserved all the 
praise given it was evidenced at the 
Fourth Packaging Exposition, where 
the Kingan packages were the winning 
entry in the family of packages group. 

These new packages were attractive 
and appealing and were efficient mer- 
chandising aids. Sales of Kingan’s 
canned and packaged meats showed a 
decided increase almost immediately 
after the new design was placed in use. 
They have continued to do a good selling 
job for Kingan & Co. since adoption. 
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LABELS SHOW WHAT’S IN CANS 


Appetite appeal, secured by relatively large 

illustrations of the product cooked and 

ready to serve, is the dominant note in the 
new Kingan labels. 


However, since 1934 there has been 
rapid advancement in label and package 
design. Commercial designers are more 
familiar today with the elements of de- 
sign which exert the greatest sales ap- 
peal. They have learned how to use 
these most effectively and how to com- 
bine them to the best advantage to give 
any particular product greater atten- 
tion-getting value and desirability. The 
outstanding package of an earlier date, 
therefore, may still be of good design 
and capable of doing a good selling job, 
but it should not be expected to compete 
on even terms with one of modern de- 
sign in which are incorporated all the 
latest ideas and in the production of 
which all the most modern and efficient 
methods are used. 


Developing the Design Idea 


Executives of Kingan & Co. always 
have taken a very constructive view of 
meat packaging and have been con- 
stantly on the alert to all developments 
in label and package design. In adopt- 
ing the previously-used checkerboard 
design, they did not hesitate to abandon 
old precedents and associations or to 
subordinate well established details of 
older packages and labels, including the 
well known Kingan trade mark, to ob- 
tain greater eye and sales appeal in the 
newer labels and packages. And when 
it became evident that the prize winning 
checkerboard design had become out- 
moded, even though there was no evi- 
dence of this in product sales, there was 


(Continued on page 28.) 
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such a short time the almost univer- 

sal consumer acceptance that has 
been won by tendered and ready-to-eat 
smoked hams. The rapidity with which 
demand for these meats developed ap- 
parently was not anticipated by many 
packers. Necessity for developing a 
processing method and getting into 
production quickly, and of meeting the 
increasing demand, left little time for 
consideration of set-ups to perform 
processing operations conveniently and 
efficiently. 

Now that output is catching up with 
demand, however, producers of the new 
hams are beginning to give considera- 
tion to ways and means of speeding up 
production operations and cutting costs. 

In a number of instances, steel con- 
veyor belts, manufactured by packers’ 


F ss meat products have achieved in 


*Vice president, Griffith Laboratories. 






i“ More 
~ Efficiency In 







Artery Pumping 


By MERVYN C. PHILLIPS* 


supply houses, have been installed on 
which hams are conveyed to the pump- 
ers. After being pumped, the cuts are 
again placed on conveyor and taken to 
trucks in which they are moved to cur- 
ing cellar. 


Table Layout Popular 


Other plants have installed pumping 
scales on long tables, so that after 
pumping the hams may be moved di- 
rectly across the table into trucks. Such 


HIGH SPEED HAM PUMPING 


Forceps are placed on arteries at table at 
right, and hams are conveyed to pumpers 
on an endless belt conveyor. Pumpers re- 
move forceps, which are returned to artery 
table in a receptacle on an overhead chain 
conveyor. A ham on conveyor belt without 
forceps on the artery is an indication it has 
been pumped. 


an arrangement is shown in an accom- 
panying illustration. Satisfactory pro- 
duction per employe can be obtained 
with this equipment and it is becoming 
popular with packers. However, handling 
cost per unit of product is somewhat 
greater than where volume is great 
enough to justify the installation of 
mechanical handling equipment. 


Elevation and floor plan of a very 
efficient artery pumping table which has 
been installed in a number of outstand- 
ing plants are shown. Hams are brought 
into the room through doorway A to 
the sorting and artery finding table, 
where girls clamp forceps to the ar- 
teries. Hams are then placed on a stain- 
less steel belt conveyor. 


Pumpers on each side of the belt, 
standing in front of percentage scales, 
pull the hams to the scale, remove 
forceps, inject required percentage of 
pickle and place hams back on con- 
veyor belt. A ham on the conveyor 
without forceps clamped to the artery 
is an indication to all operators that 
the ham has been pumped. Pumped 
hams continue on conveyor to end of 
table where they are deposited for trans- 
fer to curing cellar. 


The forceps are placed on an endless 
overhead chain equipped with small 
hooks and are returned to artery find- 
ing table where they are dropped into 
a receptacle containing a hot sodium 
hypochlorite solution. 


Use of a reliable, accurate, well-con- 
structed and easily read scale is essen- 
tial for maximum efficiency with any 
artery ham pumping setup. A scale 
that can be regulated quickly is very 
desirable. Ham pumping scales are 
given hard use under unfavorable con- 
ditions. The packer should give full 
consideration to these factors when se- 
lecting his scale equipment. 





Conveyor Application — Artery Pumping 
Production Installation with. Percentage Scales 
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Turvey Family Business Built 


On Quality and Friendliness 


UALITY product, frequent mod- 
Q ernization, and an intelligently 

administered policy of winning 
friends and customers throughout the 
region from which it draws its livestock 
and distributes its products—these are 
keystones in the success of Turvey Pack- 
ing Co., Blackwell, Okla. Headed by five 
brothers, the firm recently observed its 
forty-second anniversary. 


George, James, Sam, Harry and 
Harold Turvey are the men who have 
directed the development of the com- 
pany to its present position and the 
record volume attained during 1938. 
Their father, George Turvey, sr., laid 
the foundation for the business more 
than 40 years ago, but it remained for 
the sons to combine their energies and, 
following principles laid down by him, 
to build the firm to its present-day peak. 


Rapid Growth Since 1923 


Founded with initial capital of ap- 
proximately $50,000, the Turvey Pack- 
ing Co. is now valued at $150,000. Its 
“Sweet Top” brand name—applied to 
the company’s full line of fresh meats 
and meat products—has become a “buy” 
word in numerous communities in the 
Blackwell territory. Possessing only a 
killing room and eight acres of ground 
in 1923, the company now contains 
eleven departments. It buys up to 17,000 
hogs and between 6,000 and 7,000 cattle 
annually, purchasing all available cattle 


in the Blackwell territory and also buy- 
ing elsewhere. Hogs are brought to the 
plant from a radius of 100 miles. 

George W. Turvey is general man- 
ager; Sam Turvey sales manager and 
James A. Turvey plant superintendent. 
Harold R. Turvey directs shipping room 
operations, while Harry Turvey, who 
heads the company’s livestock buying 
activities, averages 600 to 700 miles 
weekly in his trips to various markets. 
Further indication that the company 
is not likely to lose its family identity 
for some time to come lies in the fact 
that two grandsons of the founder— 
James E. Turvey and Ray Turvey—are 
actively engaged in the selling end of 
the business. James is sales representa- 
tive out of Blackwell and Ray handles 
Turvey sales in Ponca City. 

An accompanying illustration shows 
the company’s present plant, which, 
with stock pens, covers 35 acres. Here 
are located the firm’s processing de- 
partments, offices, garage for the fleet 
of delivery trucks, and feeding and 
grading pens. Storage capacity of the 
plant is more than 200 cattle and about 
100 hogs. Killing operations are con- 
ducted daily, insuring a steady supply 


COMPACT TURVEY PLANT 


This airplane view of the Turvey Packing 

Co., located outside Blackwell, Okla., shows 

plant with office and garage at left and 
feeding yards at right. 


BROTHERS HEAD COMPANY 


Behind the successful growth of Turvey 
Packing Co. are the combined efforts of 
(left to right): George Turvey, general 
manager; Sam Turvey, sales manager; 
James Turvey, plant superintendent; Har- 
old Turvey, shipping room operations; 
and Harry Turvey livestock buyer. James 
E. Turvey and Ray Turvey carry on the 
family name in the sales end of the 
business. 


of meats and meat products for Turvey 
customers. Growth of the plant has 
been steady in recent years. In 1926, 
seven acres of land were acquired for 
stockyard space, and a sales and sau- 
sage room constructed. Additions and 
improvements continued in 1932 and 
1934, and in 1937 the firm took over 
23 more acres of ground. About 75 
persons are now employed at the plant, 
which is situated southeast of the city 
of Blackwell. 


Equipment and Methods 


Among the modern packinghouse 
facilities with which the plant is 
equipped are a new sharp freezer with 
a capacity of 300,000 lbs. of meat, a 
new bacon slicer and bacon skinner, an 
ice machine and a tank for the inedible 
department —all recent acquisitions. 
The company is particularly proud of 
its “quick cure” ham equipment, which 
makes it possible to sell mild, tender 
hams within a short time after hogs 
are processed. Its fleet of seven trucks 
travels more than 26,000 miles monthly 
distributing products. 

Turvey Packing Co. has encouraged 
the raising of superior livestock in Kay 
county and elsewhere in North-Central 
Oklahoma. It maintains a herd of fine- 
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blooded cattle which are loaned to far- 
mers for improvement of their own 
herds. Aid in feeding problems is an- 
other of the educational practices car- 
ried on by the plant. It has consistently 
extended material benefits to 4-H club 
and F.F.A. club members by purchas- 
ing winning entries in the state live- 
stock show at Oklahoma City. 


Some Turvey History 


How the company got its start con- 
stitutes an interesting bit of history. 
George Turvey, sr., was a_ pioneer 
butcher of the Cherokee Outlet. He 
operated a meat market in Arkansas 
City, Kans., for many years before 
participating in the famous opening of 
the Cherokee Outlet in September, 1893. 
It was then that he rode on horseback 
into the new territory, staking out a 
claim just west of the present site of 
the plant. Two years later, he estab- 
lished his meat market in Blackwell, 
and the boys went to work for their 
father. The family raised part of its 
own livestock and bought the rest from 
farmers of the territory. Slaughtering 
was done on the farm of the Turvey 
family. 

Riverside, Calif., became the home 
of the family in 1904. Here the elder 
Turvey established another meat mar- 
ket and later retired. George, jr., Sam 
and Jim Turvey went into the whole- 
sale‘and retail meat business in Arizona 
for a time, engaging in trading, feed- 
ing and butchering livestock. But ulti- 
mately, upon deciding to re-enter the 
packing field, they returned to Black- 
well, their former home and established 
the present firm. George Turvey, sr., 
died in 1926 in the West, but not before 
he had seen his five sons well on the 
way to success in the packing enter- 
prise for which he had laid the founda- 
tion many years before. 

Among products now sold under the 
company’s “Sweet Top” brand are fresh 
meats, luncheon meats, baked ham, 
boiled ham, smoked ham, sugar cured 
ham, hamettes, sausage, lard, chili and 
bacon. In a special section of the Black- 
well Daily Journal, published in com- 






















































































“SWEET TOP” PRODUCTS IN SHIPPING ROOM 


Variety of Turvey meat products being prepared for release into distribution channels. 
Company has fleet of seven trucks traveling 26,000 miles monthly. 


memoration of the packing company’s 
sturdy growth and its importance as an 
industrial concern of north-central 
Oklahoma, 100 special recipes were pub- 
lished in which Turvey “Sweet Top” 
products were featured. 


PACKERS ARE MODERNIZING 


New building being constructed by 
D. & D. Sausage Co., Fitzgerald, Ga., 
will house processing operations of the 
firm and will include new freezing unit. 
Cost of the structure will be approxi- 
mately $7,500. 

Construction operations have started 
on the new concrete and brick utility 
building at the North Montgomery, Ala., 
plant of Swift & Company. Contract 
calls for completion of the building by 
June 10. Designed for convenience of 
the plant employes, the structure will 
be one story high and measure 50 ft. by 
50 ft., containing lockers, dressing 
rooms, a restaurant and other facilities. 





MODERN OFFICE OF TURVEY PLANT 


Attractive terrazzo floor and latest electrical calculating and bookkeeping equipment 
are features of this well-lighted business office. 
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SOUTHWESTERN MEAT RATES 


Railroads may reduce their freight 
rates on meats and packinghouse prod- 
ucts from Chicago and intermediate 
points to Oklahoma City to meet truck 
competition, without corresponding re- 
ductions from Western trunk line pack- 
ing points, the Interstate Commerce 
Commission decided recently in modify- 
ing its orders in I. and §S. No. 2595. 
The modification would allow railroads 
to establish a rate of 74 cents on pack- 
inghouse products, minimum 30,000 lbs., 
and 88 cents on fresh meats, sausage, 
leaf lard (unrendered), hog stomach 
linings and fresh frozen pig skins, in 
straight or mixed carloads, minimum 
21,000 lbs. 

Orders in seventeen other cases, be- 
ginning with No. 12068, Wilson & Co. 
et al. vs. Director General et al. and 
ending with I. and S. No. 2533, butter 
and lard tubs, meats and packinghouse 
products from and to Southwestern 
points, have been modified by the Inter- 
state Commerce Commission in the same 
manner. 


FIRST WAGE MINIMUM 


Industry committee No. 1 under the 
wage and hours act has recommended 
a minimum wage of 32% cents an hour 
for workers engaged in manufacture of 
cotton, silk, rayon and synthetic yarns 
or fabrics. This is the first recom- 
mendation by an industry committee 
under the act and would call for a 7%4- 
cent increase over the statutory mini- 
mum of 25 cents for all employes in- 
volved after July 1, if Administrator 
Elmer F. Andrews should give it the 
force of law by issuing an order. The 
minimum would be industry-wide and 
would apply to about 600,000 workers. 
The committee has asked the Ad- 
ministrator to recall it six months after 
the effective date of the wage order 
so as to observe the effect of the wage 
standard. 
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TRUCKS GET RAIL TRAFFIC 


Railroads have lost significant por- 
tions of their traffic in fat livestock, 
especially hogs, cattle and calves, milk, 
butter, poultry, eggs and other com- 
modities to motor trucks, and truck 
competition has forced voluntary de- 
creases in rail rates on hogs, cotton, 
fruits, dairy products from Iowa and 
Wisconsin, canned goods, groceries and 
other products, according to a recent 
article by J. C. Nelson, U. S. Bureau of 
Agricultural Economics in “The Agri- 
cultural Situation.” 


Owing to the “what the traffic will 
bear” railroad rate principle, he points 
out, a disproportionate rate burden with 
respect to unit costs of service has fre- 
quently been placed on commodities of 
relatively high value and on short-haul 
traffic. To the extent that resulting 
rates have been above the cost of truck 
service, the trucks have found it profit- 
able to divert high-rated and short haul 
traffic from the railroads by offering 
lower rates or better service, or both. 


The policy of making rates relatively 
high on short hauls and valuable com- 
modities, where the traffic could bear 
such rates, was once assumed to be bene- 
ficial to the railroads and to shippers not 
favorably located with respect to mar- 
kets. However, Nelson indicates that it 
has been a boomerang to the railroads 
and to shippers tied to the rails insofar 
as it has invited truck competition. 


Lack of vigorous truck competition 
may be a factor in explaining relative 
stability of rail rates on such commodi- 
ties as stocker and feeder cattle and 
sheep, some foods, salt, cement, ores 
and other products moving long dis- 
tances in bulk. 

Unless there is a change in the rail 
policy of maintaining or increasing 
rates—at times despite general price 
deflation—on traffic believed not suscep- 
tible to diversion or destruction, Nelson 
says “increasing diversion of long-haul 
and heavy traffic to other means of 
transportation is likely. Sources of 
traffic may disappear where shifting 
to other agencies of transport is not 
possible, unless farmers can increase 
their efficiency of production to offset 
higher rates.” 


PERFECT FRANKS FAIR GOAL 


Visitors to the New York World’s 
Fair this summer should return to their 
homes with a new appreciation of the 
American frankfurt and hamburger, as 
a result of preparations being made by 
Childs Co., restaurateurs. The com- 
pany, which will operate 80 stands at 
the fair, has inaugurated an intensive 
program of training its employes in the 
fine art of cooking and serving frank- 
furts and hamburgers. High points of 
the curriculum are instructions in pierc- 
ing frankfurts with a fork without 
allowing juice to escape, turning ham- 
burgers at just the right moment so 
that they are evenly done, and using 
sterilizers with which each of the re- 
freshment booths will be equipped. 
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SHIPPING COST INCREASE 


Packers and other industrial shippers 
by rail would pay for maintenance, 
taxes and interest on investment in spur 
tracks serving their plants, and for non- 
transportation services in connection 
with refrigerated cars, under recom- 
mendations made to the Interstate Com- 
merce Commission last week by Ex- 
aminer C. N. Stiles. The report re- 
sulted from a study of industry service 
at Sioux City, Ia., involving Armour 
and Company, Swift & Company and 
Cudahy Packing Co. plants. 

While dealing with a local situation, 
national adoption of the examiner’s sug- 
gestions would result in increased costs 
for packers and other rail shippers. 

The examiner recommended, in sub- 
stance, that the entire burden of main- 
taining spur tracks, paying taxes there- 
on and a return on the investment be 
shifted to the industry served—in this 
case, to the three packing firms in- 
volved; that whenever shippers operate 
refrigerated or tank cars, the cost of 
switching such cars to and from clean- 
ing and repair tracks be charged to the 
owners of the cars; that shippers in all 
cases pay the cost of cleaning cars, and 
that where a shipper does his own icing, 
he be required to pay the cost of switch- 
ing to and from the icing docks. 

The examiner proposed that the three 
packers and other firms using private 
industrial tracks owned by the Sioux 
City Terminal Railroads be required to 
pay “the proper costs” in connection 
with the tracks. After fixing a definite 
value for the spur tracks, the examiner 
said, the Terminal Railroad should be 
expected “either to dispose of this 
property by sale or to collect track 
rentals” for all maintenance, taxes and 
an annual return on investment. 


SELECT STAMP PLAN CITY 


Rochester, N. Y., has been selected 
as the first test city in which the U. S. 
Department of Agriculture will launch 
its stamp plan for distribution of sur- 
plus commodities to those on relief, 
Secretary Wallace disclosed this week. 
The plan, under which surplus com- 
modities to be designated later will be 
made available to relief families through 
grocery stores and similar retail out- 
lets, is expected to go into operation in 
Rochester within 30 days. Other ex- 
perimental cities are to be announced 
later. No specific mention of meats and 
meat products has yet been made in con- 
nection with the new distribution plan 
to those on relief. 


LIVESTOCK TRAVELS FAR 


The average meat animal is shipped 
409 miles before reaching market, ac- 
cording to a report issued by the fed- 
eral coordinator of transportation. Av- 
erage haul of fresh meats, says the 
report, is 918 miles. 









Roll Brander 
brands SAUSAGE 
on the rack, y 


4 Branding entire 
length of carcass 
with only one 
stroke of roller die. 


QUALITY 


PRODUCTS 
should be 
identified 

with 


GREAT LAKES 
Marking Equipment 


Modern merchandising demands attractive, 
positive identification, as a guarantee of 
quality and. protection against substitution. 
GREAT LAKES Branding Equipment effectively 
answers this need. 












Ham and Bacon 
Brander attrac- 
tively brands 
your product 
and protects 
quality, —»> 


Frank Brond- 
er marks 5- 
Send for Ib. box in 


GREAT LAKES 


Stamp & Mfg. Co.,Inc. 
2500 Irving Pk. Blvd. 


Chicago, Illinois 
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Makes her choose YOUR product 


On the meat counter your product competes against many other 
brands. That’s where the “Unseen Ingredient” ... Mayer Quality 
... will help you get the customer’s dollar. 


Eye-catching, appetizing appearance is one important sales-advan- 
tage which your product enjoys when cured or seasoned with 
Mayer’s Products. Even more vital is the uniformly delicious flavor 
that wins the customer’s loyalty for your brand. 


Discover the difference with a test in your own plant. We'll gladly 
arrange for a demonstration. Write us! 
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Pre-Season 
YOUR HAMS 
WITH THE 


NEVERFAIL 
3-Day Ham Cure 


Pre-Seasoning with NEVERFAIL 
imparts to your hams a taste- 
tempting, aromatic fragrance. No 
other process duplicates it because 
with i NEVERFAIL 3-Day Ham 
Cure the flavor goes in with the 
cure. For appetizing, even pink 
color, mouth-melting tenderness, 
mildness and juicy yet firm tex- 
ture, standardize on the NEVER- 
FAIL 3-Day Ham Cure. 


H. J. MAYER & SONS CO. 


6819-27 S. Ashland Ave., Chicago, Illinois 


Canadian Sales Office: 159 Bay St., Toronto . . . Canadian Plant: Windsor, Ontario 
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PROCESSING POINTS 
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Buying and Testing 
Natural Casings 
i. 


Editor’s Note.—This is the second of three 
articles on buying and testing natural cas- 
ings. The first of the series, dealing with 
sheep casings, and general purchasing pro- 
cedure for all casings, appeared in THE 
NATIONAL PROVISIONER of April 00. 
The third installment on beef casings will 
appear in an early issue. 


Major classifications of hog casings 
are bungs, middles, small casings, 
stomachs and bladders. 


Hog Bungs 


Bungs should be tested as soon as they 
are received by the purchaser. At least 
three bunches, or 30 pieces, are removed 
from each tierce, being selected from 
top, bottom and side walls so as to secure 
representative samples. The sample 
bungs are soaked thoroughly for 2% 
hours in water at 80 degrees F. Some 
consider it best to soak the bungs over- 
night in cold water and from 1 to 2 
hours in warm water on the following 
morning. 

After the bungs are soaked and turned 
they are filled with air and inspected as 
to length and diameter, scores, cuts and 
over-size and under-size bungs. 

INSPECTION.—A careful record 
should be kept of the number of scores 
and cuts and of under- and over-sized 
bungs, so as to arrive at an average 
price on contents of tierce. Bungs should 
be full crowned and there should be no 
bad strains within 32 in. of the crown. 
There should not be more than one short 
length of 30 in. to the bundle of exports 
and primes, but in the smaller grades 
a minimum length of 24 in. is acceptable. 

GRADING.—Width of a bung, and 
its grade, are determined by inserting it, 
after inflation, in a gauge at a point 
18 to 22 in. from the crown. Although 
there is some variation in standards for 
hog bungs, the width grades which fol- 
low are used by some large producers 
and buyers. The grading of hog bungs 
has changed somewhat in the last few 
years. 


Width No. pleces 

Grade inches to tierce 
Ce 2% & over 400 
Large primes. . 1'%e to 2%e 500 
Special primes. . 1'%e6 to 1*%e 550 
Medium primes. 1'%e to 1%, 580 
Small primes.... 146 to 1*%s 600 
Narrow primes.... 1%16 to 1%s6 700 
hs 286-5 ewneaees Under 1%¢ S00 


Broken shorts large 
Broken shorts medium 


Sometimes the classification “narrow 
prime” is omitted and bungs of 174g to 
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1%, in. width are classified as “skips” 
and those of 1%, in. and under as “nar- 
row skips.” 

SPECIAL TYPES.—Many sausage 
manufacturers prefer to purchase hog 
bungs cut 32 in. long, or just the length 
required for liver sausage. Sausage 
length bungs, cut 30 to 34 in. from the 
crown, are usually packed 50 to 100 
pieces more per tierce in each of the 
grades. 

If bungs are rejected, the seller should 
be credited with balance between number 
of pieces invoiced and number of pieces 
used for testing, provided a stuffing 
capacity test has been made, but as a 
rule the diameter and quality tests are 
sufficient. On acceptance the bungs in 
each tierce are counted by transferring 
them to another container. 


Hog Middles 


Middles range from 7% to 10 ft. in 
length and may have the cap on or off. 
The narrow end should measure at least 
1% in. in diameter and the wide end 
approximately 4 in. Middles are packed 
in bundles of five pieces to a set and are 
sold by the set. A tierce should contain 
190 to 200 sets. 


Small Casings 


Small casings, usually called hog cas- 
ings, range in width from about 1 in. 
to a little under 2 in., and are usually 
over 20 ft. long. All standard selected 








SAUSAGE 
And Meat Specialties 


A velume of practical ideas on the 
layout and equipment of sausage 
plants of varying size; descriptions 
of materials used in sausage and meat 
specialty manufacture; formulas and 
operating directions; discussions of 
operating troubles and of 
overcoming them, and an outline of 
major regulations prevailing in con- 
trol of sausage manufacture. 
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hog casings are put up 100 yds. to the 
bundle or hank, and should not contain 
pieces under 6 ft. long. Hog casings are 
purchased on a yardage basis entirely. 
Standard gradings are: 


Width 





Grade Millimeters Inches 
Extra narrow ...... 29 1% and under 
NASTOWS cvcessesce 29/382 Over1% to1% 
Narrow mediums .. 382/35 Over1% to1% 
English mediums .. 35/38 Over 1% to1% 
WIGS ccccvecccecce 88/43 Over 1% to 1'Me 
Extra wides ....... 43 1*%e and over 


Hog casings should be received and 
counted in the same manner as sheep 
casings, and samples may be given a 
water-run test. After soaking in water 
of 70 degs. F. for approximately 1 hour, 
each strand should be carefully separ- 
ated, the total footage measured, and 
the number of pieces counted in each 
bundle. Water running bench should 
be equipped with a gauge to measure 
diameter of casings when filled with 
water, for water should be run through 
each strand of casings. When the water 
is passing through, they should be care- 
fully examined for holes. This is an 
adequate test for hog casings. 


BAKED HAM COATING 


Baked hams covered with an attrac- 
tive glaze or coating have more eye and 
appetite appeal for the buyer. An East- 
ern packer writes: 


Editor THE NATIONAL PROVISIONER: 

Have you a good formula for a sweet coating to 
be used on baked hams? We sell quite a few baked 
hams to delicatessen stores and would like to use 
such a coating on them, 


A good coating for baked hams may 
be made from: 


2 lbs. 14 oz. granulated sugar 
1 lb. 8 oz. apricot pulp 

4 oz. paprika 

4 oz. glucose 

Mix sugar and apricot pulp together 
into a smooth paste with 2 or 3 oz. 
of water. Add paprika and glucose and 
stir thoroughly. Brush each ham with 
the mixture, starting from the top 
and covering sides and both ends. 
Sprinkle a little ground nutmeg over 
the coated ham and place in oven. 

Bake at 450 or 500 degs. F. for 5 
or 6 minutes; then reduce the tempera- 
ture to 375 degs. and hold for 15 min- 
utes. Watch the baking carefully as 
some hams brown more rapidly than 
others and will have to be removed 
earlier. 

This formula should coat about 30 
hams, allowing 3 oz. per ham. Peach 
pulp may be used in place of apricot if 
desired, although the latter has a dis- 
tinctive sharp tang. 
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15-20% SAVING 
IN POWER COST 
























WITH A G-E 
SYNCHRONOUS MOTOR 


pn Walnut Creek Milling Company, of 
Great Bend, Kansas, estimates that its new 
G-E 300-hp synchronous motor driving the 
main mill line shaft will effect a 15-20 per cent 
saving over the type of drive it formerly used. 


Here are a few of the reasons why G-E low- 
speed synchronous motors make such savings 
possible. Full-voltage part-winding starting per- 
mits the use of a simple and economical starting 
equipment. The economies provided by direct 
connection are small space requirements, re- 
duced investment in power-transmission equip- 
ment, elimination of gear losses, and lower 
installation costs. The ability of these motors 
to operate at unity or leading power-factor 
helps to improve voltage regulation, releases 
generating capacity, and increases effective 
transformer and distribution capacity by raising 
plant power-factor. 


G-E synchronous motors with a wide variety of 
electrical and mechanical modifications and with 
control to match can be furnished to meet 
special conditions of voltage and power-factor. 
For further information get in touch with our 
nearest representative, or write General Electric, 
Schenectady, N. Y. 


You Assure Dependability When You Specify G-E 
SEE THE G-E “HOUSE OF MAGIC” AT BOTH FAIRS 


GENERAL (:) ELECTRIC 
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‘WHAT i: |: 








ARCONDTONN. 


"ORTHE MEAT pACKING INDUST®™ 






































WHY Packers Need It___ } 
WHERE It Cuts Costs____ } 


These are only a few of the points on this important sub- 
ject explained in this big binder of reprints of articles from 
THE NATIONAL PROVISIONER. 


es 


— 


Would you like to— 
Prevent the formation of mold on packaged 


sliced bacon? 


Reduce drip losses in the smoked meat 
hanging room? 


— en teh. et Ct. Cee ew Pe 


Make dry sausage the year around? | 


Age beef with small shrink loss and little 
discoloration? | 


Dry up wet and dripping coolers? : 


Control within close limits all factors influ- : 
encing smoking results? 

Eliminate bad conditions and unsatisfac- 
tory results in the offal cooler? 


Chill hogs quickly and economically? 


You can get the answers to these questions, and many other money- 
making facts, from this compilation of articles, as well as learning 
how to proceed to obtain ideal conditions in every department 
where air conditioning can be applied profitably. 

This handbook should be on your MUST list. The price is only $1.25 
a copy. 


ORDER YOUR COPY TODAY! 
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MEAT 
PLANT 
REFRIGERATION 


A Complete Course for 





Executives and Workers 
Prepared by— 








~The National Provisioner 


Questions and 
Answers 


HIS -is the third group in a series 

of questions and answers on meat 
plant refrigeration. The first questions 
appeared in the April 8 issue of THE 
NATIONAL PROVISIONER and the second 
group in the April 15 issue. Others will 
be published in coming weeks. 

These questions and answers have 
been designed to aid those studying THE 
NATIONAL PROVISIONER’S course on meat 
plant refrigeration to determine just 
how well they have mastered the sub- 
ject to date. They will also serve to 
refresh their memories on essential 
fundamental facts necessary for a work- 
able understanding of the theory and 
practice of the subject. 

It has been emphasized previously, 
and is suggested again, that students of 
the course check these questions and 
answers carefully and make sure they 
understand each point covered. Unless 
the student has mastered all the lessons 
on which these questions. are based, he 
may find it difficult to understand some 
of the future lessons. 


Begin with Question 36 

36.—If hot steam is put into one end 
of a jet condenser in a steam jet re- 
frigeration system how can it produce 
refrigeration? 

A.—The steam produces a vacuum 
which at .088 lbs. pressure absolute 
will cause water to cool itself by par- 
tial evaporation. 

37.—Can air freeze? 

A.—Dry air cannot freeze. It is mois- 
ture in air that freezes. 

38.—If a perfect vacuum could be 
produced over a vessel of water, how 
cold would the water become? 

A.—Water freezes at 32 degs. F. and, 
consequently, that is as low a tempera- 
ture as could be reached. 

39.—Name an application of steam 
jet refrigeration? 

A.—Cooling the Tribune tower. 


The National Provisioner—April 22, 1939 








EFFICIENT IN SAUSAGE DISTRIBUTION 


This new International 1-ton truck of the St. Paul Sausage Co. has created considerable 

interest on the streets of St. Paul, Minn. Body is 98 in. long, 68 in. wide and 42 in. high. 

It is insulated with 3 in. of Dry-Zero in sides and roof and 3 in. of cork in floor. 
Doors are installed on right side and in rear. 








40.—Where is 
used? 

A.—In air conditioning. 

41.—What is the peculiar advantage 
of an absorption system? 

A.—It has the ability to handle large 
quantities of highly expanded suction 
gas without going into abnormally large 
machine sizes or compound compression. 
It makes use of latent heat of steam as 
a low head heat machine. It does not 
need pressure to run it since it is a 
chemical cycle. 

42.—What is a low side? 

A.—It is the low pressure side of the 
system, also referred to as the suction, 
evaporator or cooler side. 


the system mostly 


43.—Should direct expansion coils be 
suspended from posts or ceilings in a 
mill constructed building? 

A.—Coils should be on outside walls 
and additional pipe required should be 
placed on the ceiling. Undue rotting re- 
sults when the coils are installed on 





posts. 

44.—Should refrigeration coils be 
painted to prevent rusting? 

A.—No. If necessary, use galvanized 
pipe. 


45.—Should pipe hangers be painted 
to prevent rusting? 

A.—Yes. 

46.—If an electric light burns all 
night in a 32-deg. cooler why doesn’t it 
cool off? 

A.—Light is produced by continued 
inflow of electricity, which is heat. Heat 
is supplied as fast as it is removed from 
the bulb. 

47.—When refrigeration is turned on 





in a dead coil, how does it affect sur- 
rounding air? 

A.—The air is cooled and begins to 
fall because of its increased weight and 
displaces warm air. Circulation of air 
is thus started in the cooler. 

48.—What is a hot air duct? A cold 
air duct? 

A.—The hot air duct conveys warm 
cooler air up to brine sprays where it 
is chilled. The cold air duct conveys 
chilled air back to where it is warmed. 
These ducts promote a more rapid and 
positive air circulation due to stack 
effect. 

49.—Why are direct expansion coils 
made longer than brine coils? 

A.—So that for the same capacity 
they will have enough heating surface 
to digest all liquid and it will not get 
back into compressor. 

50.—Could cold water 
place of brine for chilling? 

A.—Yes. It is used in air condition- 
ing. 

51.—Do brine coils feed into the bot- 
tom coil or into the top coil? 

A.—Into the bottom coil. 

52.—If ammonia boils in a refrigera- 
tion coil how can it cool? 

A.—It boils but at a temperature 
lower than the room or of the product 
to be cooled. 

53.—Approximately how much am- 
monia must be evaporated to produce 
one ton of refrigeration? 

A.—500 lbs. 


54.—Is a lineal foot of 2-in. pipe equal 
to a square foot? , 


A.—1.6 lineal feet of 2-in. pipe is 





be used in 
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the equivalent of 1 sq. ft. of surface. 
55.—What is the thumb rule for heat 
transfer from iron pipe coils to air? 
A.—2 Btu per sq. ft. per hour per 
degree temperature difference. 
56.—Do direct expansion coils in a 
dry salt cellar cool bellies directly or is 
there an intermediate step? 
in 





turn, cools the bellies. 

57.—What is the thumb rule of 30 
gallon-degrees? 

A.—30 divided by the brine split is 
equal to the gallons per ton. 

58.—When a direct expansion coil is 
frosted and then turned off, will ice on 
coil continue to refrigerate the room? 

A.—Yes. As long as room tempera- 
ture is above 32 degs. 

59.—What is minimum split between 
air temperature of room and refrigerant 
temperature to do effective cooling? 

A.—Ten degrees. 

60.—When a refrigeration coil de- 
frosts, how is water prevented from 
dropping on product? 

A.—By placing troughs under coils. 


REFRIGERATION NOTES 
Current expansion program under 
way by Abraham Brothers Packing Co., 
Memphis, Tenn., includes more coolers. 
New community locker plant at 
Petersburg, Tex., is now in operation. 


FLASHES ABOUT SUPPLIERS 


PACIFIC LUMBER CO.—Pacific 
Lumber Co. has established separate 
headquarters in Chicago for the com- 
pany’s Paleo Wool insulation division. 
Edric E. Brown, manager of the divi- 
sion, announces that John H. Klass, 
Eastern sales manager, and Marvin L. 
Fergestad, sales engineer, are in charge 
of the new office, which is located at 
740 Pure Oil bldg., 35 E. Wacker Drive. 
Company’s insulation product is made 
from California redwood. 


ANCHOR CAP & CLOSURE CORP. 
—R. Bruce MacFarlane has been named 
sales manager of the Anchor Cap & 
Closure Corp., Long Island City, N. Y., 
division of Anchor Hocking Glass Corp. 
Mr. MacFarlane, who has had extensive 
experience in the closure industry, 
joined the Anchor Hocking organization 
on March 28, 1938. 

MIDLAND PAINT & VARNISH CO. 
—Midland Paint & Varnish Co., manu- 
facturers of Cleve-O-Cement, widely 
used in the packing industry for resur- 
facing cement floors, have transferred 
operations to a larger building in Cleve- 
land, O., and added facilities for increas- 
ing production of this material. 


FINANCIAL NOTES 


Directors of Kroger Grocery & Bak- 
ing Co. have declared a quarterly divi- 
dend of 40 cents on the common stock, 
payable June 1. 





PACKER AND FOOD STOCKS 


Price ranges of listed stocks, April 19, 
1939, or nearest previous date: 
Sales. High. Low. — Close. — 


Week ended Apr. Apr. 
Apr. 19. —Apr.19.— 19. 12. 


Amal. Leather. 100 1% 1% 1% 1% 
Do. Pfd...... coe cee eee 13% 
Amer. H. & L.. 2,100 8% 8% “33% 33% 
oe. 200 «26 26 26 
Amer. Stores .. 700 8% 8% “S% 8% 
Armour Ill..... 7,250 4 4 4g 
Do. Pr. Pfd.. 300 35% 35% 35% 36 
es BO. sees Kee eas Ka eos 50 
Do. Del. Pfd. 300 97% 74% 97% 100 
Beechnut Pack.. 100 114 114 114 117 
Bohack, H. C... eee eee soe eee 2 
SS. ee eee oes eon 17% 
Chick. Co. Oil.. 200 10% 10% 10% 104% 
Childs Co. ..... 900 8% 8% 8% Bly 
Cudahy Pack... 200 12% £12 12% 11% 
DO PO cces sen tas bee ie 60 
First Nat. Strs. 1,300 39% 39% 39% 40% 
Gen. Foods .... 5,300 40% 40% 40% 40% 
De, PES. ove eeee'.. main 8 117% 
Glidden Co. ... 1,600 16 “16 16 155 
Da PM. .... BO & 38 38 39%q 
Gobel Co. ..... 2,400 3% 3 3% 3 
Gr. A&P 1stPfd. 100 126% 126 126% 125 
Do. New .... 700 79 77% $%Ti% T% 
Hormel, G. A.. ene eee ona ees 23% 
Hygrade Food.. 100 1% 1% 1% 1% 
Kroger G. & B. 2,200 22% 225 22% 21% 
Libby McNeill... 1,550 4% 4% 4% 4% 
Mickelberry Co. 300 2% 3 3% 
M. & H. Pfd... 60 3 3 3 255 
Morrell & Co... ae ae ie 34 
Nat. Tea -- 800 25% 256 25% 25% 
Proc. & G amb.. 3,900 53 53 53 53 
Do. Pfd. .... 530 113 112% 113 112% 
Rath Pack. ... ore eee —_ 27 
Safeway Strs... 7,500 "3s 2% 31% 32% 3144 
Do. 5% Pfd... 20 89 89 89 89 


Do. 6% Pfd.. 120 104 104 104 100 
Do. 7% Pfd.. 140 111 111 111 109% 


Stahl Meyer ... vee es ees ore ly 
Swift & Co.... 1,450 17% 17% 17% 17% 
Do. Intl. .... 3,000 26 26 26 265, 
Trunz Pork .... cos ces eee eas 8 
U. S. Leather.. 500 4 4 3% 
Do. A ° 400 6% 6% 67% 6% 
Do Pr. “pta.. ace 68 eee eee 61% 
United Stk. Yds. 1,000 2% 2% 2% 2% 
oe. PR. ... Be 7% 7% 7 1% 
Wesson Oil ... 1,100 19 19 19 19 
De. Pea. ... 100 61 61 61 64% 
Wilson & Co... 1,700 5% 3% 3% 38% 
Do. Pfd. .... 200 36 36 36 87% 












Added Economy in 
AIR INDUCTION 


BUNKERS 





ICE 









= CONTENTS - 


Buying, Killing, Han- 
dling Fancy Meats, 
Chilling and Refrig- 
eration, Cutting, Trim- 
ming, Cutting Tests, 
Making and Convert- 
ing Pork Cuts, Lard 
Manufacture, Provi- 
sion Trading Rules, 





Here's a REAL ice 
bunker — one that 
not only provides 
greater cooling effi- 
ciency and positive 
protection for your 
meats in transit, BUT 
DEFINITELY PRE- 
VENTS SHRINK- 
AGE and DIS- 
COLORATION. 


It sucks in all the warm 


air that rises to the top of the truck and shoots it out the bottom of 
the bunker — cool, fresh and moist. This patented, exclusive feature 
merits your consideration — for a year without heat spoilage. Floor 
and suspended types in all sizes. A few choice territories still open. 


AIR INDUCTION ICE BUNKER CORP. 


68 HUDSON STREET - HOBOKEN, NEW JERSEY 
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$y>25 
6" 


Foreign: 
U. S. Funds 


Curing Pork Meats, 
Soaking andSmoking, 
Packing Fancy Meats, 
Sausage and Cooked 
Meats, Rendering In- 
edibleProducts, Labor 
and Cost Distribution, 
and Merchandising. 


Let this 
Operating Manual 
Help you Learn more, EARN more! 
“PORK PACKING” is the book that has the 


answer to every question on pork packing. Get it! 
Read its 360 pages crammed full of valuable, 
essential information, and increase the efficiency 
of "ead and your company. Order your copy 
today! 


THE NATIONAL PROVISIONER 


407 South Dearborn Street - - - - Chicago, Illinois 
SSeS Se OT 
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BUYER’S 


GUIDE 


to new machinery, equipment and supplies 





TRUCK FUEL DATA 


Packers who desire a more accurate 
check on truck gasoline consumption 
than is ordinarily provided by drivers’ 
daily records might consider use of 
measuring and indicating meters. These 
are installed permanently on the truck 
and measure accurately the fuel con- 
sumption of the engine. 

A popular truck fuel consumption 
meter is shown in the accompanying 
illustration. This is of the displacement 
type, being equipped with two pistons, 
each movement of which displaces a 
definite amount of gasoline. This dis- 





GASOLINE METER 


Measures and records consumption of 
fuel by truck engine. It is reported to 
be accurate to within 1 per cent over 
the entire range of the meter capacity. 


placement is accurately recorded in gal- 
lons and fractions of gallons on the 
dial regardless of the speed at which 
the motor is operated. 

In the standard model the totalizing 
dial is constructed integral with the 
meter. This type is particularly suit- 
able for use where the _ installation 
makes the meter accessible for daily 
readings. When installation must be 
made in a position where direct readings 
are impossible, or when it is desirad 
that readings be visible to the driver, 
a remote dial model is available. The 
dial may be mounted on instrument 
panel or steering wheel post. The meter 
shown is manufactured by the S. F. 
Bowser & Co., Inc., Ft. Wayne, Ind. 

While primarily for the purpose of 
measuring fuel consumption, truck fuel 
meters provide so much additional in- 
formation that they soon pay for them- 
selves, packers say. In addition to pro- 
viding an accurate check on fuel pur- 
chases and consumption, they also en- 
able a check-up of drivers, give con- 
sumption of fuel by routes, supply cost 
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data, furnish a check on efficiency of 
motors, disclose drag due to improper 
brake adjustment or tire pressure, pro- 
vide information for checking weight 
and loading efficiencies, provide a check 
on efficiency of fuel used, and enable 
maintenance department to adjust car- 
buretor, valves, etc., to secure maximum 
efficiency. 


ACCURATE HAM PUMPING 


A pickle percentage scale, designed 
to enable the pumper to accurately in- 
ject the exact percentage of pickle into 
each ham, is one of the newer mechan- 
ical aids for the meat packer developed 
by the Griffith Laboratories, Chicago. 
A phantom view of this scale is shown 
in an accompanying illustration. 

The ham to be artery pumped is 
placed on the scale platform and the 
percentage indicator is adjusted with 
a quick turn of a knob placed in a loca- 
tion convenient for the pumper. The 
needle is then inserted in the ham and 
pickle is injected until the black weight 
hand corresponds with the red per- 
centage hand, indicating that the exact 
amount of pickle required has been 
placed in the ham. 

Advantages claimed for this type of 
pickle percentage scale are that it is 
unnecessary to grade hams according 
to weight before pumping and that op- 
eration is speedy. It is simple in design 
and construction and is not likely to 
become inaccurate. It has a stainless 
steel platform and pivots. Weight 
tapes and working parts are pickle- 
proof and will not corrode. 



















PICKLE 
PERCENTAGE SCALE 


ROUNDS OUT TRAILER LINE 


Some time ago Highway Trailer Co. 
decided to build a line of trailers com- 
plete and ready for the road. The first 
of these units—the Freightmaster— 
was of all-steel, fireproof construction 
designed for rugged service in the trans- 
portation of dry freight. The second— 
the Roadmaster—likewise fully com- 
plete, was designed and built for han- 
dling those products which require more 
than ordinary protection against tem- 
perature variations. 

To round out the trailer line, and pro- 
vide a unit for practically every type 





THIRD IN THE SERIES 


The Thriftmaster, a trailer for general 
purpose needs, designed to round out a 
line of ready-for-the-road units. 


of lading, the Thriftmaster has been de- 
signed and is in production. This is of 
sectional type construction—a new idea 
in trailer design. The unit is stream- 
lined and through standardization is 
being produced at line production cost. 
It is suitable for general service needs 
and features a pleasing, modern design. 


SYNCHRONIZING PUMPS 


For automatic delivery control of 
high pressure reciprocating pumps, a 
synchronized unloading and loading de- 
vice has been developed by Worthington 
Pump & Machinery Corp., Harrison, 
N. J. Suction valve controlled, air- 
actuated, the new mechanism guaran- 
tees a quick but gradual decelerating 
fluid delivery from full flow to zero and 
vice versa. In either case, action is the 
same. Time required for fully unloading 
or loading any type of multiple plunger 
reciprocating pump, horizontal or ver- 
tical, duplex, triplex or 
otherwise, does not exceed 
one-half the revolution of 
the pump, it is said. A 
complete description of the 
operation of the new con- 
trol, with an explanation 
of synchronized loading 
> and unloading, is contained 
in Worthington bulletin 
1 designated as W-445-B1. 
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PRAGUE POWDER 


Registered U. S. Patent Nos. 2054623, 2054624, 2054625, 2054626 


YOU CAN MAKE THIS 
“TENDER SMOKED HAM” 


Your smoking schedule is important. We send our charts 
to all PRAGUE POWDER users. 





10% PRAGUE Pickle added to green weight, made this Ten- 
der Smoked Ham yield 100% out of Smokehouse. 











We have prepared a “Rich, Ripe Flavor” for smoked hams 
and ready-to-eat hams. It is a “Spiced Smoke Nugget” to 
be placed on your sawdust during the smoking period. It 
burns slowly and creates a flavor and odor that is very 
pleasing throughout the entire ham. We will send you a 
sample for one smokehouse free. 


Make Tender Bacon the PRAGUE POWDER Way 


ei PRAGUE POWDER IS A MILD SWEET 
CURING POWDER FOR BACON. TRY IT. 


EVERY PACKER WHO USES “PRAGUE POWDER” PRAISES IT 


THE GRIFFITH LABORATORIES 


1415-31 West 37th Street, Chicago, Ill. 


THE GRIFFITH LABORATORIES’ CHICAGO FACTORY 





























Eastern Factory: 35 Eighth St., Passaic, N. J. 


Canadian Factory and Offices: | Industrial St., Leaside, Toronto 12, Ontario 















You'll be the gainer. Let us dry and 
smoke your meats with Ford Char- 
coal Briquets—just once. That’s all 
we ask—accept a Free Demonstra- 
tion. Our representative will bring 
the Briquets to your smoke-house. 
You watch for these five results: 


1. Quick heating of smoke-house— 
Briquets are compressed, dried, 
nearly pure carbon; burn hotter and 
longer than any other form of char- 
coal or wood. 


2. Reduced shrinkage—penetrating, 
dry heat dries meat faster, lessening 
time in which meat can shrink due 
to dripping. 


IF WE SHOW 
YOU HOW 


TO REDUCE 
SHRINKAGE 


3. Uniform quality—Briquet heat 
content is uniform—an even steady 
glow results. 


4. Controlled smoke—Briquets com- 
bined with a measured amount of 
sawdust enable you to contra] the 
quantity and quality of your smoke. 


5. Unblemished surface—Briquets 

are flameless and sparkless—produce 

an even satiny finish of great appeal. 
a” > e 

Send your name, address and tele- 

phone number. Our representative 

will call to make an appointment. 


FORD MOTOR COMPANY 
CHARCOAL BRIQUETS 
BY-PRODUCTS DIVISION 
DEARBORN, MICHIGAN 
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Pork and Lard Markets 


i? futures made small gains in the 
Chicago market this week on rela- 
tive steadiness in grains and cotton oil. 
The advance continued through Thurs- 
day when the close was 7% to 10 points 
above the preceding Friday. 

Values were steady last weekend in 
light trading. Most of trade in May 
was switching to deferred positions. A 
rally on Monday was checked by offer- 
ings of trade interests, but part of the 
gains were held. The increase in Chi- 
cago lard stocks was about as expected. 
There was a further upturn Tuesday on 
scattered commission house buying, 
stimulated by advance in hogs and firm- 
ness in corn and cotton oil. Wednesday’s 
trade was moderate and fluctuations 
were narrow; warehousemen’ were 
credited with buying in hedges in May 
on improved cash trade. Business was 
slow on Thursday and prices were 
steady. 

Cash trade in lard has been fair dur- 
ing the past week. On Thursday, cash 
lard was quoted at 6.30 nominal; loose, 
5.70 bid, and refined in tierces, 75%c. 

Demand was satisfactory but the mar- 
ket was only steady at New York. Prime 
western was quoted at 6.75@6.85c; mid- 
dle western, 6.65@6.75c; New York 
City in tierces, 6c, tubs, 6% @6%e; re- 
fined continent, 6% @7c; South Amer- 
ica, 7@7 4c; Brazil kegs, 7% @74e, and 
shortening in carlots, 8%c, smaller lots, 
9c. 

Hocs 

Hog market at Chicago was a mixed 
affair this week with prices advancing 
early and then breaking sharply on 
Thursday after a slight reaction at mid- 
week. There was brisk demand for the 
supply available (about 60,000 against 
51,000 last week) and the top went to 
its week’s high on Tuesday at $7.35 
compared with $7.25 on Friday; by 
Thursday top had dropped back to 
$7.15. Thursday’s prices showed evenly 
distributed losses of 5@10c on light and 
medium butchers compared with the 
preceding Friday, but heavy butchers 
were about steady. Average weight ap- 
peared to be running a little under 260 
Ibs. 

EXPORTS 


North American lard exports for the 
week ended April 15 amounted to 1,864,- 
000 lbs., and bacon and ham shipments 
were 4,345,000 Ibs. On Thursday at 
Liverpool spot lard was quoted at 36s; 
A. C. hams, 91s, and Canadian A. C. 
hams, 98s. 

CARLOT TRADING 

Trading was slow in the carlot market 
at Chicago this week and there were 
very few changes in prices of green or 
cured meats. Buyers were cautious after 
the advance of last week and were in- 
clined to restrict their purchases. Green 
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LARD EXPORTS HEAVIER 


(Exports in first four months of packer year, 
beginning with 1933-34 year) 
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regular hams were steady with sellers 
particularly firm in their ideas on more 
popular averages; the 8/10 were quoted 
Thursday at 16%c; 10/12 at 15%c, and 
10/16 at 15%c. S. P. regulars were 
quiet at unchanged prices. There was 
fairly good demand early for light green 
skinned hams, especially 12/14, but 
offerings were more liberal later. Quo- 
tations were unchanged except on 25/30 
which were down %c at 13%c. There 
was fair interest in 4/6 green picnics 
and supply was light. The heavy green 
picnics also attracted some attention 
with 10/12 and 12/14 up %c. The 6/8 
S. P. picnics sold up %e at 11%c last 
weekend; balance of list was steady. 

There was fair interest in green bel- 
lies, particularly the light and medium, 
but not much trade was reported; the 
10/12 were up \%c last weekend on sales. 
Cured bellies were quiet. Inquiries were 
slow for D. S. clear bellies and the list 
was revised downward ‘%c; offerings 
were available at the lower prices. Cash 
bellies closed in the pit Thursday at 8.50 
nominal. While inquiries for D. S. fat 
backs were slow, product was firmly held 
at the list. There were some reports of 
better trade in the South. 


BARRELED PORK 


Quotations on barreled pork were 
unchanged at Chicago this week. There 
were sales of 50/60, 60/70 and 70/80 





CHICAGO MID-MONTH STOCKS 


Stocks of provisions at Chicago at 
the close of trading on April 14: 


April14, March 31, April 14, 
1939. 1939. 1938. 


Ibs. Ibs. lbs. 
I’. S. lard, made 
since Jan. 
ROOD cccuvasewe 35,294,701 32,722,771 
P. S. lard, made | 
Oct. 1, 1938 to > 57,226,827 
Oct. 1, 1939...10,792,398 11,499,603 \ 
P. &. 0.20000 20,937,369 22,191,244 
Other kinds of 
lard ........-. 5,040,323 4,397,216 4,210,645 
D. S. cl. bellies’. 7,729,492 6,276,696 7,919,771 
D. S. rib bellies'. 631,644 479,600 1,008,349 
x. GR. OE. GOs. svcaunes,  Ssudeced 1,800 
1 Made since October 1, 1938. 


* Made previous to October 1, 1938. 





fat back pork at $13.50, $12.50 and 
$12.00, Chicago, shipment first of next 
month, and car of 40/50 sold at $15.00. 
New York reported fair demand with 
mess at $22.87% and family quoted at 
17.25. 
FRESH PORK 

Fresh pork market improved at Chi- 
cago this week, especially for loins, 
and all averages were moving fairly 
well at prices about unchanged from 
last week. Boston butts moved slowly 
at %c discount. 


SAUSAGE MATERIALS 


Fresh pork trimmings were offered 
freely despite light cutting and regulars 
slid from 9c last Friday to 7%c on 
Thursday. Fresh lean trimmings also 
appeared to be easier with the extra lean 
4c lower. 

(See page 33 for later markets.) 


HOG TYPE AND LARD YIELD 


Packers have long been interested in 
what is termed a medium or meat type 
hog—one which will yield hams, picnics, 
loins and bacon containing plenty of lean 
meat and not too heavy in weight. Such 
hogs will produce only a moderate 
amount of lard which would be another 
help for the pork packer. Sleeter Bull, 
associate professor of meats at the Uni- 
versity of Illinois, recently pointed out 
that a 200-lb. hog will yield approxi- 
mately 20 lbs. of lard; a 225-lb. hog, 32 
Ibs. of lard; and a 275-lb. hog, 44 lbs. of 
lard. 

As hogs marketed at Chicago during 
March averaged 253 lbs., it is probable 
that the lard production per hog was 
high. Professor Bull is of the opinion 
that it would be easy to reduce lard pro- 
duction 5 to 10 lbs. per hog by marketing 
at lighter weights. However, when corn 
is plentiful and cheap most farmers be- 
lieve it pays them to feed to heavy 
weights. In one recent case on the Chi- 
cago market, 81 prime butchers, about 
one year of age, averaged 433 and 448 
Ibs. for the two loads into which the 
shipment was divided. 


BRITISH PROVISION IMPORTS 


Liverpool Provision Trade Association 
reports March imports as follows: 


Bacon (including shoulders), cwts........... 37,909 
HQms, CWE. oc rcvcccccssccccccscccvesesecoe 36,882 
TUE, BONE occc ccc ces pisigeesseeseeteesens 1,047 


Approximate weekly consumption ex 
Liverpool stocks is given below: 
Lard, 


Bacon, Hams, 


ewts. cewts. tons. 
March, 1939 ...........8,688 8,756 205 
February, 1939 . .- 2 5,497 6,561 203 
March, 19388 ..... .. 6,164 6,528 182 
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Hog Cut-Out Results 


IGHT butchers this week cut out at a 
profit of 2e per ewt., the first profit 
for any period in 1939. The 2c profit 
on 180-@220-lb. hogs compared with a 
24c loss last week; the current week’s 
loss on 220-@260-lb. butchers was 8c 
and on 260-@300-lb. was 25c. Last week 
these weights cut at losses of 24c and 
39c per ewt. respectively. 


The improvement in cut-out results 
this week came about through declines 
in live hog prices and slightly lower 
handling costs resulting from somewhat 
heavier kill. Product values had little 
effect on results as there was an increase 
of only about 7c per cwt. in value of 
product from light butchers and even 
smaller improvement on the heavier 
cuts. There were few changes in prices 
of green meats at Chicago this week, 
either on major cuts in carlot trading 
or in the fresh pork market. 


High top in the Chicago hog market 
this week was $7.35 on Tuesday; prices 
broke later to a $7.15 top on Thursday. 
Light and medium butchers on Thurs- 
day were off 5@10c from the preceding 
Friday, but heavy butchers were about 
steady. During the first four days of 
the week Chicago received 60,200 hogs 
against 50,890 a week ago and 52,905 
a year ago. 


The test is worked out on the basis of 
Chicago costs and selling prices with 
representative costs and credits. 


SAUSAGE TEXT BOOK 


A new industry text book, “Sausage 
and Ready-to-Serve Meats,” has been 
made available to the meat packing and 
sausage manufacturing industry and is 
being used in the home study courses of 
the Institute of Meat Packing at the 
University of Chicago, it is announced 
by the Institute of American Meat 
Packers. The new book replaces a 
former publication, “Sausage and Man- 
ufactured Specialties.” Although cov- 
ering the same general ground as the 
earlier volume, the new book has been 
considerably expanded and contains 
much new material. 


The book was brought out by the 
Committee on Recording of the Insti- 
tute Plan Commission, of which R. F. 
Eagle, vice president, Wilson & Co., is 
chairman, assisted by three members of 
the Institute staff—H. D. Tefft, direc- 
tor of the Department of Packinghouse 
Practice and Research; Howard C. 
Greer, former director of the Depart- 
ment of Organization and Accounting 
and former director of the Institute of 
Meat Packing at the University of Chi- 
cago, and H. A. Armstrong of the De- 
partment of Public Relations and 
Trade. Numerous executives of the in- 
dustry also assisted. The book was 
edited by Mrs. E. A. Sutherland, assist- 
ant director of the Institute of Meat 
Packing. 


Included are chapters on history and 
present status of the sausage manufac- 





turing industry; sausage plant equip- 
ment and layout; sausage materials— 
meats; sausage ingredients — spices, 
cereals, etc.; sausage containers—cas- 
ings; manufacture of fresh sausage; 
manufacture of smoked sausage; manu- 
facture of dry sausage; control of qual- 
ity and yield in sausage; meat special- 
ties; cooked hams and loin rolls; canned 
meats; handling the finished product; 
advertising and selling sausage; and 
cost problems in the sausage plant. 

This volume is furnished to students 
in the home study course upon enroll- 
ment with the Institute of Meat Pack- 
ing at the University of Chicago. The 
course fee is $5.00. Those who want a 
copy of the book, but who do not wish 
to enroll for the home study course may 
purchase it separately. The regular 
price is $2.50, with a 20 per cent dis- 
count to members of the Institute, mak- 
ing the net price to members $2.00. Or- 
ders should be sent to the Institute of 
Meat Packing, Haskell Hall, University 
of Chicago. 


SCORCHED LARD? 


Do you occasionally have batches of 
scorched lard? “PoRK PACKING,” The 
National Provisioner’s latest book, ex- 
plains just what temperatures should 
be used for best results. It will make 
your rendering foreman more efficient, 
and will cut down the product losses in 
your lard department. 














HOW SHORT FORM HOG CUTTING TEST RESULTS ARE FIGURED 


(Hog prices and product values based on THE NATIONAL PROVISIONER DAILY MARKET Service, cutting 
percentages taken from actual tests in Chicago plants.) 


Per Cent Price Value Per Cent Price 
per per ewt. live per 
Ib. alive wt. Ib. 


180-220 lbs. 




















NN MN oo aie ocd Winiale aioe tes 14.00 15.0 $ 2.10 13.70 14.9 
DY 2h alata Gait Acwins dum Kew 5.60 11.1 62 5.40 11.0 
ee eee 4.00 13.2 53 4.00 13.0 
8, ere erry 9.80 16.1 1.58 9.60 15.1 
EE rE eile nad bad sinenew nee’ 11.00 11.8 1.30 9.70 11.5 
MN dd, «dacs oe uiacy ool ventana ei ec waek 2.00 8.0 
oR Ee 1.00 4.1 04 3.00 4.2 
ee. 2.50 4.5 11 3.00 4.5 
NN tak pda tsi) ge cohol ac ehg ak 2.10 5.2 ll 2.20 5.2 
ey eee Bs DORE, WE a os caseccccves 12.40 5.6 69 11.50 5.6 
IN i ioe lid) ata Ge arava wee och 1.60 10.4 17 1.60 10.4 
big aE aso oo w/o os 0 eee 3.00 7.6 .23 2.80 7.6 
Feet, tails, neckbones............ 2.00 wees .09 2.00 
I I IS Bog oiicinraecoecw 4 soe-aw ie aod aces 30 
TOTAL YIELD AND VALUE...69.00 $ 7.87 70.50 
Cost of hogs per cwt.......... $ 7.18 $ 7.15 
Condemnation loss ............ .04 .04 
Handling & overhead.......... .63 54 
TOTAL COST PER CWT ALIVE $ 7.85 $ 7.73 
MORUEEs WEEE Sec bcscccneteas 7.87 7.65 
ae ae .08 
Sg) Sere ree rere euas 19 
oS 02 
SE Io oc wcinnecunsenies 04 


220-260 lbs. 








Value Per Cent Price Value 
per ewt. live per per ewt. 
alive wt. Ib. alive 

260-300 Ibs.———— 
$ 2.04 13.50 146 $ 1.97 
59 5.10 10.6 .54 
52 4.00 12.8 51 
1.45 9.10 14.4 1.31 
3.42 3.10 9.8 .30 
16 9.90 7.6 75 
13 5.00 4.5 .23 
14 3.30 4.5 15 
Al 2.10 5.2 11 
.62 10.20 5.6 57 
okt 1.50 10.4 16 
| 2.70 7.6 ol 
.09 2.00 econ .09 
.30 wails an .30 
$ 7.65 71.50 $ 7.20 

$ 6.95 

.04 

46 

$ 7.45 

7.20 

.25 

-70 
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PORK PRODUCTS EXPORTS 


Exports of provisions originating in 
the United States and Canada. 
From 


Week Week Nov. 1, 

ended ended 1938 to 
Apr. 15, Apr. 16, Apr. 15, 

1939. 1938. 1939. 


PORK. 

To bbls. bbls. bbls. 
Unites Ming@om ........ seece  ceove 210 
Continent ....... jevas ebbex > “eeeen 64 

BUND wckcwhadesinccncee, Seies. cxmes 274 


BACON AND HAMS. 


M lbs. M Ibs. 
United Kingdom .. 4,372 93,421 
Continent 4,623 









West Indies i9 

. N. A. Colonies........ 4 

Other Commtries ...ccccce coves coves 
Qo ee ee 4,395 98,211 

LARD. 

Milbs. Mibs. M lbs. 
United Kingdom ........ 1,535 1,832 76,967 
COMGMRONE 4 ccc cc ccccccecs 120 160 3,840 
Sth. and Ctl. America. . 161 141 5,708 
WOSE TRGIED co ccccccvcs. 49 107 2,370 
B. N. A. Colonies..... wees . ewelwe 73 
Other Countries ........2 ceccs aveee 167 
rer rere rr 1,865 2,240 89,125 

TOTAL EXPORTS BY PORTS. 

Bacon and 

Pork, Hams, Lard, 
From bbls. M Ibs. M Ibs. 
Meow Tork ...... ? a 379 794 
Boston ...... reer — 8 84 
Philadelphia ........ ‘ : eee 75 
New Orleans .. weweae ~suieeie) Sseeinele 205 
eee ae 2,026 602 
EPAMEAE .ncccccsscees 4 oe 1,932 105 
WOE WEEE cccccewecccce ; 4,345 1,865 
Previews week .......... saat 2,613 3,892 
S WHEE Bw ccc cccccice —* 4,290 2,865 
Ce 8 eee eee 4,395 2,240 


SUMMARY NOV. 1, 19388 TO APRIL 15, 1939. 
1938-1939. 1937-1938. 


PUG, BE TOR. 0 osnccesiccvescsce 55 25 
Bacon and Hams, M Ibs...... =. 211 95,288 
oo = | See 9,125 82,000 


FAT MARKETS IN FRANCE 


(Special Report to The Hoteedl ge from 
Emmanuel Brome By , 12 Rue 
Lamartine, Dorie) 


Paris, March 31, 1939. 


LARD: Weakness continued during 
course of March. Actual quotation for 
refined pure lard 830 francs per 100 
kilos. 

TALLOW: Market has been a little 
firmer during course of this month. 
Paris actual official quotation for acid 
melted tallow is 277.50 francs per 100 
kilos naked, against 270 at end of Feb- 
ruary. 

VEGETABLE OILS: Market quiet. 
Soapmaking groundnut oil quoted at 400 
frances per 100 kilos, naked, against 
392.50 at end of February. Edible 
grades 495 to 535 per 100 kilos naked. 
Copra oil 317.50 francs per 100 kilos, 
naked, against same quotation at end of 
February. 


CHICAGO PROV. SHIPMENTS 


Provision shipments from Chicago for 
week ended April 15, 1939, were: 
Week Previous Same 
Apr. 15. Week. Time ’38. 
Cured Meats, Ibs.11,972,000 12,321,000 12,235,000 
Fresh Meats, Ibs.58,460,000 36,712,000 42,192,000 
Tard, We. seve 8,438,000 1,228,000 2,122,000 
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LARD FUTURES 


SATURDAY, APRIL 15, 1939. 





Open. High. Low. Close. 
May ... 6.20 6.20 6.15 6.20b 
July ... 6.35 6.35 6.30 6.35b 
Sept. ... 6.55 6.55 6.45 6.52%4b 
Oct. ... 6.57% 6.57% 6.50 6.55b 
MONDAY, APRIL 17, 1939. 
May ... 6.25 6.27% 6.25 6.25 
July ...6.40-37% 6.42% 6.37% 6.40ax 
Sept. ... 6.55 6.574 6.55 5 
Oct. ... 6.62% 6.624 6.60 6.60 
TUESDAY, APRIL 18, 1939, 
May ... 6.25 6.30 6.25 6.27% 
July ... 6.42% 6.45 6.42% 6. ssa 
Sept. ... 6.55 6.60 6.55 $5 55) 
Oct. ... 6.60 6.65 6.60 Se2hax 
WEDNESDAY, APRIL 19, 1939. 
May ... 6.27% 6.30 6.27% 6.27%b 
July ... 6.42% 6.45 6.42% 6.424%ax 
Sept. ... 6.55 6.57% 6.55 6.5744ax 
Oct. ... 6.62% 6.65 6.62% 6.62%4ax 
THURSDAY, APRIL 20, 1939. 
May ... 6.32% 6.32% 6.30 6.30b 
July ... 6.42% 6.45 6.42 6.45b 
Sept. ... 6.55 6.62% 6.55 6.60 
Oct. ... 6.60 6.65 6.60 6.65ax 
FRIDAY, APRIL 21, 1939, 
May ... 6.32% 6.40 6.32% 6.40b 
July ... 6.45 6.55 6.45 6.52%4b 
Sept. .. 6.57% 6.70 6.57% 6.6744b 
Oct. ... 6.67% 6.75 6.67% 6.72% 


Key: ax, asked; b, bid; n, nominal; —, split. 


MEAT IMPORTS AT NEW YORK 
Imports for week ended April 14: 


Point of Amount, 
origin. Commodity. Ibs. 
Argentina—Canned corned beef............ 48,600 
—Beef extract in tins............ 5,000 
—Roast beef in tins.............. 73,728 
—Smoked sausage ..............- 289 
Australia—Fresh frozen mutton carcasses. . 699 
Be ate — Goes 2 fare 4,853 
—Cooked picnics in tins............ 1,076 
Brazil—Canned corned beef...............- 24,000 
Canada—Fresh chilled pork cuts.......... 30,261 
—Fresh chilled calf livers........... 5,940 
—Fresh chilled veal livers........... 120 
—Smoked sausage ............+..-+. 326 
—Smoked bacon .......0-.:-eeeeeeee 5,663 
—Fresh pork ham..........-.++ses05 7,705 
—Fresh pork shoulders S medis Gaiaee sens 3,272 
—Fresh pork tenderloins............ 
—Fresh pork bellies............+.+.. 2,143 
—Fresh beef livers.............0055. 223 
BOO ccccccccccevesoescccecsccees 23 
Cuba—Fresh frozen beef cuts.............- 245 
Czechoslovakia—Cooked ham in tins........ 15,075 
Denmark—Liverpaste ..ccccccccscscccccess 241 
—Cooked ham in tins............. 6,286 
—tTinned cooked pork fillet........ 1,930 
England—Meat paste in jars............... 193 
France—Liverpaste in ting................- 72 


Germany—Cooked ham in tin 
—Smoked ham ... 
—Smoked sausag 







—Granulated bouillon . 1,000 
Holland—Cooked ham in tins............... 193,305 
—Cooked pork loins ‘- re 17,623 
—Cooked —— a 66:6 6 eens 10,352 
——BGNON DAME cccscccececccscccsee 14,106 
—Tinned cooked shoulders.......... 41,775 
—Tinned liverpaste .............005 80 
Irish Free State—Smoked bacon ........... 2,750 
Italy—Smoked sausage .........0.-0ee0000: 8,908 
UE 6:50 6665400 RAN en 006% 0006.00 882 
Latvia—Cooked ham in tins................ 29,608 
—Cooked picnics in tins............. 8,301 
Norway—Meat balls in tins................ 447 
Poland—Smoked bacon ..............e0ee0. 22,246 
—Smoked — Se Re a i'e-w 66:0 ein se 1, 
ae. errs 949,324 
—Cooked oak reas 13,906 
NEE IEEE v.60 6'00-00'00 vaicecceed 158,583 
—Cooked pork loins................. 37,044 
—Luncheon meat ......0..5-seeeeeee 856 
Uruguay—Canned corned beef............+. 39,600 


Watch “Wanted” page for Bargains. 





CASH PRICES 


Based on actual carlot trading Thursday, 
April 20, 1939. 


REGULAR HAMS. 








Green. *S.P. 
Seka icses kackne 16 17 
iiuied ateleahiataders ist 16 
SiidwteetGen 15% 16 
teh a aligtte os  -6 AE 15% 15% 
oweececerte 15% ove 
BOILING HAMS. 
Green. *S.P. 
Re Cee 15 15% 
SE eee 15 15% 
Cee 14% 15% 
16- 20 IN ove0t4.5.064% 15 
16-22 Range ........... 15 
SKINNED HAMS. 
Green. - %8.P. 
ED ibadiend ison neeek 18 
DE éhvckvedssxubsons 16% @16% 17% 
BED o6ccwccecccien 6% 16 
DE Haak chs <cberavant 5% 16 
BED GAsKes< 0y000e-40Ns 15 15 
| RRR Perr 14 15 
BED Wib.aig's-a: 60564 sare 5 Sek 14% 15 
 cabnesoeketeancee 14% 15 
Spree ee Ate aoe 3% 14% 
25/up, No. 2’s inc...... 12% ecee 
PICNICS. 
Green. *S.P. 
12 
nent 
11 
10 
10 
Short Shank %c over. 
BELLIES. 
(Square cut seedless) 
Green. *D.C. 
OD. cidccensesseceenn 3 14 
eee 12% 13% 
SEE Ganado» snore wos 114% 12 
12-14 . 10% 11 
||. Rr ert 10% 11% 
eee 10 11 
D. 8. BELLIES 
Clear. Rib. 
Ee ee ee 9%n 
16-18 a0 
SE Wihidsicasn eee exon 8% 
eee 8 8 
BET aks 3 vine >be Sealey 8% 8 
oan 814 8 
EE Gedens<cachen pany 1% Ty 
ME <0sutinnctoneeaor 7% 7 
D. 8. FAT BACKS. 
SB ccccccccececevccoeccccesecesveseesesss 5% 
DU 60.00:06.ceW evens cenndeeess eres eb ¥eghebas 5% 
thsi. caneakwansaausudwcoowenne uae ts 5% 
EE dpcecd+éxneuhschn Ociehaaserehaserened 5 
, Sarre rer rc re 5 
 thicnk-vn besesdine iach s tN. ce Rea e beeen 6 
DED nadia bd. 00 ena asus sacs maneeeee 6% 
BG 600000060550 kenendcseavebheobewen ooutes 7 
OTHER D. 8. MEATS. 
Extra Short Clears.......... 85-45 8n 
Extra Short Ribs............ 35-45 8n 
Regular Plates ............. 
Clear Plates ............... 4-6 
SE Bs vebevvcccvccvovcsucsooesoues 5% 
My MCGthetbe neces sss nieseeuseeeee 5%@ 6 
Sy SE ED cca cect onccvereccsctnean ™% 
GORE Tee PN 6 0:6 0006068068 08000404 6 @ 6% 
*Quotations represent No. 1 new cure. 
LARD. 
Prime Steam, Cath... cccccccccccssscccce 6.30n 
ek err 5.70b 
Ee ee eee ee 7.750 
AW BORE coc cece cepescsesesccsvenncses 6.750 


CANADIAN STORAGE STOCKS 


Stocks of meat in Canada: 


Apr. 1, e. i, 5-yr. 

1939 4 38. Apr. lav. 
Beef ............12,088,121 14,901,882 14,816,970 
THD wodsicsccecs 1,577,896 1,084,561 1,457,824 
POE cevsvesvened 34,504,539 41,928,649 40,932,793 


Mutton & lamb.. 2,655,228 2,680,769 3,516,915 
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You'll need a wrapper that will vwhs 
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r...Look out! 


hstand both moisture and grease 





Some wrapping materials can withstand moisture — Some of them can resist grease. That’s 
okay for certain products. But where there is both moisture and grease — look out! For 
—{}then you need a wrapper that will resist BOTH. This is particularly true in warm 


weather. For heat brings moisture and grease 


















to the surface. Ordinary wrappers can’t take 


Analysis of Meats Shows 
Need for Double-Duty Wrapper 


i They weaken and disintegrate. They spring 
leaks, and become useless. But Patapar is 
different. It is a double-duty paper. It is 
STRONG WHEN WET and GREASE- 


Here are a few average figures which 
show the high degree in which both 


moisture and grease are present in meats. 
PROOF, too. You can soak Patapar in water 


Water Fat (grease) 


BACON 318% 42.6% 
HAM 40.3% 38.8% 
PORK LOINS 60.3% 19.0% 
SAUSAGE tron 39.8% 44.2% 
TURKEY 55.5% 22.9% 


These examples indicate only too plainly 


and it will remain strong and firm. Smear one 
side of it with grease; then look at the other side 
~~. |Jand see how it has resisted penetration. This 
double feature makes Patapar the ideal year- 
round wrapper for meat products. If you would 
like samples and more information, just tell us 


the nature of your product and style of package. 








Paterson Parchment Paper Company 


Bristol, Pennsylvania 





that complete protection of such meats 





West Coast Plant: 340 Bryant Street, San Francisco, California calls fora double-duty wrapper—a wrapper 


Branch Offices: 120 Broadway, New York e 111 W.Washington St., Chicago 






that will resist both moisture and grease. 





pr Vegetable Parchment 
> 


(BLE + GREASE-PROOF - ODORLESS 
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New Kingan Labels 


(Continued from page 11.) 


no question in their minds as to the 
course to pursue—to develop a more 
modern design and abandon the old one. 

In line with this policy, first consid- 
eration has been given to canned meat 
labels. Heretofore the company had 
placed its packaging and label design 
problems in the hands of a commercial 
designer for solution. A different policy 
was followed this time. Various litho- 
graphing concerns were informed of the 
company’s intention to adopt a new 
canned meat label design and were in- 
vited to submit ideas. The one possess- 
ing the most merit was selected, and the 
company submitting it was authorized 
to develop the theme for each product 
in the canned meat line. 


How Illustrations Were Made 


The new labels, use of which started 
during March of this year, are shown in 
an accompanying illustration. Appetite 
appeal, secured by relatively large illus- 
trations of product cooked, ready to 
serve, is the dominate note in the new 
design. These product illustrations, 
printed in four colors, are lithographed 
from colored photographs taken by one 
of Chicago’s leading color photogra- 
phers. 

Great care and attention to detail 
characterize these product illustrations, 
the effort having been successfully made 
to secure truly lifelike representations 
of the various canned foods as they will 


appear on the table. To obtain the de- 
sired effects, the services of a noted 
home economist was secured. She pre- 
pared and garnished the approximately 
40 foods photographed and worked with 
the photographer and the designer in 
posing the dishes. 

The result, it is evident, is that each 
product is not only shown in its true 
colors and character and as it is cus- 
tomarily served, but that all of the eye 
and appetite appeals inherent in good 
foods, skillfully prepared and well 
served, have been captured and trans- 
ferred to the labels. Certainly these il- 
lustrations convey accurately to the 
consumer just what she may expect 
from the product in the can and they 
leave nothing to her imagination. 


Company name, brand name and 
product name have been tied in with the 
eye catching illustration in an ingeni- 
ous manner. In viewing the can the eye 
is immediately attracted by the illustra- 
tion and the white panel at the top bear- 
ing the firm and brand names. An ap- 
pealing, appetizing product, therefore, 
is immediately associated with Kingan 
& Co.—a tie-up made thousands of 
times each day by housewives who visit 
retail stores in which Kingan’s canned 
meats are stocked. This association 
cannot fail to build great good will. 

Immediately below the illustration is 
product name in yellow on a blue back- 
ground. The familiar Kingan old sailor 
trade mark, which for many years has 
been the meat buying guide for thou- 
sands of housewives, has been relegated 





to the rear of the can, where it appears 
in small size but prominent enough to 
get attention. The blue band at bottom 
of label is carried around the can. 
Product name also appears at the rear. 


Menu and Recipe on Label 


An innovation on the new labels is 
the use of a menu as well as a recipe. 
Investigations among housewives by 
Ann King, Kingan’s home economist, 
revealed that housewives often do not 
know with what foods to serve a 
canned meat product in order to secure 
a well balanced, attractive, appetizing 
meal. A menu suggestion, in addition to 
the recipe, should be a real contribution 
to greater per capita meat consumption 
and to the housewife’s knowledge of 
meal planning and preparation. The 
recipe and menu suggestion are printed 
in blue on a yellow background. 


The labels are particularly attractive 
when the cans are stacked in massed 
displays on dealers’ shelves or counters, 
and have unusual carrying power, prod- 
uct being recognizable for what it is and 
firm and product names being legible at 
unusual distances. 


The idea for the labels was conceived 
by Milprint, Inc., Chicago and Milwau- 
kee, Wis., and the design was developed 
and perfected by R. G. Williams, art di- 
rector of this firm, and Robert Sidney 
Dickens, commercial designer, working 
in cooperation with John G. Kinghan, 
advertising manager and publicity di- 
rector of Kingan & Co. Labels were 
printed by Milprint, Inc. 





Protect PROFITS and PRODUCTS 


In Packing Houses dependable pumping is absolutely 
essential. Frequent delays are costly both in profits 
and products. This is one of the reasons why Viking 
has proved such a favorite. It smoothly handles all 
liquids and semi-solids with like speed and efficiency, 
Write for your copy of Bulletin 103-35. 














TRIED! TESTED! PROVED! 
I 


BEEF CLOTHING 


LOOK FOR THE BLUE STRIPE 


“The Successor to Wasteful, Old-Fashioned Shrouds” 
FULL-SIZE WORKING SAMPLE FREE! WRITE TODAY! 


THE CLEVELAND COTTON PRODUCTS CO. 
Cleveland Ohio 








PATENT APPLIED FOR 





The New 


FRENCH 


CURB PRESS 
Will Give You 


MORE GREASE 
PURER GREASE 
LESS REWORKING 
GREATER CLEANLINESS 


We invite your inquiries 


The French Oil Mill 
Machinery Company 


Piqua Ohio 
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TALLOW.—Prices were steady and 
trade was moderate in the tallow mar- 
ket at New York this week. Although 
business was moving steadily at the 
unchanged price of 5%c, delivered, for 
extra, it was difficult to estimate the 


quantity. There were indications that 
between 250,000 and 500,000 lbs. might 
have changed hands. 

Consumers appeared satisfied to pay 
current prices. Producers, while moder- 
ate sellers at times, were inclined to go 
slow, and appeared to be in a rather 
comfortable position for the immediate 
future. Neither demand nor supply 
pressed the market during the week and 
the undertone was very steady. 


At New York, special was quoted 
at 5%c; extra, 5%c, delivered, and 
edible, 544@5%c nominal. 

Tallow futures were moderately 
active and steady at New York. May 
traded at 5.33 and August at 5.50 with 
May longs transferring to the later 
months. 

Foreign tallow offerings were too high 
to attract any buying interest. 

There was no London tallow auction 
this week. At Liverpool, Argentine 
tallow was still unquoted, while Aus- 
tralian good mixed was quoted at 16s 6d, 
a decline of 3c on the week. 

Tallow prices were steady in the Chi- 
cago market this week with exception 
of edible, some of which was reported 
to have gone to soapers. Offerings were 
light and trade was scattered. No. 1 
sold last weekend at shade over 6c, 
Chicago. Edible reported sold to soap- 
ers at 5\«c, f.o.b. shipping point. Prime 
appeared salable Monday at 5%c, Cin- 
cinnati and special at 5%c, June ship- 
ment. Tank special reported at 5c, 
Chicago. Sale of fancy reported Tues- 
day at 5%6c, outside point, April de- 
livery. Prime reported sold at 5%c, Cin- 
cinnati, for May. Tallows steady to 
firm on Thursday, most producers sold 
up into May. Chicago quotations, loose 
basis, on Thursday were as follows: 


Edible tallow ...... 5% @5% 
Fancy tallow ...... = @5% 
a ‘ @5% 
Sy I 0:68 6:5:6.40%.004 veneneesuwon eas @5% 


Be a 60. 65cabs cncddiuwaboeneoees @d 


STEARINE.—The market was mod- 
erately active and steady at New York 
with further trading in oleo at 5%c, or 
unchanged from the preceding week. 

The Chicago market was steady and 
unchanged with prime oleo quoted at 
6c. 

OLEO OIL.—Demand was moderate 
at New York and the market was %c 
lower on inside prices. Extra was 
quoted at 7%c@8%c; prime, 7%4c@ 
8%c, and lower grades, 74 @7%c. 

The market at Chicago was quiet and 
steady. Extra was unchanged at 7%c 
and prime in tierces was 7c. 
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LARD OIL.—Demand was quiet at 
New York and the market was easier. 
No. 1 was quoted at 8%c; No. 2, 8%c; 
extra, 9c; extra No. 1, 8%c; extra win- 
ter strained, 9c; prime burning, 9%c, 
and inedible, 9'%c. 


(See page 33 for later markets.) 


NEATSFOOT OIL.—Demand was 
fair and the market was firmer at New 
York. Cold test was quoted at 15%c; 
extra, 94%c; extra No. 1, 8%c; pure, 
12c, and prime, 9%c. 

GREASES.—tTrade in greases at 
New York was moderately active and 
the market was a shade easier. Yellow 
and house changed hands at 4%e, al- 
though sellers generally were holding 
for %c more. Consumers appeared 
satisfied to trade at the lower level, and 
there were indications that fair busi- 
ness might have passed under cover. 
Producers were not pressing offerings, 
however. The market was aided by 
steadiness which prevailed in tallow and 
allied products. 

Yellow and house was quoted at 4% @ 
5c at New York. Choice white was 5%c 
nominal and brown, 44%@4%c. 

Greases were quiet at Chicago this 
week and prices were mainly steady. 
Tank good low acid brown grease sold 
at 45%c, Chicago, and white grease was 
salable Tuesday at 5%c and 5%c last 
paid for May. Several tanks yellow sold 
at midweek 4%c, Chicago basis, moving 
East. Couple tanks white grease sold 
Thursday at 5%c, Chicago, May ship- 
ment. Chicago quotations on Thursday 
were: 


Choice white grease..........-:-eeeeeeees @5% 
DA GUITED: hobs eteeieckivasessvscins ee Ge 
NE cs nites ei prnionsewsivcwsioceen's 41% @5 

Yellow grease, 10-15 f.f.a.............555- @4% 
Yellow grease, 15-20 £.£.8.....cccsccrceses @4% 
BROWD STORE 2c ccccesccccsccccccccseeces 4% @4% 


BY-PRODUCTS MARKETS 
Chicago, April 20, 1939. 
Most markets quiet with some ac- 
tivity reported in feeding tankage and 
crackling markets. Prices generally un- 
changed to lower. 


Blood. 


Blood market quiet and quoted below 


last week’s prices. 
Unit 
Ammonia. 
SY osivinkcdccdiaweeteetanssaseee $3.00@3.10 


Digester Feed Tankage Materials. 


Feeding tankage market prices under 
a week ago. Six cars 11-12% tankage 
sold at $3.55 Chicago basis, for shipment 
late April and May. 


Unground, 11 to 12% ammonia...$3.50@3.65 & 10c 
Unground, 6 to 10%, choice 


CE Ca euagheia tse o4s4onek 3.75@4.00 
| a @2.50 


Packinghouse Feeds. 


Prices of packinghouse feeds un- 
changed from week ago. 


Carlots, 

Per ton. 
Digester tankage meat meal, 60%....$ @55.00 
Meat and bone scraps, 50%.......... @55.00 
Blood-meal .....sceseseeseseseceeees @62.50 
Special steam bone-meal.............. 50.00 


Bone Meals (Fertilizer Grades). 


This market well sold up and quota- 
tions unchanged from last week. 


Per ton. 
Steam, ground, 3 & 50..........5005: $26.00@28.00 
Steam, ground, 2 & 26..........+000. 26.00@28.00 


Fertilizer Materials. 


Fertilizer tankage market virtually 
unchanged from last week’s quotations. 


Per ton. 
High grd. tankage, ground 
WOGDILG AM. .cccccccccvcces $ 3.25@ 3.35 & 10c 
Bone tankage, ungrd., per ton.. @20.00 
Hoof meal ......cccccccccccces @ 2.6 


Dry Rendered Tankage. 


Crackling market rather firm with 
late offerings. Car high test sold early 
in week at 87%c with later sales re- 
ported at 90c. 


Hard pressed and expeller unground, 


i Oa ee $ .87%@ .90 
Soft prsd. pork, ac. grease and 
GGT, GOR 5 x0. 6svecveresicesces @55.00 
a oa beef, ac. grease & quality, 
een nbeooe ee caeeeeswegeene sees @45.00 


Gelatine and Glue Stocks. 


This market about steady at last 
week’s quotations. 


Per ton. 
Calf trimmings .........s.seeeeeeees $17. ait 00 .00 
GimeweS, PIMBles ..ccccccsccccsesccees 
Cattle jaws, skulls and knuckles..... 
Hide trimmings ......ccccccccececces ; 73, 0 
Pig skin scraps and trim, per lb., 34gc 


Horns, Bones and Hoofs. 


Market quiet with prices showing 
very little change. 


Per ton. 
Horns, according to grade............ $35.00@60.00 
Cattle hoofs, house run.............. 30.00@32.50 
JURE. DOMAS oa decccecscccvscders cise 17.00 


(Note—foregoing prices are for mixed carloads 
of unassorted materials.) 


Animal Hair. 


Slightly lower tone in hair market 
this week. 


Winter coil dried, per ton............ $27.50@30.00 
Summer coil drfed, per ton........... 20.00@22.50 
Winter processed, black, Ib........... 6@6%c 
Winter processed, gray, lb........... 5@5%c 
Cattle switches ....cccccccccccscsees 1% @2c 


EASTERN FERTILIZER MARKETS 


New York, April 19, 1939. 
Several cars of domestic dried blood 
sold at $2.75 per unit of ammonia, f.o.b. 
New York, and there are additional 
quantities available at this price for 
immediate delivery. South American is 
offered at $2.70 per unit of ammonia, 
c.i.f. Atlantic Coast ports for May, June 
shipment from South America. 
Ground fertilizer tankage is in poor 
demand and is offered at $3.20 and 10c 








with very little buying interest shown. 

Feeding tankage sold at $3.55 and 10c 
basis, f.o.b. New York, with no offerings 
of spot material. Dry rendered tankage 
is in good demand, both domestic and 
South American productions. 

South American ground tankage for 
May shipment sold at $3.25 and 10c, 
c.i.f. North Atlantic Coast port. 


FERTILIZER PRICES 
BASIS NEW YORK DELIVERY. 


Ammoniates. 
Ammonium sulphate, bulk, per ton, 
Basis ex-vessel Atlantic ports, April 
to June, 1939, inclusive............ @28.00 
Blood, dried, Be OE WE ce vccccceee @ 2.75 
Unground fish scrap, dried, 11144% am- 
monia, 15% P. L., f.0.b. fish 


factory Sicktsae <isadeleseadencaens nominal 
Fish | meal, foreign, 1144% ammonia, 

10 he Sets ee eae @47.50 

+ ha PENOES. cc ccecsasscrccecscee @47.00 
Fish scrap, acidulated, 7% ammonia, 

3% A. P. A., f.o.b. fish factories... 2.50 & 50c 


Soda nitrate, per net ton: bulk, April 
to June, 1939, inclusive, ex-vessel 








Atlantic and Gulf ports @27.00 
in 200-Ib. bags......esscee @28.30 
6 ER ane ea @29.00 
Tankage, ground, 10% ammonia, 10% 
Dh Sr Ets ves ippebebeveunenahes 3.20 & 10¢ 
Tankage, unground, 10-12% ammonia, 
Bee We Bs Big WR c dcccccccceceese 3.50 & 10¢ 
Phosphates. 
Foreign bone meal, steamed, 3 and 50 
a RL eas @ 23.50 
Bone meal, raw, 442% and 50%, in 
2 eS ) ere @25.50 
Superphosphate, bulk, f.o.b. Balti- 
meese, BOF Gem, BGF6 Tht ccccccceccee @ 8.00 
Dry Rendered Tankage. 
50% protein, unground............... @82\4c 
60% protein, unground............... G@&5e 





RANCIDITY STUDY PUBLISHED 


Rancidity, oxidation and spoilage of 
fats, oils and dairy products are ex- 
haustively treated in a new volume, 
“Rancidity in Edible Fats,” by C. H. 
Lea of the Low Temperature Research 
Station, Cambridge, England. Object 
of the report is “to present an account 
of the current state of knowledge con- 
cerning the development of rancidity 
in edible fats and fat-containing foods.” 

Included in the volume are discussions 
of the chemistry of fats; rancidity; its 
occurrence and types; lesser causes of 
rancidity; action of micro-organisms on 
fats; deterioration of fats by atmos- 
pheric oxidation; and rancidity in dairy 
products and the fat of meat. Detailed 
subdivisions under each of these general 
topics carry the reader into principal 
phases of the problem, with emphasis on 
its scientific aspects. Text matter is 
supplemented by a number of tables 
illustrating the findings. 

Helpfully indexed, the volume con- 
tains 230 pages and is published in the 
first American edition, by Chemical 
Publishing Co., Inc., New York City. 
Price of the volume is $4. Copies may 
be ordered through THE NATIONAL PRO- 
VISIONER. 


LARD AND GREASE EXPORTS 


Exports of lard from New York City, 
week of April 15, 1939, totaled 793,750 
Ibs.; tallow, none; greases 183,800 lbs.; 
stearine, none. 


TALLOW FUTURE TRADING 
MONDAY, APRIL 17, 1939. 
High. Low. Close. 





PR cists aroha eeekw kaa 5.25@5.39 
REE: 5.25@5.39 
; eee 5.40@5.45 
uly - 5.30@5.45 
September ..........-. 5.35@5.50 
TUESDAY, APRIL 18, 1939 
i oo oe Fhe ree beat ee 5.25 b 
me éveae sasibaae dane aie va 5.30 5.25 b 
eee ae acacia + 5.30 b 
ME Ktwcdocenducedd 5.50 5.50 5.35 b 
September ...cccccces va 5.35 b 
WEDNESDAY, APRIL 19, 1939. 
April ..... ‘ @5.40 
May - @5.40 
July a Seeaer i eee coe 30@5.45 
August er Le Sa AY meee ce 5.35@5.50 
September ............ —e aA 5.35@5.50 
THURSDAY, APRIL 20, 1939. 
ME Kétivacaeteewesean ee rere) 5.30 b 
ae eee 5.35 5.35 5.30 b 
June .... AA ewer 5.35 b 
.. ee 5.40 b 
Septembe “Fee 5.50 b 


May . alsa waaat “lean pores 5.30@5.45 
; 5.40@5.55 





SCORES MARGARINE LEVIES 


A sharp increase in use of cottonseed 
oil in the margarine manufacturing in- 
dustry would result from elimination of 
trade barriers which now impose dis- 
criminatory excise taxes on the manu- 
facture and sale of margarine. This 
opinion was expressed by Charles H. 
Janssen, president of the National As- 
sociation of Margarine Manufacturers, 
in a recent address before the valley di- 
vision of the National Cottonseed Prod- 
ucts Association at Hot Springs, Ark. 

Pointing out that the special federal 
and state tax burden carried by mar- 





garine totaled $3,308,019 in 1938, in ad- 
dition to payments made in routine 
taxes of various kinds, Mr. Janssen 
urged the cottonseed group to cooperate 
in the current move for repeal of state 
trade barrier legislation. “It is truly 
remarkable,” he stated, “that the mar- 
garine industry has survived at all, and 
that despite the severest kind of com- 
mercial competition and legislative per- 
secution its volume in the past fiscal 
year should have risen to over 425,000,- 
000 pounds.” 





HOG HAIR EXPORTS IN 1938 


Domestic exports of hog hair from the 
United States during 1938, and their 
countries of destination, are reported 
by the Bureau of Foreign and Domestic 
Commerce as follows: 


Quantity, 
Ibs. 

Belgium .... steak aebsta aed omnes .. 208,024 
Denmark : Ee ne vee ee -. 184,658 
SN a ain e's ese nsaecousieete pares --- 15,637 
France cada abeienan ..» 259,951 
IE iin lagda'n peadaewbaeumeres .... 1,045,902 
Ireland ...... ; ai amewke oew eee * .. 194,714 
Netherlands . Acetdetveedaoae se aaeee 
Sweden ....... IVa ork eecines aes .. 237,758 
United Kingdom ............ ee 
Canada ........ task asate wanes -- 110,939 
Newfoundland eunieeteniae® - 200 
Cuba ...... : , nrnicegte’ <s0en 500 
oo ee iaeuaess sevtaceq. ae 
GD: wis owie-ow de sn ewnnyevenees beens one 14,137 
Union of South Africa.............. aie 1,308 

6,756,058 





HULL OIL MARKETS 


Hull, England, April 20, 1939.—Re- 
fined cotton oil, 19s 6d. Egyptian crude 
was quoted at 17s. 








COTTONSEED PRODUCTS MANUFACTURED AND CONSUMED 
As reported for the eight months ended March 31, 1939, and 1938: 


COTTONSEED RECEIVED, CRUSHED, AND ON HAND (TONS). 


Received at mills* 
Aug. 1 to Mar. 31, 





1939. 1938. 
United States........ 4,031,150 6,303,165 
Alabama 413,461 
Arkansas 612, 161 
California 284,553 
Georgia 583, 918 
Louisiana ....... 269,301 
ae 637,626 979,408 
North Carolina ...... 140,199 280,999 
Oklahoma ........... 177,898 274,295 
South Carolina ...... 166,888 267,096 
Tennessee ........... 351,806 429,454 
EE trades kiceb es cee 991,444 1,647,047 
All other states...... 180,475 265,472 


Crushed On hand at mills 
Aug. 1 to Mar. 31, Mar. 31, 

1939. 1938. 1939. 1938, 
3,845,336 5,500, 95 518,424 843,790 
253,154 377,530 42,218 36,212 
412,516 506,952 5 105,093 
149,021 176,895 30,552 113,126 

288,273 530,718 45,607 55,5: 
17 7 258,463 +29 11,042 
547,134 783,449 132,2 203,925 
140,456 265,123 fi 16,287 
80,725 271,680 3 3,117 
153,24 257,171 15,200 a 
314,588 384,865 49,828 ,002 
1,071,358 1,481,119 102,159 188° 800 
157,304 206,985 31,210 59,083 


*Includes seed destroyed at mills but not 337,118 tons and 42,394 tons on hand Aug. 1 nor 59,596 tons 
and 125,605 tons reshipped for 1939 and 1938 respectively. 


COTTONSEED PRODUCTS MANUFACTURED, SHIPPED OUT, AND ON HAND. 





On hand 
Season August 1. 
Urute Gilececccscccce 1938-39 *33,833,717 
(pounds) ..... en an 141,266 
Refined oil ......... 
(pounds) ... eee 34 
Cake and meal.. oa 611 
(rer 41,952 
Pree von 133,153 
A 43,422 
Se veces, 457,464 
(running bales) ... 61,547 
Hull fiber ...... 30,534 
(500-Ib. bales) 1,828 
Grabbots, motes, ete. 36,592 
__ (600-18 -Ib. bales). 7,379 





Produced Aug. 1 Shipped out Aug. On hand 
to Mar. 31. 1 to Mar. 31. Mar. 31 
1,199,604,785 1,091,917,381 
1,687,590,244 1,633,838,140 
**994, 769,924 eos 
1,382,256,048 


*177,466,454 
166,623,504 
Se - 418 


692 





1,736,384 1,754,451 
2,450,430 2,217,001 
997,748 1,005,329 
1,410,333 1,284,353 
954, cae 830,347 
266 784,785 
30,962 
24,285 

43,731 ¢ 

67,847 28,406 46,820 


~ Includes 11,339,523 and 36,455,531 pounds held by refining and manufacturing establishments and 








12,855,220 and 23,684,545 pounds in transit to refiners and consumers August 1, 1938 and March 31, 1939 
respectively. 
+Includes 5,199,739 and 11,! 876,410 pounds held by refiners, brokers, agents, and warehousemen at places 
other than refineries and manufac turing establishments and 7,696,711 and 5,814,095 pounds in transit to 
manufacturers of shortening, oleomargarine, soap, etc., August 1, 1938 and March 31, 1939 respectively. 
**Pproduced from 1,055,332,406 pounds of crude oil. 
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OTTONSEED oil futures at New 

York continued to move both ways 
within narrow limits this week. Values 
showed little change compared with the 
previous week. Operations were light 
and mixed, although there was quite a 
little activity in switching May oil to 
later months and some outright May 
liquidation. 

Hedge selling continued small, but 
speculative buying power was thin. 
Buying was restricted by uncertainty 
over the European situation. However, 
it took only modest speculative absorp- 
tion through commission and wire 
houses to maintain oil prices. This was 
surprising in view of dullness in con- 
sumer demand and low price of lard. 

Speculative longs were more disposed 
to transfer their holdings to the later 
months as May delivery day approached, 
and there was considerable transferring 
from May to September and December. 
The May delivery showed a tendency 
to widen its discount. 


Fair May Open Interest 


It is believed that a fair sized open 
interest exists in .May oil. Those in 
close touch with the situation cannot see 
where May oil deliveries will be wanted. 
There were 77 tanks in store in posi- 
tion for delivery on April 15th, and it 
was believed, that some of the store oil 
would be tendered due to lack of demand 
for actual oil. 

Brokers with refiner’s connections 
have been absorbing the May against 
sales of the later months in transferring 
hedges. Ring professionals were in- 
clined to expect May oil to widen its 
discount under increased liquidation be- 
fore tender day. 

Cash interests reported quiet trade. 
It is understood that both distributors 
and consumers have fair stocks and 
that they see nothing in the current 
situation to induce any additional buy- 
ing for the immediate future. April 
distribution is expected to be much 
smaller than in March. Some in the 
trade expect April consumption to run 
around 200,000 bbls. 

Crude cotton oil markets were quiet 
but very steady with no pressure of 
offerings. 

COCONUT OIL.—The market was 
dull but generally steady. At New 
York, bulk oil was quoted at 2%c and 
tanks at 3%c. Tanks were quoted at 
2%4c on the Pacific Coast. 

CORN OIL.—The market was quiet 
and nominally around 6c, New York. 

SOYBEAN OIL.—Sales were re- 
ported at 4%%c but these were considered 
to be of resale oils. Further offerings, 
however found buyers’ bids at 4%c. 

PALM OIL.—The market was quiet 
and steady at New York. New crop 
Nigre for May-June shipment was 
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quoted at 2%c but inquiries were light. 
Sumatra was quoted at 25%c. 

PALM KERNEL OIL.—The market 
was quiet and quoted at 3.30 to 3.50c. 


OLIVE OIL FOOTS.—Steady but 
quiet conditions prevailed at New York. 
Tanks were quoted at 6% to 6%c. 

PEANUT OIL.—The New York mar- 
ket was nominally 5% to 5%e. 


SEED PRODUCTS CONVENTION 


Problems of the cottonseed oil and 
allied industries will be discussed at the 
43d annual convention of the National 
Cottonseed Products Association to be 
held in New Orleans, La., May 8 to 10. 


Oscar Johnston, Scott, Miss., presi- 
dent of the National Cotton Council of 
America, heads the list of convention 
speakers announced by S. M. Harmon, 
Memphis, Tenn., secretary-treasurer of 
the association. 


T. J. Kidd, Birmingham, Ala., is 
president of the association, which rep- 
resents cottonseed crushing mills and 
related industries throughout the nation. 
Other officers are: T. H. Gregory, 
Memphis, executive vice president; A. L. 
Ward, Dallas, Tex., educational di- 
rector; and Christie Benet, Columbia, 
S. C., general counsel. 

Convention speakers will include: 
John Temple Graves, II, Birmingham 
columnist and lecturer on economic sub- 
jects; E. T. George, chairman of the 
board, Seaboard Refining Co.; Dr. 
Henry G. Knight, chief, Bureau of Cot- 
ton Textile Institute; C. E. Lund, chief 
of the fats and oils section, U. S. Bu- 
reau of Foreign and Domestic Com- 
merce; and G. S. Meloy, senior market- 
ing specialist, U. S. Department of 
Agriculture. 








SOUTHERN MARKETS 


New Orleans. 
(Special Wire to The National Provisioner.) 


New Orleans, La., April 20, 1939.— 
Cotton oil futures were up 10 points 
compared to a week ago, with steady 
undertone. Crude, firm at 5%4c Ib. bid, 
55¢c lb. asked, f.o.b. Valley, with mills 
not offering. Unusually cool April 
nights are unfavorable for early planted 
cotton, as well as insufficient rain in 
Western Belt. Soapstock demand good. 


Dallas 
(Special Wire to The National Provisioner.) 
Dallas, Texas, April 20, 1939.—Forty- 
three per cent cottonseed cake and meal, 
Dallas basis for interstate shipment, 
$25.50. Basis prime cottonseed oil 5.20@ 
5.25@5%6c bid by location. 


COTTON OIL TRADING 


COTTONSEED OIL.—Valley and 
Southeast crude was quoted Wednesday 
at 5\4¢ bid, 554c asked; Texas, 5%c bid, 
5%ec asked at common points, Dallas, 
5 4c nominal. 

Futures market transactions for the 
week at New York were as follows: 


FRIDAY, APRIL 14, 1939, 


—Range.— —Closing.— 

Sales. High. Low. Bid. Asked. 

April .. jae. Ae TT eee 660 nom 
_ 4 11 660 655 660 664 

June .... er = ose 660 nom 
. : 7 675 672 678 680 

OO aa ~ os ons 678 nom 
September . 19 687 682 688 690 
Qetever ........ B 691 683 690 691 

November ...... ~ 690 nom 


Sales 69 contracts, Crudes S.E. Val. 544 Bid. 


SATURDAY, APRIL 15, 1939. 


, re i. ae Te — a0) nom 
ce . 655 654 655 657 
DE. ahehcnrcens. (os cee one 655 nom 
GE esiaea sais 5 670 669 672 673 
August ..... ie) 32h ‘nia e0. 673 nom 
September ... 13 688 680 681 683 
October ..... ; 684 682 684 trad 


November 2.0.2. 066 ene 680 nom 
Sales 45 contracts, Crudes 8.4. Val. 5% Bid. 


MONDAY, APRIL 17, 1939. 


er a 660 657 660 trad 
June ... > 2 eee cee 660 nom 
SOF nce. ray one ee 675 677 
ee es re _ 675 nom 
September .... 11 688 685 685 686 
October ....... 21 690 687 686 688 
November ...... + ee's mie 686 nom 
December ...... 3 691 690 690 691 


Sales 53 contracts, Crudes S.E. Val. 5% Sales. 


TUESDAY, APRIL 18, 1939. 


eee ee ae 665 660 658 661 
SOMO coves . e» Sa TT 658 nom 
ee . 14 682 681 677 679 
August ee eee cee 677 nom 
September . 34 693 687 686 688 
October .... 2 691 689 688 689 
November ...... .. eve TT 687 nom 
December ...... 8 696 690 690 692 


Sales 71 contracts, Crudes S.E. Val. 5% Bid. 


WEDNESDAY, APRIL 19, 1939. 


_. ree .. 69 660 658 660 663 
June , . Dak eas oes 660 nom 
. | 30 678 675 679 trad 
August ..... ais awe eee 679 nom 
September .. 67 690 686 690 691 
October ..... 2 686 686 692 694 
November ...... «- oe ose 692 nom 
December ...... 16 692 690 693 695 


THURSDAY, APRIL 20, 1939. 


BR. c-cxgadawds 661 657 p62 bid 
DC eee ‘ ; 680 679 680 nom 
September . 690 687 691 bid 
re ~~ 688 688 692 bid 
December ...... ae 695 695 695, bid 


(See page 33 for later markets.) 


COTTONSEED PRODUCTS 
EXPORTS AND IMPORTS 


For seven months ended Feb. 28, 
1939: 





Exports: 1938, 
Oil, crude, Ibs....... 2,202,686 
Oil, refined, Ibs........ 4,221,822 
Cake and meal, tons...... 76,343 
Linters, running bales.... 174,919 


Imports: 


Oil, crude, Ibs......... one 
Oil, refined, ie see 








*Amounts for March no 


*714,800 4,004 
6,063,762 23,021,873 
7 3,457 

27,328 8,181 





t included above are 


3,382,542 pounds refined, ‘‘entered direct for con- 


sumption,’’ 92,921 refined, * 
house for consumption,"’ an 


withdrawn from ware- 
d 62,921 refined, ‘‘en- 


tered direct into warehouse."’ 


Page 31 











Chicago 
PACKER HIDES.—The packer hide 
market showed signs of having 


grounded this week and advances of 4c 
were paid on the more popular descrip- 
tions such as Colorados, extreme light 
Texas steers and branded cows, al- 
though early April hides were included 
on such sales. A similar advance was 
paid by traders on a car Apr. light 
native cows, with earlier dating moving 
at steady price. Native steers have 
been slow and fairly liberally offered, 
with steady price paid for Mar.-Apr. 
take-off, while earlier dating sold “ec 
down. Total reported sales so far are 
about 60,000 hides, with the probability 
that this figure was increased by quiet 
sales and bookings. 

With the easing of pressure on secur- 
ity markets, occasioned by some let-up 
in the European war talk, hide futures 
are gradually recovering and at present 
are 32@37 points over last Friday. 

Native steers moved in a fair way, 
with 2,000 Mar. and 6,000 Jan.-Feb.- 
Mar. reported at 9c; 6,000 Mar.-Apr. 
sold at 9%c, and 2,400 more native 
steers sold at 9c for Feb. and 9%c for 
Mar.-Apr. One packer sold 4,400 Mar.- 
Apr. extreme light native steers at 9%c. 


Butt branded and heavy Texas steers 
were inactive, with last sales of Jan. to 
Mar. at 9c, and 9%c asked for Mar.- 
Apr. One lot of 2,000 Mar.-Apr. and 
4,700 Apr. Colorados sold at 9c; more 
Apr. Colorados wanted at this figure. 
One packer sold 1,000 Mar. light Texas 
steers at 8%c. Sales of 2,300 Mar.-Apr. 
extreme light Texas steers were reported 
at 8%c, followed by 1,500 Apr. quoted 
at 9c. 

One lot of 1,500 Jan. heavy native 
cows was reported at 8%c, with 9c 
talked for Mar.-Apr. Late last week, 
4,500 Milwaukee light native cows sold 
at 9%4¢c; 6,000 Mar.-Apr. sold this week, 
mostly to traders, at 9%c; 2,450 Mar. 
and 4,000 Jan. to Apr. light cows also 
sold at 9%c; Association sold 2,000 Apr. 
at 9%c, and later moved 1,000 Apr. 
light cows to traders at 94%4c. Packers 
sold 6,700 Apr., and Association 850 
Apr. branded cows, all at 9c; more 
wanted, especially Apr. take-off from 
southwestern points. 

A packer sold 750 Mar.-Apr. native 
bulls at 7c, and 300 branded bulls at 6c, 
steady; Association sold 550 Apr. native 
bulls at 7e. 

There is a continued demand for Colo- 
rados, extreme light native steers and 
branded cows, these selections being 
well sold up and offerings running to 
Apr. take-off. Packers are not pressing 
offerings of hides at the moment, feel- 
ing that a fair week’s trade has been 
accomplished and being inclined to 
await developments. 


Estimates of the Tanners’ Council 
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place shoe production in March at about 
44,500,000 pairs, being 18.5% over same 
month last year and second highest Mar. 
production on record; 46,120,000 pairs 
were produced in Mar. 1937. Prelimi- 
nary estimate for April is around 39,- 
000,000, barring further interference 
with production by the coal strike in the 
East. 

OUTSIDE SMALL PACKER HIDES. 
—Market quoted nominally 8% @9c, se- 
lected, Chgo. freight basis, for outside 
small packer all-weight natives, brands 
le less, for good stock of fairly light 
average. One lot of couple cars outside 
collector’s accumulation of mixed Mar. 
hides was offered early at 814c, selected, 
f.o.b. point east of here, with a bid of 
8c for natives and 5%c for native bulls; 
the bid was later raised to 8%4c, where- 
upon holder advanced asking price to 
8%c, for hides reported running around 
48 lb. av. Most small packers are fairly 
well sold up and not inclined to make 
offerings at present. 


PACIFIC COAST.—Couple Coast 
packers sold their Mar. hides quietly 
late last week on a selected basis, de- 
tails withheld but trade inclined to the 
belief around 7c flat was realized for 
steers and a shade over 7c for cows. 
Later some trading was understood to 
have been done by Vernon packers on 
Mar. hides at 7%4c flat for steers and 
cows, f.o.b. Los Angeles. 


FOREIGN WET SALTED HIDES. 
—The active movement previous week 
reduced holdings of standard steers con- 
siderably. Early this week, Europe 
bought 4,000 Anglo steers, and 8,000 La- 
Platas came to the States, all at 63 
pesos, equal to 9%c, c.i.f. New York, 
steady with sales late last week. Later 
a pack of 4,000 Argentine steers was 
reported at 64 pesos or 10c. 


COUNTRY HIDES.—Country offer- 
ings are light and held out of line with 
the nominal prices usually quoted and 
trading remains more or less at a stand- 
still. All-weights around 47 Ib. av. are 
quoted 74 @7%c, untrimmed, selected, 
del’d Chgo. Heavy steers and cows lack 
demand and available at 6@6%c flat. 
Buff weights are quoted nominally 74%@ 
7%c trimmed. There is a demand for 
country extremes but difficult to find 
offerings of trimmed stock under 9%@ 
9%c, selected, some asking 10c. Bulls 
quoted 5@5%c nom. Glues are well 
sold up and quoted 5% @6c nom. All- 
weight branded hides are scarce and 
quoted 6% @7c flat. 

CALFSKINS.—Packers moved a good 
part of their April heavy calfskins this 
week at a half-cent decline. One packer 
sold 10,000 April, and another 4,000 
Mar.-Apr. northern heavy calfskins 
942/15 lb. at 174¢c; a third packer sold 
about 8,000 April heavies at 17%c for 
northerns and 16%c for River points. 
Last trading on lights under 9% lb. 





was at 17c and this figure is asked, with 
16¢ bid. 

There are bids of 13c in the market 
for Chicago city 8/10 lb. calfskins, with 
last trading price of 13%c asked; the 
10/15 Ib. last sold at 15c¢ and quoted 
15@15%c nom., as these will be in less 
liberal supply than lights from now on. 
Outside cities, 8/15 lb., quoted around 
14c nom.; straight countries 10@10%c 
flat. Chicago city light calf and deacons 
quoted $1.00 nom.; some interest this 
basis. 

KIPSKINS.—Packer kipskins moved 
in a fairly good way at %c down from 
previous sales. One packer sold 2,000 
Feb. and 5,300 Mar. production of kip- 
skins, northern natives at 12%4c, north- 
ern over-weights 11%c; with southerns 
1c less, and branded kips 10c. Another 
sold 3,000 Jan. to Mar. northern natives 
at 12%c and _ booked over-weights 
quietly. Third packer sold 7,500 Jan. to 
Mar. northern natives at 12%c; fourth 
packer moved 9,000 Mar. northern na- 
tives at 12%c and 1,100 Mar. northern 
over-weights at 11%c, having sold the 
southerns earlier. 

Chicago city kipskins are quoted in 
a nominal way around 1lc, pending some 
trading to establish market. Outside 
cities quoted 10%@lle nom.; straight 
countries about 9c flat. 

Packers last sold their Mar. regular 

slunks at 80c; Apr. skins not yet of- 
fered. 
HORSEHIDES.—tTrade has been rather 
slow on horsehides, with prices quoted 
steady to a shade easier. Good city 
renderers with full manes and tails are 
understood to be salable at $3.10@3.20, 
selected, f.o.b. nearby points; ordinary 
trimmed renderers quoted $2.85@3.00, 
del’d Chgo.; mixed city and country lots 
$2.50@2.75, Chgo., according to lot. 


SHEEPSKINS.—Dry pelts slow and 
quoted around 13c, del’d Chgo. Shear- 
ling production is increasing but not as 
rapidly as had been expected; the gen- 
eral belief in the trade is that produc- 
tion this spring will be comparatively 
light but larger than normal during the 
fall of the year. One packer reports 
the sale of two cars this week at steady 
prices of 75c for No. 1’s, 42%c for No. 
2’s and 20c for No. 3’s or clips; another 
packer is asking these figures and de- 
clined bid of 60c, 30c and 15c for the 
three grades. A dealer reports sale of 
10,000 outside packer shearlings at 45c, 
30c and 15c, running mostly No. 3’s. 
This disparity in prices is not unusual 
at this season and the market will settle 
down when offerings become more lib- 
eral. Pickled skins quiet, with last trad- 
ing at $3.25 per doz. packer lamb; some 
talking $3.50 for April lambs. Packer 
wool pelts quoted $1.80@1.85 per cwt. 
live basis, with production showing a 
seasonal decline. 


New York 


PACKER HIDES.—One packer sold 
couple cars Mar. branded steers at 942c 
for butt brands and 9c for Colorados. 
This about cleaned up Mar. branded 
steers but three packers still hold Jan. 
forward native steers, and possibly car 
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or so of December native steers as well. 


CALFSKINS.—No trading reported 
this week on collectors’ calfskins and 
quoted on basis of last sales, 4-5’s at 
$1.00, 5-7’s $1.20, 7-9’s $1.65 and 9-12’s 
$2.50. Packer 4-5’s quoted nominally 
around $1.10, 5-7’s around $1.45, and 
7-9’s last sold at $1.95; 2,500 packer 
9-12’s sold at $2.70, steady with a simi- 
lar sale late last week. 


NEW YORK HIDE FUTURES 


Saturday, Apr. 15, 1939.—New: June 
10.06@10.10; Sept. 10.47@10.49; Dec. 
10.84; Mar. 11.16 n; 169 lots; 37@42 
higher. Old: June 9.16 n; Sept. 9.41 n; 
no sales; 36 higher. 


Monday, Apr. 17, 1939.—New: June 
9.90; Sept. 10.25@10.26; Dec. 10.60; 
Mar. 10.92 n; 228 lots; 16@24 lower. 
Old: June 9.00 n; Sept. 9.25 n; no sales; 
16 lower. 


Tuesday, Apr. 18, 1939.—New: June 
9.84; Sept. 10.19; Dec. 10.53@10.55; 
Mar. 10.85 n; 199 lots; 6@7 lower. Old: 
June 8.94 n; Sept. 9.19 n; no sales; 6 
lower. 


Wednesday, Apr. 19, 1939.—New con- 
tracts: June 9.92@9.97; Sept. 10.32@ 
10.33; Dec. 10.65@10.71; Mar. 10.97 n; 
143 lots; 8@13 higher. Old: June 9.02 n; 
Sept. 9.27 n; no sales; 8 higher. 


Thursday, , 
10.02; Sept. 10.39@10.41; Dec. 10.75@ 
10.80; Mar. 11.07 n; 189 lots; 7@10 
higher. Old: June 9.12 n; Sept. 9.37 n; 
no sales; 10 higher. 

Friday, Apr. 21, 1939.—New: June 
9.80 b; Sept. 10.16@10.19; Dec. 10.53@ 
10.55; Mar. 10.90 n; 271 lots; 17@23 
lower. Old: June 8.90 n; Sept. 9.15 n; 
0 lots; closing 22 lower. 





CHICAGO HIDE FUTURES 


Saturday, Apr. 15, 1939.—Close: June 
9.80 b; Sept. 10.05 n; no sales; un- 
changed to 20 higher. 

Monday Apr. 17, 1939.—Close: June 
9.80 n; Sept. 10.05 n; no sales; un- 
changed. 

Tuesday, Apr. 18, 1939.—Close: June 
9.70 ax; Sept. 10.12; 2 lots; 10 lower to 
7 higher. 

Wednesday, Apr. 19, 1939.—Close: 
June 9.80 b; Sept. 10.30 b; no sales; 10@ 
18 higher. 

Thursday, Apr. 20, 1939.—Close: June 
9.80 n; Sept. 10.30 n; no sales; un- 
changed. 

Friday, Apr. 21, 1939.—Close; June 
9.80 n; Sept. 10.20 ax; no sales; closing 
unchanged to 10 lower. 


MEAT AND LARD EXPORTS 


Exports of bacon and lard through 
port of New York during week ended 
April 20 were 975,775 lbs. lard and 
29,920 lbs. bacon. 
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FRIDAY'S CLOSINGS 


Provisions 


Hog products were stronger the latter 
part of the week on commission house 
buying and covering with some hedge 
lifting, presumably against better cash 
demand, as hog run was liberal and 
hog prices were barely steady. 


Cottonseed Oil 


Cotton oil was firmer on local buy- 
ing and covering with better lard and 
cotton markets. There were light offer- 
ings and some May evening up prior to 
first notice day, April 27th. Cash oil 
trade was dull; crude oil firm; South- 
east and Valley, 5%c bid; Texas 54@ 
5%c bid. 

Quotations on bleachable cottonseed 
oil at close of market on Friday were: 
May 6.63@6.66; July 6.83@6.85; Sept. 
6.94; Oct. 6.95@6.96; Dec 6.97; sales 
109 lots. Closing steady. 


Tallow 


New York extra tallow, 5%c lb., 
f.o.b. 


Stearine 
Stearine, 5%c |b. 


Friday's Lard Markets 


New York, April 21, 1939.—Prices are 
for export. Lard, prime western, 6.85@ 
6.95c; middle western, 6.85@6.95c; city, 
6c; refined continent, 6%@7c; South 
American, 7@7%c, Brazil kegs, 74%@ 
7%4c; shortening, 8.75c carlots. 


Watch 
The 
Markets! 


It’s just as important to know 
the market when prices are high 
as when they are low. It is vital 
to know the market when prices 
are fluctuating up or down. 


A car of product sold at ee. er oe 
market costs the seller $37. 
under he loses $75.00; at oy ‘lige 
loses $150.00; at lec under he tenes 
$300.00. 


The same is true of BUYERS 
of carlot product. If they pay 
over the going market they stand 
to lose similar amounts. 

THE NATIONAL PROVISIONER’S 
DAILY MARKET SERVICE gives an 
exact reflection of the market and 
the market prices on each of the 
full trading days of the week. 


For full information, write THE NA- 
TIONAL PROVISIONER, 407 S. Dearborn 
St., Chicago, Ill. 





























CHICAGO HIDE QUOTATIONS 


Quotations on hides at Chicago for 
the week ended Apr. 21, 1939, with 
comparisons: 

PACKER HIDES. 


Week ended Prev. Cor. week, 
April 21. week. 1938. 


Hvy. nat. strs.. @9*% %9%@ of $ +4 


Hvy. Tex. strs.. 94@ 9% @ 9 
Hvy. butt brnd’d 

ee re 94%@ 9% @ 9% @ 9% 
Tivy. Col. strs.. @ 9 @ 8% @ 9 
Ex-light Tex. 

Shea @9o @ 8% @ 8 
Brnd’d cows .. ao @ 8% ¢ 8 
Tivy. nat. cows. 8%@ 9 @ 8%n @ 8 
Lt. nat. cows... 94 @ % @ 9% ¢ 8% 
Nat. bulls .... @7 @i7 7 
Brnd'd bulls .. @ 6 @ 6 @ 6 
Calfskins ..... 16%@17% 17 @18 13% @15 
ae, GEE. n600 @12% @138n 0% Sio” 
Kips, ov-wt. .. @11% Sia% 

Kips, brnd’d .. @10 
Slunks, reg. ... @so0 
Slunks, hris. .. @35 G35 25 


Light native, butt branded and Colorado il 
le per Ib, less than heavies. 


CITY AND OUTSIDE SMALL PACKERS. 


Nat. all-wts. .. s%e 9 81%4@ 8% 7%@ 8 
Branded ...... @8% 8 @8% @ 7% 


Nat. bulls .... @ * 6 6% H @ 6% 

Brnd'd bulls . @ 5 5% 5%@ 6 

Calfskins ..... 118% @ 18 18%,@15 11% @12 

_ _ aS @l1in 114%@12n @9 

Slunks, reg. ..70 @Tin 70 @75n 50 55n 

Slunks, hris. .. @30n @30n 20 25n 
COUNTRY HIDES. 

Hvy. steers ... 6 @ 6% @ bi ped 6%@ 6 

Hvy. cows .... 6 @ 64 @ 6%ax she on 

eee bb @ 7% 7™%4@ 8 

Extremes ..... %@ Hy sn @10 $i 

See R @ 5 4 

Calfskins ..... 10 avis 10 @10 

Kipskins ...... @o ee ty 

Horsehides ....2.50@8. 6 2. 8.30 2.00@2. 

SHEEPSKINS. 
Pkr. shearlgs..70 @T75 


70 @7 50 @55 
Dry pelts .... @13 18 @13% 10 @10% 


LIVERPOOL PROVISION PRICES 


Liverpool prices week ended March 
31, 1939: 
Mar. 31, Mar. 24, Apr. 1, 
1939. 1938. 
per cwt. per ewt. per ewt. 
American green bellies. .$14.53 $14.58 $15.18 
Danish Wiltshire sides.. 21.53 21.01 22. 
Canadian green sides.... 18.91 19.13 19.98 
American short cut green 
oS rere eer 20.26 20.24 20.17 
American refined lard. 7.73 7.84 11.12 


BRITISH PROVISION MARKETS 


Liverpool, April 20, 1939.—General 
provision market quiet and unchanged; 
poor demand for hams and fair demand 
for lard. 

Friday prices were: Hams, Ameri- 
can cut, 91s; Canadian hams (A.C.), 
98s; bellies, English, 67s; Wiltshires, 
69s; Cumberlands, 69s; Canadian Wilt- 
shires, 76s; lard 36s 3d. 


ARGENTINE BEEF EXPORTS 


Cable reports of Argentine exports of 
beef this week up to April 21, 1939: To 
the United Kingdom, 106,832 quarters; 
to the Continent 56,164. Two weeks ago 
to the United Kingdom 98,096 quarters; 
to the Continent, 57,838. 








EARLY LAMB CROP IS 
SLOW IN DEVELOPING 


EVELOPMENT of early lamb crop 
during March was below average 
for the country as a whole and much be- 
low the exceptionally favorable develop- 
ment in March, 1938. Mild temperatures 
during much of March in all the impor- 
tant early lambing states were favorable 
for growth of early lambs, but shortage 
of green feed in California and Texas, 
resulting from deficient moisture, and 
too many rainy and cloudy days in some 
of the other states, more than off-set the 
favorable effects of the mild tempera- 
tures, the U. S. Bureau of Agricultural 
Economics stated. 


With rather general rains and cool 
weather during March, feed conditions 
in California improved somewhat but 
range and pasture conditions on April 
1 were still much below average. A 
large percentage of early lambs will 
only reach feeder condition, and slaugh- 
ter lambs will be below average in 
weight and finish. Early lamb market- 
ings in volume started in California 
and Arizona in March with eastern ship- 
ments from the former state of record 
size for the month. A considerable pro- 
portion consisted of feeder lambs. 


Continuation of poor feed conditions 
in Texas retarded development of early 
and yearling lambs. In southeastern 
early lamb states percentage of ewes 
lambed by April 1 was a little below 
average and the lambs saved per 100 
ewes was also below average. 

Development of early lambs in the 
Tennessee-Kentucky-Virginia area dur- 
ing March was somewhat below average 
and much below a year ago. Percentage 
of ewes that had lambed by April 1 was 
considerably below last year and a little 
below average. The number of lambs 
dropped and saved per 100 ewes that 
had lambed by April 1 was below aver- 


age in all states. Marketings in volume 
may be a little later than last year. 

In the northwestern states weather in 
the first half of March was too cold and 
wet for best development of the early 
lambs and for growth of new grass. 
Warm weather during last half of the 
month, however, was rather favorable. 
In Idaho the early lambs are reported 
as in good condition and prospects for 
feed are excellent. 


LIVESTOCK AS CASH SOURCE 


“Meat animals were the leading 
source of farm income in 1938,” Thomas 
E. Wilson, chairman of the board of 
directors of Wilson & Co., and chairman 
of the committee to confer with live 
stock producers of the Institute of 
American Meat Packers, declared re- 
cently in an analysis of farm cash in- 
come estimates of the U. S. Department 
of Agriculture. 

“Livestock producers received $1,893,- 
000,000 for meat animals last year,” Mr. 
Wilson said. “This was 26% per cent 
of all farm cash income. 

“Farmers received for livestock on 
the average, $890,000 an hour every 
hour the meat packing industry operated 
during the year. This amounted to ap- 
proximately $7,300,000 per day and $36,- 
400,000 per week, distributed among 
livestock producers for cattle, calves, 
hogs, and sheep. Every time the clock 
ticked off a second during business hours 
in the meat packing industry, livestock 
producers received $250. 


“The farmer’s income from meat ani- 
mals has been the largest item of farm 
cash income in 14 of the last 15 years, 
amounting to approximately 24 per cent 
of the total cash income of farmers for 
the entire 15-year period. Second in 
importance last year was dairy product 
income, which contributed 20 per cent, 
or $1,430,000,000 of farm cash income.” 


LIVESTOCK AT 67 MARKETS 


Livestock receipts, local slaughter and 
shipments during March, 1939. 


CATTLE. 
Local Ship- 

Receipts. slaughter. ments. 
et., TP cscvscvecs 1,040,651 625,420 405,436 
cs SE ewtosceks 1,004,474 656,572 433,117 
Mar. 5-yr. av.......1,058,544 655,268 390,352 

CALVES. 
Mar., 1939 .. .. 500,887 326,436 173,352 
Mar., 1068 ......... GBi,46 356,186 171,449 
Mar. 5-yr. av....... 531,044 368,125 160,676 

HOGS. 
Mar., 1939 +s 2,205,073 1,654,278 546,631 
Mar., 1988 .........1,895,076 1,334,104 557,298 
Mar. 5-yr. av ....2,050,613 1,421,497 628,091 
SHEEP AND LAMBS. 

a ee 1,765,571 1,045,800 720,169 
PERE., BEE occcevces 1,739,366 1,067,059 670,178 
Mar. 5-yr. av.......1,677,907 1,003,623 673,001 


HOG KILL LARGER 


Hog kill under federal inspection at 
eight large centers during the first two 
weeks of April was nearly 100,000 head 
larger than in the like period a year 
ago. The kill for the two weeks ended 
April 14, 1939, totaled 515,323 head 
compared with 439,102 head in the two 
weeks ended April 15, 1938. This was a 
continuation of the trend during March 
when inspected hog slaughter rose in- 
stead of falling. 


ST. LOUIS CALF SHOW DATE 


Announcement has been made by the 
St. Louis Live Stock Exchange, National 
Stock Yards, IIl., that its 1939 Junior 
Calf Club show will be held at the yards 
on December 7 and 8. This is an all- 
club event but exhibitors will be limited 
to entries of one calf each. Judges are 
selected from local buyers operating on 
the yards. 

















KENNETT-MURRAY 


LIVESTOCK BUYING ORGANIZATION 


Order Buyer of Live Stock 
L. H. MeMURRAY 


Indianapolis, Indiana 























Do you buy your Livestock 
through Recognized Pur- 








Detroit, Mich. Fae wig .0. Omaha, Neb. 
Indianapolis, | La Fayette, | Louisville, Ki ° 
iin Guntnh  engenyin chasing Agents? 
Page 34 The National Provisioner—April 22, 1939 
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CORN BELT DIRECT TRADING 


(Reported by U. S. Bureau of Agricultural 
Economics.) 


Des Moines, Ia., April 20, 1939.—-At 
20 concentration points and 10 packing 
plants in Iowa and Minnesota, liberal 
hog receipts on later days more than 
offset the light runs early in the week, 
and Thursday’s market in the interior 
trade closed generally steady to 15c 
lower, as compared with last Saturday. 

On Thursday’s session, good to choice, 
180-220-lb., barrows and gilts, $6.50@ 
6.90, largely $6.60@6.80 at concentra- 
tion yards and mainly $6.75@6.85 at 
packing plants; 220-250-lb., $6.40@6.80, 
mostly $6.60@6.75 at plants; 250-270- 
lb., $6.30@6.70, largely $6.45@6.60 at 
plants; 270-290-lb., $6.10@6.50, mostly 
$6.25@6.40; 290-350-lb., $6.00@6.40; 
better grade, 160-180-lb., $6.40@6.80. 
Good packing sows, 350-lb. down, $5.70@ 
5.95, few, $6.00; 350-425-lb., $5.55@ 
5.85; 425-550-lb., $5.25@5.70. 

Receipts for week ended April 20: 


This Last 

week. week. 
Friday, April 14... 21,100 22,600 
Saturday, April 15.. 14,100 18,900 
Monday, April 17... -. 22,800 27,700 
Tuesday, April 18..... nee Saree 8,800 16,200 
Wednesday, April 19.. ~-see 28,600 19,200 
Thursday, April 20...... 34,900 21,200 





CANADIAN LIVESTOCK PRICES 


STEERS. 
Week Same 
ended Last week 
Top Prices April 13. week. 1938. 
TROD wi nsec cacicccoaves $ 7.75 $ 7.85 $ 7.25 
Montreal ... , . 8.00 7.75 7.50 
Winnipeg . 7.75 7.00 6.25 
Calgary ... 7.00 7.00 6.35 
Edmonton ..... sate ecdiaan 6.50 6.00 
Prince Albert ...... -. 6.50 6.50 5.00 
MEGOES POW onc ccccces 6.50 6.35 6.00 
Saskatoon . 7.25 6.50 6.00 
Regina ...... ae ecco oe 6.25 eee 
VaNCOUVEPr ..ccccccessce 7.50 7.50 
VEAL CALVES 
LO $10.00 $10.50 $11.00 
eee ee: 8.00 8.00 
Winnipeg .... .. 8.00 8.00 8.00 
Calgary ...... ere ae 7.50 8.50 
WGMROMVOR. occ cccccsccece 7.00 7.00 8.00 
Pramee AMeTt 2... cceses asec 6.00 6.50 
Moose Jaw .... ee 6.50 6.50 
Saskatoon ....... a 7.50 7.00 
tegina ..... r00e ae 7.00 esee 
eee ee oes 8.00 
BACON HOGS. 
Toronto ...... , -$ 8.85 $ 8.75 $ 9.8 
Montreal’ .... sosneus Se 9.25 10.50 
Winnipeg? eewsiate 8.50 8.35 9.75 
Calgary ....... éae'eem © ae 8.00 9.55 
Edmonton ...... eee 8.50 9.40 
Prince Albert - C2 8.10 9.50 
Moose Jaw .... aoe = 8.20 9.60 
Saskatoon .... 8.25 8.50 9.50 
CO eee . 8.35 8.20 ee 
VQRCORNVEE cocscccccccecs 8.65 


1 Montreal and Winnipeg heme sold on a “op, & 
W.”’ basis. All others ‘‘off trucks.’’ 





GOOD LAMBS. 

ER ea A a $ 9.00 > $ 9.50 
Montreal ... : .. 9.00 8.50 
Winnipeg ....... - 8.25 8.25 
Calgary ..... eras 7.25 8.00 
Edmonton ..... 7.50 8.75 
Prince Albert <9 ae 7.00 
Moose Jaw ... Secce wae en 
Saskatoon .. 7.00 7.50 
Regina ...... wae 





WOUND 60 ccc cus 


CHICAGO PACKER PURCHASES 


Purchases of livestock at Chicago by 
the principal packers for the first four 
days this week were 19,699 cattle, 4,718 
calves, 34,199 hogs and 29,626 sheep. 
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LIVESTOCK PRICES AT LEADING MARKETS 


Livestock prices at five leading Western markets, Thursday, April 
as reported by the U. S. Bureau of Agricultural Economics: 


Hogs (soft & oily not quoted). 
BARROWS AND GILTS: 
Good-choice: 
140-1 





Medium: 
EM oi otesocskesteee 6.25@ 6.90 
| 6.45@ 7.00 
TE ita Sein ontasieeine 6.50@ 7.00 
PACKING SOWS 
Good: 
eee 6.25@ 6.50 
oe - 6.15@ 6.35 
Se ees 6.00@ 6.25 
Medium: 
EE wiehtercbeceiaee 5.75@ 6.25 
PIGS (Slaughter): 
Good-choice, 100-140 Ibs..... 6.25@ 6.85 


Medium, 100-140 Ibs......... 5.75@ 6.60 


Slaughter Cattle, Vealers and Calves: 
STEERS, choice: 





bh ee 11.25@12.75 

$00. ES. 36.9 0:5:4:046 waieteass 11.50@13.00 

ee 11 @13.25 

SP ML. hescicvreeeesie 11.75@13.25 
STEERS, good: 

We PE, et eebacesewns® 9.50@11.5 

900-1100 bs. ereebnne seca 9 bOep11 oO 

pr re 9.75@11.50 

ee 9.75@11.75 
STEERS, medium: 

NL, 5 ib Wa.0-0bared oi aht 8.50@ 9.50 

Se Ws arin cncinnieses 8.50@ 9.75 
STEERS, common (plain): 

Be Ey ee 7.50@ 8.50 


STEERS AND HEIFERS: 
Choice, 550-750 Ibs.. ‘ - 10.25@12.25 
Good, 550-750 Ibs........ .. 9.25@10.50 
HEIFERS: 
Choice, 750-900 Ibs 
Good, 750-900 Ibs.. 





Medium, 550-900 Ibs 8.2. 28 

Common (plain), 550-900 Ibs. 6.7 3@ 8.25 
COWS, all weights: 

EN ric Nos atv new and aieen 8.00@ 8.50 

RESET rl eee ee 7.25@ 8.00 

Medium Cepeda dheneseene ve 6.50@ 7.25 

Common (plain) ........... 6.00@ 6.50 

Low cutter and cutter...... 4.25@ 6.00 
BULLS (Ylgs. excl.), all weights: 

| EERE eg erie eee, sae en 7.25@ 7.50 

ET CRT eT ee 7.00@ 7.40 

Cutter and common (plain). 6.25@ 7.00 
VEALERS, all weights: 

MEE caccr cap vesteraven teen 9.00@10.00 

SE wade wey waco sense aanen 8.00@ 9.00 

Te 7.00@ 8.00 


Cull and common (plain)... 6.00@ 7.00 
CALVES, 250-400 Ibs.: 





EN cuca vecniin borweetee:s 7.00@ 8.00 

SE 5-65 oe aeuetceatabanas 6.00@ 7.50 

BID cicrincn -ararra'eia< are wk wea. 5.50@ 6.50 

Common (plain) ........... 5.00@ 5.50 

*Slaughter Lambs and Sheep: 
SPRING LAMBS: 

Choice (closely sorted).....  ....... 
~ + ff | errr 
PR Sc vccvecsees sceeusesies 

EE TEE Whe eeedeetc Saeneseuss 

LAMBS: 
o ... a (closely sorted)...... 10.65@10.75 
OG B CREME, cccccsccccces a 00@ 10.50 
oe Mediuen & choice.. coscce SE Bee 
Common (plain) ......... . F7.90@ 8.65 
LAMBS (Shorn): 

Choice (closely sorted)...... 9.15@ 9.25 
**Good and choice............ 8.50@ 9.00 
ae MTP es 

CN SERED ccccctseccs esevcwsses 

EWES: 
Good & choice..........+++- 5.50@ 6.40 


Common (plain) & medium... 3.50@ 5.50 


CHICAGO. NAT. STK. YDS.. OMAHA. KANS. CITY. 


$ 6.40@ 6.95 $ 6.25@ 6.60 $ 6.50@ 6.7! 
.80@ 7.10 6. D+ | 6.70 6.65@ 6.85 
7.00@ 7.10 6.66 6.85 
7.00@ 7.10 6.85 
6.90@ 7.10 6.85 
6.75@ 7.05 6.80 
6.55@ 6.90 6.65 





6.35@ 6.75 
Se SS eee 
6.40@ 6.90 6.25@ 6.60 


25@ 6.40 
6.15@ 6.35 
5.85@ 6.25 


5.85 5.90@ 6.10 
5.85 5.85@ 6.00 
5.75 5.75@ 5.90 





5.65@ 6.25 5.50@ 5.75 5.60@ 5.90 


6.25@ 6.60 
6. 00@ 6.40 


10.50@11.50 
11.00@ 12.00 
25@12.25 


11.50@12.75 


10.25@11.75 
10.75@12.25 
10.75@12.25 
11.00@12.25 


—_ 
_ 





9.25@10.75 


oe 10.75 
9. 50@11.25  9.25@10.75 
9.50@11. 25 9.25@ 10.75 


9.25@10.75 
9.25@10.75 
9.50@11.00 








9.75@11.50 9.25@10.75 9.50@11.00 
8.25@ 9.75 8.25@ 9.25 8.25@ 9.50 
8.50@ 9.75 8.25@ 9.25 8.25@ 9.50 
7.50@ 8.50 7.25@ 8.25 7.25@ 8.25 
.75@11.00  9.75@10.75 9.75 @10.75 
9 (00@ 9.75 8.50@ 9.75 8.50@ 9.75 
9.75@10.75 9.50@10.75 — 9.75@10.75 
9.00@ 9.75 8.5 8.50@ 9.75 
8.25@ 9. 7. 7.50@ 8.50 
7.00@ 8.25 6. 6.25@ 7.50 
7.50@ 8.50 7 
6.75@ 7.50 6.75 
6.00@ 6.75 6.25 
4.25@ 6.00 5.75 
7.25@ 7.75 6.90@ 7.35 7.50 
6.50@ 7.25 6.50@ 6.90 6.75 
6.00@ 6.50 6.00@ 6.50 6.25 
9.75 only 9.50@10.50 9.50@10.50 
8.50@ 9.75 8.50@ 9.50 8.00@ 9.50 
7.25@ 8.50 7.50@ 8.50 7.00@ 8.00 
5.25@ 7.25 6.00@ 7.50 5.00@ 7.00 


8.50@ 9.75 8.00@ 9.00 8.50@ 9.5 
7.50@ 8.50 7.00@ 8.00 7.50@ 

6.50@ 7.50 6.00@ 7.00 6.50@ 7.50 
5.00@ 6.50 5.00@ 6.00 5.50@ 6.50 


heeacaenaie 10.85@11.00 10.85@11.10 
sae . 10.25€@10. ro 10.00@10.85 
8.75@10.25 8.50@ 9.75 


9.90@10.00 
9.50@ 9.90 
8.25@ 9.25 
7.00@ 8.00 


9.50@ 10.00 
8.50@ 9.25 
7.50@ 8.25 





9.25@ 9.50 
8.25@ 9.00 
7.50@ 8.25 


= 25@ 6.00 


5.00@ 5.75 4.7 
3.25@ 5.25 2.7 


3.00@ 5.00 


*Quotations based on animals of current seasonal market weights and wool growth. 


**Quotations on good and choice and on medium and good grades, as combined, represent lots averaging 
within the top half of the good and top half of the medium grades, respectively. 


20, 1939, 


8ST. PAUL. 


$ 6.90@ 7.00 
6.90 only 





.TH@ 5. 
5. 75@ 5. 
5.65 only 


7.0@ 7.50 


9. 75@11. 25 
10.25@11.50 
10.50@11.75 
10.50@11.75 


9.00@10.25 





. 25@10.50 


7.75@ 9.25 
8.00@ 9.25 


6.75@ 8.00 


9.50@10.75 
8.50@ 9.75 


9.25@10.25 
@ ed 
50@ 8.5 

50@ 7:50 







.50@ 7 
3.00@ 
5.50@ 
4.00@ 





6.75@ 7.25 

6.00@ 6.75 

5.50@ 6.25 

°. 0g 10.00 
0@ 


9. 
8 we 8. 
4.00@ 6 





5.25@ 6.2% 
3.25@ 5.25 





CANADIAN INSPECTED KILL 


Canadian inspected kill in March was: 


March, March, 

1939. 1938. 
CRED acs nr pesdeseabeonan - 66,865 68,854 
Calves Trctr ee 61,863 61,144 
Hogs . Least kawaenon 299,722 299,814 
GD. gianee unc babe dueesresuen 39,129 35,501 


PACIFIC COAST LIVESTOCK 


Receipts of salable livestock for five 


days ended April 14: 

Cattle. Calves. 
Los Angeles ......... 3,848 871 
San Francisco ....... 700 165 
| eee 2,235 22 


Hogs. Sheep. 


1,448 608 
1,650 650 
2,965 1,720 
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PACKERS' PURCHASES 


Purchases of livestock by packers at principal 
centers for the week ending Saturday, April 15, 
1939, as reported to The National Provisioner: 


CHICAGO. 


Armour and Company, 2, hogs; Swift & Com- 
pany, 1,648 hogs; Wilson & Co., 3, 346 hogs: West- 
ern Packing Co., Inc., 1,085 hogs; Agar Packing 






Co., 6,081 hogs: Shippe rs, 3,261 hogs; Others, 
23,548 hogs. 
Total: 36,516 cattle; 6,066 calves; 41,824 hogs; 


58,792 sheep. 


KANSAS CITY. 














Cattle. Calves. Hogs. Sheep. 
Armour and C oars 2, pon 713 6,369 
Cudahy Pkg. Co..... 1,2 408 5,162 
Swift & Company... 1, rt 2 407 4,149 
Wilson & Co........ 1419 487 4,712 
TO, Wee, Gio cacees aad lier wa! cans 
Kornblum Pkg. Co.. "830 eek maa 
CUROTS  ccccccccceccs 2,898 397 3,539 
Total 10,5: 1 2,415 7,728 23,931 
OMAHA. 
Casts and 

Calves. Hogs. Sheep. 
Armour and Company 4,759 4,5 6,808 
Cudahy Pkg. Co 2 897 2 7,215 
Swift & Co.... 3,453 2,405 6.705 
Wilson & Co.. 1,346 1,903 1,762 

GE écccens kage wasme 8,711 . 
Cattle and calves: Eagle Pkg. Co., 27; Grt. 
Omaha Pkg. Co., 75; Geo. Hoffman, 24; Lewis 


Pkg. Co., 580; Nebr. Beef Co., 396; Omaha Pkg. 






Co., 180; John Roth, 120; So. Omaha Pkg. Co., 95; 
Am. Pkg. Co., 6; Lincoln Pkg. Co., 350. 

Total: 14,305 cattle and calves; 20,500 hogs; 
22,490 sheep. 

EAST ST. LOUIS. 
Cattle. Calves. Hogs. Sheep. 

Armour and Company 1, 604 1,604 9,081 3,145 
Swift & Company... 1,951 2,277 5,117 2,821 
Hunter Pkg. Co..... 971 542 «6,298 57 
Heil Pkg. Co.... ; , 3s ere 
Krey Pkg. Co... : See 8 osves 
Laclede Pkg. Co. . wakewa 2,143 
Sieloff Pkg. Co. eevee ae: evses 
Shippers 1,986 1,218 9,701 ase 
Others .. owes Meee 172 se 542 

WE desceeusnnes 9,230 5,813 40,731 6,565 

Not including 1,001 cattle, 3,557 calves, 





hogs and 604 sheep bought direct. 


ST. JOSEPH. 


Cattle. Calves. Hogs. Sheep. 

Swift & Company... 1,200 455 8,386 12,126 

Armour and Company 1,252 441 3,627 6,716 

GEGEN Keaccccccscs 1,234 23 «41,904 3, 532 

Total ............ 3,686 919 9,117 22,374 

Not including 912 hogs and 973 sheep bought 
direct. 

SIOUX CITY. 
Cattle. Calves. Hogs. Sheep. 


Cudahy Pkg. Co..... 
Armour and eee 
Swift & Company. 











Shippers 
Others 
Total 

DENVER. 

Cattle. Calves. Hogs. Sheep. 
Armour and Company 837 110 976 8,798 
Swift & Company... 1,241 105 1,461 13,937 
Cudahy Pkg. Co..... 799 97 1,008 1,§ 
eee 1,641 304 1,209 11, x32 

WRIA, tracnsskias 4,518 616 4,654 36,057 

FORT WORTH. 
Cattle. Calves. Hogs. Sheep. 
Armour and Company 2,088 746 2,630 6,685 
Swift & Company... 1,753 684 ; 6,906 
} a Bonnet Pkg. Co. 172  _ fee 

City Pkg. Co.....cc- 137 eee 
Rosenthal Pkg. Co. 26 — Se weds 

NONE ch veda nsiens 4,176 1,560 6,317 13,591 

OKLAHOMA CITY. 
Cattle. Calves. Hogs. 
Armour and Company 1,388 521 38,562 
Wee & GG.. ccccves 1,428 725 3,180 
GE cccccctccvcee 24 29 «1,134 

a 3,070 1,275 7,876 

Not including 33 cattle and 1,298 hogs cunaien 
direct 

MILWAUKEE. 
Cattle. Calves. Hogs. Sheep. 
Plankinton Pkg. Co.. 2,042 6,535 7,674 74 
Armour and Company, 

GG ake deniii ices é os 912 3,229 tae) “mae 
N. Y. B. D. M. Co. 38 e ° as 
Shippers 408 142 5 
Others S46 53 151 

WO cccccceccess GE 7 869 7 910 
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WICHITA. 














Cattle. Calves. Hogs. 
Cudahy Pkg. Co 577 
Dold Pkg. Co........ 485 120 
Wichita D. B. C ae ‘ 
Dunn-Ostertag cee 
Fred W. Dold.. 506 
Sunflower Pkg. Co... 188 
Pioneer Cattle Co.... a. stses sean 
Keefe Pkg. Co...... ae. ateee COeens 
WE eaneveceseee ee 697 4,439 
Not including 2,117 hogs bought direct. 
ST. PAUL. 
Cattle. Calves. Hogs. 
Armour and Company 2,764 3,048 11,339 
Cudahy Pkg. Co..... 514 J re 
Rifkin Pkg. Co...... 633 22 atin 
Swift & C y. ~wa Siac 5,147 4,992 11,820 
United Pkg. . 2,013 an” Sexes 
Others ..... d 1,147 
Total 13,362 11,915 23,159 
INDIANAPOLIS. 
Cattle. Calves. Hogs. 
Kingan & Co.......- 1,217 682 14,444 
Armour and Company 690 370 2,122 
Hilgemeier Bros. .. ee 1,000 
SO I. candies estes or 141 
Meier Pkg. Co....... 53 14 287 
Stark & Wetzel...... 110 382 411 
Wabnitz and Deters. 31 51 283 
Maass-Hartman Co.. 31 10 coves 
Shippers coe 2p tae 1,651 16,060 
Others 1. "042 2 119 230 
Total 5,914 2,929 34,978 
CINCINNATI. 
Cattle. Calves. Hogs. 
S. W. Geites Gomes... 2 23 
E. Kahn’s Sons Co. 504 629 
Lohrey Pkg. Co..... 4 ae 
H. H. Meyer Pkg. Co. 12 
J. Schlachter’s Sons. 125 . 
J. & F. Schroth P. Co. 17 wa 
J. F. Stegner Co..... 241 mn. eenns 
Shippers .. 177 1,980 
Others 806 776 
Total 2,029 17,794 





Not including 745 eatte: 
and 785 sheep bought direct. 


15 calves, 





RECAPITULATION.+ 
CATTLE. 
Week 
ended Prev. 
April 15. week. 
Chicago ...... 24,427 
Kansas City ... 11,911 
Omaha® ....... 14,061 
East St. Louis.. 9,597 
St. Joseph ..... 3,909 
Sioux City ..... 10,289 
Oklahoma City . 2,968 
Li: eee 2,176 
Denver ....... 4,140 
St. Pawl ..ces.. 13,333 
Milwaukee ... 3,62 
Indianapolis 4,130 
Cincinnati 2,325 
Ft. Worth 4,381 
Total 111,273 
Chicago ...... 33,789 
Kansas City 7,2 
CO eee 16,333 
East St. Louis 36,748 
St. Joseph .... 9,498 
Sioux City .... 16,566 
Oklahoma City 7,167 
Wichita ...... 5,188 
DORPCP cccccce 3,943 
St. Paul .... 18,456 
Milwaukee .. 6,223 
Indianapolis 32,254 
Cincinnati 19,013 
Ft. Worth .. 6,444 
Tetat 066. ‘218, 8: 23 
Chicago ...... 56,760 
Kansas City 
OmORA 2.0000 


Fast St. Louis. 
St. Joseph .... 
Sioux City .... 
Oklahoma City 
Wichita . 
Denver ..... 
St. Paul .... 
Milwaukee .. 





Indianapolis 
Cincinnati 
Ft. Worth 13,591 
, | 202, 862 208,084 


*Cattle and calves. 
+Not including directs. 








Sheep. 
3,449 


“3,449 


Sheep. 


1,737 


~ 8,959 


Sheep. 
108 
319 





"307 


787 


1,416 hogs 


Cor. 
week, 
1938. 





16,016 


188,883 


42, pan 


232,939 


Watch Classified page for bargains. 
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CHICAGO LIVESTOCK 


Statistics of livestock at the Chicago Union Stock 
Yards for current and comparative periods: 




















+tRECEIPTS. 
Cattle. Calves. Hogs. Sheep. 
Mon., April 10...... 11,225 1,667 11,200 13,594 
Tues., April 11...... 5,060 2,662 11,240 10,955 
Wed., April 12...... 8,138 - 346 87,384 
Thurs., April 13..... 4,441 5,113 16, O85 
PP. , ABT Be cc wees 1,026 io. 037 
Sat., April 15..... 500 4,000 
*Total this week. ..30,444 8,281 64,936 62,359 
Previous week ... 26,623 7,880 54,231 58,011 
Be GOD ccnenve cs 33,939 8,307 59,396 57,716 
Two years ago......: 36,354 8,977 79,370 50,144 
SHIPMENTS. 
Cattle. Calves. Hogs. Sheep. 
Mon., April 10 : 36 716 5,475 
Tues., April 11.... 16 88 4,462 
Wed., April 12.... 47 394 0 
Thurs., April 13... 847 55 835 3,954 
Wis, BOG WMaeces sss 5 48 936 5,949 
Sat., Apri] 15..... vee 100 1,000 
Total this week..... 202 3,069 21,070 
Previous week ... x 221 2,590 14,899 
BOG B® ccaccces .. 9,666 616 6,341 16,837 
Two years ago....... 10,446 728 7,235 13,762 
*Including 993 cattle, 1,987 calves, 23,654 hogs 
and 15,900 sheep direct to packers from other 
points. 


+All receipts Include directs. 


tAPRIL AND YEAR RECEIPTS. 


Receipts thus far this month and year to date 
with comparisons: 











———A pril——— Year. 

1939. 1939. 1938. 
Cattle 479,965 563,973 
Calves 5,302 98,403 99,091 
Hogs 133,718 1,207,503 1,329,656 
Sheep 131,989 927,599 863,473 





+All receipts include directs. 


WEEKLY AVERAGE PRICE OF LIVESTOCK. 
Cattle. Hogs. Sheep. Lambs. 




















Week ended ea 1E — 35 $ 7.10 Bt 
Previous week . rf 7.05 3 Bf 
BED carcewcens 8.35 4. . 
1937 9.85 5.75 12.35 
1936 10.60 5.35 11.15 
1935 8.90 4.00 8.20 
1934 3.85 4.50 9.45 
Av. 1934-1938.....$ 9.10 $ "8.30 $ 4.85 $ 9.90 
SUPPLIES FOR CHICAGO PACKERS. 
Cattle. Hogs. Sheep 
Week ended “ated ae 22,481 61,867 41,389 
Previous week . “on 50,554 43,995 
MEE De ee inean cack 53,016 39,489 
71,304 36,735 
1 ‘ 50,724 31,617 
1935 . 45,520 62,719 
HOG RECEIPTS, WEIGHTS AND PRICES. 
Av. 
No. wt., Prices 
rec'd. Ibs. Top. AV. 
*Week ended April 15. Py 900 251 $7.45 $ 7.10 
Previous week ...... 231 253 7.50 7.05 
aes Serre Terk 3° 396 251 8.85 8.35 
9. > = 237 8610.30 9.85 
754 11.00 10.60 
9.25 8.90 
4.10 3.85 
Av. 1934-1938 ...... 74,000 241 $ 8.70 $ 8.30 
*Receipts and average weight for week ending 
April 15, 1939, estimated. 


CHICAGO HOG SLAUGHTERS. 


Hog slaughters at Chicago under reo ae - 
tion for week ending Friday, Apr. 14, 193 


Week ending Apr. 14, 1939..... ...77,761 
Previous week .......... . 62,761 
YOAP AGO ...--.. . 64,307 
Two yrs. ago. . 90,928 


CHICAGO HOG PURCHASES. 
Supplies of hogs purchased by ng os 


and shippers week ended Thursday, April 20: 
Week ended Prev. 
April 20. week. 
Packers’ purchases 39,279 . 32,794 
Shippers’ purchases . 4, 143 3,213 
WOO. vxcwesvcsecces 43, 42 22 36,007 


NEW YORK LIVESTOCK 


Receipts of salable livestock at Jersey 
City public market week ended April 15: 


Cattle. Calves. Hogs.* Sheep. 

Salable receipts ..... 1,625 1,445 351 1,325 

Total, with directs...4,495 10,198 22,561 33,816 
Previous week— 

Salable receipts ....1,800 1,208 204 1,082 

Total, with directs.6,273 9,234 21,676 36,353 


*Including hogs at 41st street. 
Last week’s figures revised. 


1939 
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SLAUGHTER REPORTS 


Special reports to THE NATIONAL PROVI- 
SIONER show the number of livestock slaughtered 
at 16 centers for the week ended April 15, 1939. 


CATTLE. 
Week Cor. 
ended Prev. week, 
April 15. week. 1938. 
rere 19,534 
Kansas City ..... 


NE 56.45.40 05-0 
East St. Louis... 
St. Joseph .... 
Sioux City 
Wichita® . 
Fort Worth 
Philadelphia 





Indianapolis ........ > 5 
New York & Jersey City. 7,210 
Oklahoma City® ......... 4,378 
CCEENNNE. 6:0:000c0 cb eevee 2.918 
rrr éc+es ee 
rrr 11,071 
Milwaukee 3,822 
WMD cy Sivabscacacieees 130,200 113,075 124,581 
HOGS 
Chicago er . 77,761 62,761 64,307 


Kansas C ity 


25,716 17,402 
Omaha 


17,362 13,490 





ee 48.551 46,640 
St. Joseph 9.986 9.630 
Sioux City 12,488 9,0 

Wichita 7,448 4,074 
Fort Worth “ 6,444 4,096 
Philadelphia ............ 14,102 15,287 9,956 
Indianapolis ....... . 16,012 14,167 4.968 
New York & Jersey City. 41,416 42.632 43,730 
Oklahoma City .......... 9,174 8,183 8,743 


Cincinnati 

Denver 

St. Paul .. 
Milwaukee 





Total ..............++.349,702 323,011 





Chicagot 
Kansas City ..... i ea 
ea 
East St. Louis...... 

St. Joseph 
Sioux City 
Bs? er 
Fort Worth 
Philadelphia 
Indianapolis . ‘ 
New York & Jersey c ity 
Oklahoma City ... os 
Cincinnati 
vo LO 
De. PS weiss 








PE Aeriakeba chatter 
*Cattle and calves. 
*Not including directs 


247,350 





U. S. INSPECTED HOG KILL 


At eight points for the week ended 
April 14: 





Week Cor 

ended Prev. week 

April 14 week. 1938. 
SD ask ciyde.e ais:0,siw'eb wens 77,761 62,761 64,307 
ee . 24,440 25,716 17,402 
St. Louis & East St Louis. . 52,727 48,551 46,640 
N. Y., Newark & J. C....... 41,416 42,632 43,730 
rar -.--. 19,307 17,362 13,490 
Siews Clty 2... -+++-- 16,162 12,488 9,004 
We, ME Saccess +o . 8,698 9,986 9,630 
Wh WOE veenceees vee . 29,493 25,823 16,677 
PEE cater sews ceo 270, 004 245,319 220,880 














MEAT SUPPLIES AT EASTERN MARKETS 


(Reported by the U. 8S. Bureau of Agricultural Economics.) 


WESTERN DRESSED MEATS. 














NEW YORK. PHILA. BOSTON, 
STEERS, carcass Week ending April 15, 1939............... 8,228 2,466 2,334 
WN Sr castascenitcaeeeacaabh seen 9, 60014 2,472 2,230 
ae We oc cckn einen naweader 9, 80814 2,231 2,477 
COWS, carcass Week ending April 15, 1939............... 1 1,044 2,404 
OE Sicha a nekoee caatadecarcaeae ad 1,57 1,159 2,334 
SN SE so oe he haia es casendanxe 1,018 2,276 
BULLS, carcass Week ending April 15, 1939............... 483 12 
WOE GNNENE cccinnbseSanndoedecsacsees 486 80 
GRRE TO SOG a vinci diiedsensiecdcnss 875 16 
VEAL, carcass Week ending April 15, 1989............... 1,593 609 
WO ME ee kb sa ciceesueeaesewas 1240544 1,588 572 
rere re 13,598 1,688 867 
LAMR, carcass Week ending April 15, 1939............... 39,284 12,011 13,957 
a ck elle st nec eeuae ead 45,175 13,700 13,513 
Bame week yeGF AB0......ccccccccescece é 39,495 15,078 13,961 
MUTTON, carcass Week ending April 15, 1939............... 1,811 265, 570 
Wy III, Sin banshee ease eens sean’ 2,281 273 105 
ee i I NR oon hanna bn dceceernes 2,082 183 954 
PORK CUTS, Ibs Week ending April 15, 1939............... 1,603,100 400,254 
a nak anscaee 1,803,891 pap 
re I WN oo rcc cus owebceeween 1,939,441 409,510 
BEEF CUTS, Ibs. Week ending April 15, 1939............... Se  ‘Kctsoer 
WP CI one nis0 06-0::04:045.0%4 0000508 as 0th 00CCt~“‘“‘«‘“ RR 
TE WHEE DOG ios 6.0 600000002 cenevesn 470,249 
LOCAL SLAUGHTERS. 
CATTLE, head Week ending April 15, 1939............... 7.210 ne 
EE Sie nee ed Vee nd secsamadindeey 8,156 1,475 
SD WOE TE GD x oo es 0:0 o'snweensivenene 9,112 1,709 
CALVES, head Week ending April 15, 1939............... 10,194 
Fee UD 604.04 0409:08605ins0ss00eGobe 13,99 
ee eT ee 15.022 
HOGS, head Week ending April 15, 1939............... 41,119 14,102 
Week PTOVIOUS 22 cccccccvecccesces ade 41,970 15,287 
Same week year ago.............. one nen 9.956 
SHEEP, head Week ending April 15, 1939..... eaten 49,418 
VOOR. PROVING: o.5.6 cic ccccsecseesedseves ana a. ar i —bdeccas 
Same week year Ago..........66055 61,773 





Country dressed product at New York totaled 5,546 veal, 2 hans and 395 lambs. Peev ious week 6,819 
veal, 22 hogs and 5,119 lambs 








SANTA GERTRUDIS STEERS RECEIPTS AT CHIEF CENTERS 


A string of 24 Santa Gertrudis year- Receipts for the week ended April 15: 
ling steers, fed by as many Future At 20 markets: Cattle. Hogs. Sheep. 
Farmers of America, were marketed at Week ended April 15.....157,000 303,000 249,000 
the San Antonio stock yards recently,  jggg Wek ooo: 
the entire lot being bought by Swift & 1987 ............ee sees 
Company. Seven of the steers averag- 
ing 913 lbs. sold at $9.50 per cwt. and At 11 markets: 
the others for somewhat less. These Week ended April 15 












“ Previous week ...... 

cattle, red in color, have been developed ings ............. 

by the King ranch in Texas through a gag 200.7002... III 

series of crosses of Shorthorns and 1985 22... ... cece eee c ccc cceeccenceeeees 

. P y ar le for 

Brahmas. a They i th ae a At 7 markets: Cattle. Hogs. Sheep. 

their ior and the ability to rustle way ended April 15..... 109,000 197,000 163,000 

‘or emselves. Previous week .......... 108,000 174,000 178,000 

for them AS asada id Rai RR He 115.000 160,000 170,000 
Rene ce it. 112.000 221,600 180,000 
INS occas NG ognetoones 141,000 187,000 149,000 
S| RE aS Ga beseaus 128,000 166,000 245,000 


LIVESTOCK AND DRESSED MEAT PRICES COMPARED 


Prices of steers, lambs and hogs, Chicago, compared with wholesale and retail 


fresh meat prices, New York, during March, 1939: CALIF. INSPECTED SLAUGHTER 


Live animal 
prices 
Chicago. 
Dollars per 100 Ib 
Mar., Fehb., Mar., 
1939. 1939. 1938. 


Steers— 
ERED saescecwee 12.64 2.26 9.62 
Se 10.82 10.44 8.52 
MGTEER kceccccecesss 23 8.76 7.59 
Lambs— 
Se eee 9.40 9.18 8.88 
GOOG. cecccccccccosces 9.05 8.75 8.32 
Medium .........0. 8.17 7.78 7.51 
Hogs— 
SNE shcctteuseseaun 7.80 8.10 9.38 


Wholesale meat Composite retail = a ° " ° 
ve oly po og el sane State-inspected kill for March: 
New York. New York. y. 
Dollars per 100 Ib. Cents per pound. ~~ 
Mar. Feb. Mar. = Mar, Feb, Mar. Calves... silssesslole Sarre 
1939. 1939. 1998. 1: SU ee eres : Splish 78'835 
MNO 6-00 ib 800 eakdanvanekseesudsehaaawene 130,552 
18.48 18.22 14.80 34.49 34.71 81.49 
17.08 16.70 14.04 29:85 29.60 26.45 
15.52 14.80 12.87 25.91 24.85 22.65 Meat food products produced: 
Lbs. 
17.87 17.96 1898 27.65 2848 27.29 Mausnge ...-......+0.. Shee 
17.20 17 10 17.69 24.00 24.44 2 85 I ard and lard ‘substitutes 4 j its 
15.81 15.65 16.48 21.45 21.51 20.79) Ghia. ee paras 
‘ SCCTOEEE 56 cai ossivedes 
16.85 17.00 19.06 24.46 23.91 24.74 TWIN: iach ti ieasudsdneeeanieiee 
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More and more meat packers are installing Standard 
Stainless Steel Spiral Chutes for fast, clean handling 
between floors. The slight additional cost of stain- 
less steel for this service is more than offset by the 
extra wear—the extra 
sanitation—the fact that 
these chutes meet all 
inspectors’ requirements. 


Write for complete infor- 
mation covering these and 
other Standard equip- 
ment for packing plants. 


CONVEYOR COMPANY 


General Offices 
North St. Paul, Minn. 














SEND COUPON FOR GENEROUS WORKING SAMPLES => FA 





NEW : Y! 


SEASONING INFORMATION 


A completely new compilation of the most 
modern, scientific uses of Rolle Garlic and 
Onion Juices in sausage seasonings és yours for 
the asking! Valuable information covering ac- 
curate control of flavor and costs, basic spice 
formulas for leading types of frankfurters, sau- 
sage and meat loaves, and expert instructions 
for producing these full-bodied, fiber-free sea- 
sonings are all included in this complimentary 
offer of the VEGETABLE JUICES, INC. Arm 
yourself with this new knowledge on uniform- 


ity of sausage flavor. 





VEGETABLE JUICES" 


» 7 V4 
664-666 W. HUBBARD ST. CHICAGO, ILL _, a 
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Colorful Lithographed METAL 
CONTAINERS that Sell... 


by HEEKIN 


Create a favorable impression with an attractive, col- 
orful, lithographed metal container by Heekin. Today 
neither the dealer nor consumer wants merchandise 
of any kind that is not packed in an attractive con- 
tainer. For years Heekin has served packers with 
lithographed cans for every requirement. Today 
Heekin personal service is ready to assist you in mak- 
ing your present container more attractive . . your 
selling job easier. Write for information. 











THE HEEKIN CAN CO. 


CINCINNATI, OHIO 
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Meat Packing 40 Years Ago 


(From The National Provisioner, April 22, 1899.) 

Patrick Cudahy of Cudahy Bros. 
Packing Co. returned to South Omaha, 
Neb., after an Eastern trip and spoke 
optimistically of the company’s business 
outlook for the year. He reported con- 
stant improvement in both domestic 
and foreign trade and mentioned par- 
ticularly the company’s growing ex- 
ports to Great Britain. 

Ruddy Brothers’ Packing Co., Chi- 
cago, Ill., started construction of a new 
building at Armourdale, Kas. Building 
was to measure 120 x 102 ft., with 
capacity of about 1,500 cattle per week. 
A force of 150 men was to operate the 
plant. 

Contracts calling for extensive en- 
largement of a cooling and refrigerat- 
ing plant at 45th st. and First ave., 
New York City, were let by Schwarz- 
schild & Sulzberger Co. The new facili- 
ties were to be ready in July. 

William R. Perrin & Co., manufac- 
turers ef packinghouse machinery with 
headquarters at Chicago, opened an 
office in New York City in charge of 
Robert S. Redfield. All Eastern busi- 
ness of the firm was to be handled from 
this office. 

Horne & Danz Co., can manufacturers 
of St. Paul, Minn., stated that more 
tin lard pails were shipped annually 
from that city than from any other in 
the world. 


Meat Packing 25 Years 


(From The National Provisioner, April 25, 


G. T. Hall was announced as presi- 
dent of the newly incorporated Bradley 
Packing & Cold Storage Co., Cleveland, 
Tenn. Other officers of the firm in- 
cluded L. D. Campbell, secretary, and 
W. F. McIntire, treasurer. 

William White, one-time manager for 
Sir Thomas Lipton when the latter was 
in the packing business in Chicago, and 
later with the North American Pro- 
vision Co., became associated with the 
Davidson Commission Co. at Chicago, 
handling the stockyard end of the com- 
pany’s business. 

Exports of meat and dairy products 
for March, 1914, were about $2,500,000 
less in value than those of the corre- 
sponding month in 1913. Cumulative ex- 
ports for the nine months ending with 
March were $10,000,000 above the 
corresponding period in 1912-13. 


Ago 


1914.) 


Armour and Company planned to re- 
place its branch house in Fort Greene 
place, Brooklyn, with a new and modern 
seven-story building, to be erected on 
ground purchased at Fort Greene place 


The National Provisioner—April 22, 1939 


and Atlantic ave. It was understood 
that the new house would serve as the 
company’s distributing center for Long 
Island. 

The board of aldermen voted to close 
Fulton Market, New York City, which 
had been in operation since 1817. It 
was said that the city had been losing 
$2,500 annually on the market. 


Chicago News of Today 


S. van Hessen, managing director of 
S. Van Hessen & Son, Ltd., casing grad- 
ing firm of Rotterdam, Holland, and 
Mrs. van Hessen were visitors in Chi- 
cago this week. Mr. & Mrs. van Hessen 
were returning from the San Francisco 
World’s Fair and reported that they 
have been enjoying their stay in this 
country, receiving a warm welcome from 
packers everywhere they visited. 

Visitors to Chicago this week in- 
cluded John W. Rath, president Rath 
Packing Co., Waterloo, Ia. 





ae 
oe 


ee 


ee Pe 
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and DOWN th MEAT TRAIL 


Harry G. Bartruff, executive of Rob- 
erts & Oake, announces his retirement 
this week after 44 years’ continuous 





service in the in- 
dustry, all of it 
spent in the Chi- 
cago Yards. He 
began with Nelson 
Morris & Company 
in 1895, before it 
was even called 
Morris & Company. 
He went with Rob- 
erts & Oake in 
1917, where he has 
had charge of re- 
sponsible merchan- 
dising and adver- 
tising activities. 
Thus his entire 44 
years of service 
was spent with but two packers. He 
is widely known throughout the indus- 
try, both for his merchandising ability 
and his genial personality. He will cele- 
brate his 74th birthday this year, 
though his friends would never suspect 
it, and thinks under the circumstances 





H. G. BARTRUFF 


- 
ei 
Sor = 
FR, et “ 


‘ pee 


War < 
ie Nex 


BEST AT TREASURE ISLAND 


Grand champion steer at the Interstate Junior Livestock Show held on Treasure 

Island, San Francisco, where 4-H club members and Future Farmers of America from 

eight states exhibited over 5,000 head of fat cattle, hogs and sheep. The steer was 

an 870-lb. Hereford, shown here with his young feeder, Marvin McMillan, jr., of 

Texas, and sold for $1.50 per pound. The junior show was the second large livestock 

event at Treasure Island so far during the Golden Gate International Exposition, 
under the management of E. W. Stephens. 
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179-181 Franklin Street New York, N. Y. 
New York, N. Y. Bowling Green 9-4867 
Walker 5-5800 
Distributors for the 
| a ce Dominion of Canada 
| Superior 9300 
W. G. Clark & Co., Ltd. 
| . $ 1164 Beaver Hall Square 
| Huston and Milkowski, Inc. Sindvokt Ga Geeks 
| 612 on See Renee wan r 2 
; icago, . 9 ington Street 
Packed Under the Polish Superior 3604 Genuine, nt., Canada 





LIST OF POLISH 


Ampol, Inc. Meat Import Company 
380 Second Avenue 33-37 South William St. 
New York, N. Y. New York, N. Y. 
Gramercy 5-5270 Whitehall 3-5428 
Brooklyn Packing Company, Meyer and Lange 
INC, 434 Greenwich Street 
157 Green Street New York, N. Y. 


Brooklyn, N. Y. Walker 5-7735 
Evergreen 9-6444 


Canada Packers, Inc. 1921-1951 E. Ferry Avenue 


2 Broadway Detroit, Mich. 
New York, N. Y. Plaza 5164 
Bowling Green 9-0755 


J. $. Hoffman Company 










HAM IMPORTERS 


Polish Ham Import Co. 


John Thallon and Co. 


8 Broadway 











Government Inspection 























“Made in Poland” or ‘‘Product of Poland’’ 

















All Meat Products of Poland Are Marked Visit the Polish Restaurant at the Fair! 


For a zesty snack and a cocktail, or a modest luncheon 
or a sumptuous dinner visit the Polish Restaurant, Coffee 


BEWARE OF IMITATIONS and Pastry Shop at the New York World's Fair. 

















F.C. ROGERS, INC. 


NINTH AND NOBLE STREETS 
PHILADELPHIA 


BROKER 
PACKINGHOUSE 
PRODUCTS 


HARRY K. LAX, G al Manag 


Member of New York Produce Exchange 
and Philadelphia Commercial Exchange 















2.8 ears OF FAITHFUL SERVICE 


CAHN'S 28 years of Service to the industry is 
your assurance of better stockinettes and prompt, 
economical deliveries. Check your requirements 
and place your order today with 


222 WEST ADAMS ST., CHICAGO, ILLINOIS 
Selling Agent: THE ADLER COMPANY, CINCINNATI 





of sausage. 





1972-2008 Central Ave., Cincinnati, Ohio 





“BOSS” MEAT MIXERS 


These Mixers are the pioneers in the two-shaft machine which 
has contributed so much toward the successful manufacture 


Meat, after being finely cut in the silent cutter, should be mixed 
thoroughly and slowly in a ‘‘BOSS” Mixer, to assure complete 
absorption of cereal and spices for satisfactory binding and 
appetizing blending of flavors. 


It's always “BOSS” for Best Of Satisfactory Service 


Factory: THE CINCINNATI BUTCHERS’ SUPPLY CORP. 


824 Exchange Ave., U. S. Yards, Chicago, Ill. 


Gen. Office: 2145 Central Parkway, Cincinnati, Ohio 
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he is entitled to more than two weeks 
vacation. “So I am signing off,” says 
he, “to rest up a bit.” 

Peter Paulin, 75 years of age, father 
of A. W. Paulin, president Richter’s 
Food Products Co., Inc., Chicago, passed 
away the morning of April 20. 

G. M. Pelton, Swift & Company, chair- 
man of the committee on accounting of 
the Institute of American Meat Packers, 
will preside at the 15th annual costs 
conference of the Illinois Manufacturers’ 
Costs Association, to be held on April 
25 at the Palmer House. Mr. Pelton is 
chairman of the Joint Association Em- 
ployers’ Committee on Illinois unem- 
ployment compensation law. 

H. C. Carr, vice president, Libby, 
McNeill & Libby, has been named a 
member of the agricultural cooperation 
committee of the National Association 
of Manufacturers. 

“Winning Meat Customers” was the 
subject of an address delivered on April 
18 at Minneapolis, Minn., by R. C. Pol- 
lock, general manager of the National 
Live Stock and Meat Board. Mr. Pollock 
spoke before the Minnesota Meat Deal- 
ers’ Association at the annual conven- 
tion of the group. 

Livestock raisers of the South were 
recently paid a tribute by Thomas E. 
Wilson, chairman of the board, Wilson 
& Co., as he paused at Memphis, Tenn., 
en route to New Orleans, La. Greeted 
by J. M. Tait, manager of the Memphis 
branch of the company, and J. R. Tom- 
blin, district beef inspector of Atlanta, 
Ga., Mr. Wilson stated that the South 
was doing a fine job of cattle breeding. 


New York News Notes 


Adolf Gobel, Inc. officially re-opened 
its West 40th st., New York plant on 
April 16 and president Andrew E. Nel- 
son confirmed the appointment of S. D. 
Collins as manager. More than 2,000 
packers, slaughterers, wholesalers, 
brokers, retailers, and suppliers’ repre- 
sentatives attended. Among officers and 
executives mingling with the visitors 
were J. G. Bates, chairman of the board; 
Malcolm D. B. Hunter, director; C. L. 
Tingle, purchasing agent; E. T. Spamer, 
sales manager; J. P. Gormley, advertis- 
ing manager; M. E. Lacey, manager, 
and Richard Nelson, assistant manager, 
beef department, New York plant; Don- 
ald Nelson, manager, and M. Pitt, sales 
manager, Lehmann Packing Co., Gobel 
subsidiary; J. Pfister, credit manager, 
and George Simonetti, assistant pur- 
chasing agent. Out of town Gobel men 
included J. Lutz, manager of Gobel’s 
Milton, Pa., plant and J. Sullivan, Bos- 
ton representative. 

H. D. Skellinger, formerly of branch 
house beef sales department, New York, 
has been transferred to the beef sales 
department of the New York plant of 
Wilson & Co. He is succeeded by Mur- 
dock Campbell, who was head of the 
small stock department. George L. Hor- 
ton, jr., assistant to the manager, 
Mineola, Long Island, has been trans- 
ferred to succeed Mr. Campbell. 
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Hygrade Food Products Corp. has 
acquired the good will, trade marks, 
ete., of the Jacob Dold Packing Co., 
Buffalo, New York, together with its 
Buffalo plant and 
branch houses. 
“Operations will be 
continued under 
the Dold name,” 
says president 
Samuel Slotkin of 
Hygrade, “keeping 
the Dold organiza- 
tion intact. For the 
time being we are 
operating at our 
Depot st. plant and 
partly at the Wil- 
liam st. plant 
(Dold plant).” Hy- 
grade under Mr. 
Slotkin thus adds another important 
territory to its long list of activities, 
which include New York, Newark, N. J., 
Buffalo, Detroit, Cleveland, O., Phila- 
delphia, Boston and Montreal, Can. 

Advertising manager Leo Nejelski of 
Swift & Company, Chicago, spent a few 
days in New York this week. 


P. W. Seyl, treasurer, and T. W. Bry- 
ant, comptroller’s office, Wilson & Co., 
Chicago, were recent visitors in New 
York. 

E. E. Gingrich, manager of the Phila- 
delphia branch of John Morrell & Co., 
was a visitor to New York this week. 

F. W. Quinn, in charge of the export 
department, and S. L. Richardson, in 
charge of the dry sausage department, 
Kingan & Co., Indianapolis, Ind., visited 
New York recently. 





SAM. SLOTKIN 


N. Y. WoruLp’s FAIR FLASHES 


Dr. John R. Mohler announced on 
April 18 that a veterinary science ex- 
hibit in the Medical and Public Health 
Service building at the New York 
World’s Fair will show the conquest of 
animal diseases that has aided the coun- 
try’s livestock industry and public wel- 
fare. 


Countrywide News Notes 


John W. Rath, president Rath Pack- 
ing Co., Waterloo, Ia., and Thomas E. 
Wilson, chairman of the board, Wilson 
& Co., Chicago, IIll., were among the 
directors of the Illinois Central Railroad 
Co. who assembled at New Orleans, La., 
on April 15 for the annual meeting of 
the board. 

Frederick O. Mitchell, 52 years of age, 
formerly vice president of a Toronto 
and Winnipeg, Canada, packing firm, 
died at his Toronto home on April 16, 
after a protracted illness. 

Death of Charles E. Ebel, retired meat 
packer and merchant of Washington, 
D. C., occurred on April 9 at his home 
in Silver Spring, Md., after a heart 
attack. 

Karl F. Mogg, Inc., meat wholesalers 
of Youngstown, O., have purchased the 
land and buildings of the Standard Tex- 
tile Products Co., Girard, O., and will 
convert the property into a packing- 


house. Remodeling of the plant, cost of 
which is estimated at $200,000, is ex- 
pected to be completed in about six 
months. About 50 persons are to be 
employed. Karl F. Mogg, sr., is presi- 
dent of the company. 


More than 6,500 visitors inspected the 
new branch house building of Armour 
and Company at Hazleton, Pa., at its 
formal opening. On hand to greet guests 
was a large staff headed by Frank P. 
Hogan, manager. Branch house attaches 
from Scranton and Wilkes-Barre, Pa., 
as well as several managers from other 
branches, assisted. 


J. E. O’Neill, president Mission Provi- 
sion Co., Ine., San Antonio, Tex., re- 
ported recently that the company’s vol- 
ume during March was the largest for 
any month since its founding in 1921 
and exceeded the total volume recorded 
for that year. The company has in- 
creased all facilities about 50 per cent 
to meet expanding demand. 


Organized to serve meat packers and 
sausage manufacturers in nine Mid- 
western and Southwestern states as a 
distributor of pack- 
inghouse and sau- 
sage manufactur- 
ing equipment and 
supplies, the firm 
of Phil Hantover, 
Inc., will start busi- 
ness at Kansas City 
on May 1. Head of 
the new concern is 
Phil Hantover who, 
for many years in 
a selling capacity, 
has covered the ter- 
ritory which his 
company now will 
serve. Associated 
with his father in 
the enterprise is Leonard J. Hantover, 
an air conditioning engineer, who will 
handle the engineering end of the busi- 
ness. Headquarters will be at 1919 
Main st., Kansas City, Mo., where a 
salesroom and general offices will be 
maintained. Territory to be covered by 
the company includes Iowa, Nebraska, 
Kansas, Missouri, Oklahoma, Wyoming, 
Colorado, South Dakota, and a part of 
Texas. Mr. Hantover is no stranger 
to this territory, having spent nearly 25 
years there as representative respec- 
tively of Independent Casing Company, 
S. Oppenheimer & Company, and Oppen- 
heimer Casing Company. 

An inspection tour of livestock condi- 
tions around San Antonio, Kerrville, 
Brady, San Angelo and Del Rio, Tex., 
was recently made by Morgan B. Brain- 
ard, president of Aetna Life Insurance 
Co. and a director of Swift & Company. 


Influence of advertising on the meat 
buying habits of the consuming public 
was discussed by L. O. Burkholder, pub- 
lic relations counsel of the Cudahy Pack- 
ing Co., at a recent meeting of the South 
Pasadena “Y’s” Men’s Club, Pasadena, 
Calif. 

Union Stock Yards at Seattle, Wash., 
is now on a five-day week as far as sales 
are concerned. Livestock is being re- 
ceived on Saturday, but no other busi- 
ness is transacted on that day. 





PHIL HANTOVER 
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New Trade Literature 


Combustion Control (NL 602).—Ex- 
plains application of steam flow-air flow 
automatic readjustment type of air- 
operated combustion control. In addi- 
tion to describing and illustrating vari- 
ous elements of control system, bulletin 
explains fundamental principles in- 
volved in controls, both for boilers fired 
with stokers and with fuels in suspen- 
sion. Several installations are shown 
diagrammatically.—Bailey Meter Co. 


Cold Storage Lockers and Locker 
Plants (NL 615).—Reprint (as 4-page 
folder) of an article by P. Edwin 
Thomas, explaining the erigin, evolu- 
tion and increasing importance of cold 
storage lockers and locker plants. The 
article points out advantages of the 
Quick Freeze method, describes typical 
locker plant installations and discusses 
mechanical, financial and promotional 
problems which arise in connection with 
their operation. Illustrated by plans 
and photographs. Crown Cork & Seal 
Co., Inc. 


Ice Breakers (NL 620).—Bulletin No. 
113, describing Creasey line of ice 
breaking equipment and installations. 
Close control over size of broken ice 
assured by interchangeable combs, front 
plate adjustment and mico sizing rolls. 
Motor, belt and hand-powered units in 
wide range of capacities are illustrated 
and their specifications given. Gifford- 
Wood Co. 


Unit Heaters (NL 621).—Sixteen- 
page booklet explaining construction 
and operation of Grid unit heaters in 
wide variety of capacities. These heat- 
ers said tc be free from dissimilar 
metals in contact with steam that pro- 
duce electrolytic action. Booklet con- 
tains diagrams of flow of air from heat- 
ers and complete tables of specifications 
on 14 models. Unit Heater & Cooler Co. 


Speed Reducers (NL 665).—Com- 
pany’s Types SH and DH speed reduc- 
ers, said to be suitable for use with all 
prime movers such as electric motors 
and gas, oil or diesel engines, described 
in new booklet. Standard gear ratios 
range from 2:82:1 to 70:5:1 and capaci- 
ties from 1 to 500 horsepower. Both 
single and double-reduction units are 
featured, offering wide choice of stand- 
ard ratios; special ratios also available. 
Booklet includes. specifications and 
photographs of numerous installations. 
—Westinghouse Electric & Mfg. Co. 





To obtain information on new trade 
literature mentioned in THE NATIONAL 
PROVISIONER, write: 


Editor THE NATIONAL PROVISIONER: 


Please send, without obligation, publications 
listed below. (Give key number only): 
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‘MARCH FRESH MEAT PRICES 


CHICAGO 


Wholesale fresh meat prices for 
March, 1939, with comparisons: 
BEEF. 


Mar. Feb. Mar. 
1939. 1939. 1938. 


Steer— 

Choice, 400-500 Ibs. ......$17.87 $17.43 $14.38 
| 17.87 17.43 14.38 
as a See 17.87 17.70 14.74 
WORD FS eiecicivsccecas 17.87 17.70 14.74 

Good, 400-500 Ibs. ........ 16.12 15.44 13.46 
2 er 16.12 15.44 13.46 
igh ee eee 16.12 15.70 13.75 
POE TB. ccccveccccece 16.12 15.70 13.75 

on, - 600 Ibs. ..... 14.62 14.02 12.60 

veseeeroteoe 14.62 14.22 12.77 

Phat ante Ibs. .... 13.87 13.32 11.77 

Cow—All weights— 

SE bbeecs si ceecei~cds Beeee shee cece 

SED tatietiedceccneseenede 12.68 12.44 11.75 

ND © Wetantescccevekas 12.11 11.71 11.25 

PD. .cccnccecvovecesen 11.61 11.21 10.75 


VEAL CARCASSES. 
Veal—All weights 











Choice .... 17.46 14.90 
one 16.12 13.64 
Medium 14.62 11.88 
Common 13.16 10 
Calf—All weights— 
NE eee ee 
rrr 33.80 IG.4T  cccce 
ee 12.80 14.47 
GND. cesccecevencsnccs 11.94 13.47 
LAMB AND MUTTON 
Lamb— 
Choice, 38 Ibs. down...... 17.34 17.10 17.46 
-45 BOB cecccwsecvcces 16.48 16.46 16.94 
ge ree 15.46 15.48 16.44 
Good, a! _ rr 16.34 16.10 16.46 
PE satbeneesevaws 15.44 15.36 15.94 
46- 55 Ibe, Sakeeean estes 14.46 14.48 15,44 
Medium, all weights...... 14.48 14.76 15.26 
Common, all weights...... 13.48 13.76 14.76 
Mutton (ewe)—70 Ibs. down— 
Good on 9.50 
Medium 8.50 8.51 
Common 7.50 7 
Hams, 10-14 Ibs. av..... -o- 16.84 17.21 17.36 
Loins, 8-10 Ibs. av.......... 17.34 17.50 19.83 
10-12 IDS. AV...0.- cece 16.6 16.63 18.86 
12-15 lbs. av. 15.63 17.84 
16-22 Ibs. av. ace 14.23 16.22 
Shoulders, N. Y. style— 
skinned, 8-12 lbs. av...... 2.98 13.40 14.34 
Picnics, 6-8 lbs. av........- 11.21 eccce = oe wo 
Butts, Boston style— : 
$B WS. Bec ccececcccecces 15.35 15.95 17.26 
Spareribs (half sheet)....... 12.06 12.84 12.96 


NEW YORK 


Wholesale fresh meat prices for 
March, 1939, with comparisons: 
BEEF 


“Mar. Feb. Mar. 
1939. 1939. 1933. 


Steer— 

Choice, 400-500 Ibs. ....... $18.41 $18.22 $14.48 
BED-GGO TRS. occccccccccs 18.41 18.22 14.54 
ap ha a Ee 18.46 18.22 14.86 
700-800 Ibs. ......--s056 18.51 18.22 14.84 

Good, 400-500 Ibs. ........ 16.99 16.55 13.67 
500-600 Ibs. ........-+45 16.99 16.55 13.74 
600-700 Ibs. ......-.-.08 17.03 16.70 14.04 
700-800 Ibs. ...... cccce See CULO CULE 


i, 400-600 Ibs. 
600-700 Ibs. 


Common 400- 600 Ibs. ..... 14.44 13.71 12.00 
Cow—All weights— 

GEE cccceccccrtccecrwee segue seee 

DED \cvpaenaventantiveat 13.82 13.30 12.235 

OO Oa 13.00 12.36 11.60 

COMMON ccccccccccceccece 12.36 11.64 11.04 


VEAL CARCASSES. 
Veal—All weights— 











Choice - 17.26 19.14 16.65 
Good 15.60 17.67 14.95 
Medium . 13.64 15.93 13.13 
Common 11.99 14.27 11.29 
Calf—All weights— 
MEE. ndedes rie ventsssone autiae anaes oeeee 
DEE \ceevedsecdvccanest ee 14.76 16.42. .... 
Me@ium .....ccscccesccece 13.53 15.11 
Common ....ccccccsececes 12.32 13.90 
LAMB AND MUTTON 
Lamb— 
Choice, 38 lbs. fooween a aap 17.87 17.86 18.33 
39-45 Ibs. .... cece Gn 17.08 17.70 
46- GE TER. caccesiess .... 15.78 15.88 16.99 
Good, 38 Ibs. down........ 17.20 17.10 17.69 
BEDE, <c6o0scsccccccs 16.12 16.32 17.05 
Ge TOR. cccincevscsceces 15.10 15.33 16.36 
Medium, all weights...... 15.81 15.65 16.48 
Common, all weights...... 14.61 14.22 15.32 
Mutton (ewe)—70 lbs. down— 
wood ..... 9.42 10.82 
Medium 8.39 9.78 
Common 7.39 8.71 
FRESH PORK. 
Hams, 10-14 Ibs. av........ 18.84 18.75 19.20 
Loins, 8-10 Ibs. av....... .. 18.01 17.85 20.27 
10-12 Ibs. av.... . 17.40 19.71 
12-15 Ibs. av. 16.44 18.72 
16-22 Ibe. BV....cccccccces 15.68 = ancee 17.27 


Shoulders, N. Y. style— 
skinned, 8-12 lbs. av...... 14.33 14.56 15.32 
Picnics, 6-8 IDS. AV....ccce0 cooce 


Butts, Boston style— 
4B IBS. BVeccccccccccccegs 16.67 16.96 18.08 


Spareribs (half sheet)...... 13.32 13.68 13.70 








BROADCAST STORY OF MEAT 


How meat came to assume its present 
important position as a foodstuff was 
dramatized on Tuesday evening, April 
13, in a feature broadcast of the “Parade 
of Progress,” a weekly program carried 
by more than 50 stations of the National 
Broadcasting Co. Written in the form 
of a conversation between a grocer and 
two of his customers, the broadcast out- 
lined man’s earliest discoveries of the 
flavor of cooked meat and traced the 
development of the meat industry. 


STOCK YARD CHANGES 


The Statesboro Livestock Commission 
Co., Statesboro, Ga., was posted on 
March 16, 1939, as coming within the 
jurisdiction of the Secretary of Agricul- 
ture under the packers and stockyards 
act. Pasco Union Stock Yards, Pasco, 
Wash., was withdrawn from the super- 
vision of the act as was the Savannah 
Stock Yards, Savannah, Ga. 


RETAIL MEAT PRICES 


Average of semi-monthly prices at New York and 
Chicago for all grades of pork and good grade of 
other meats in mostly cash and carry stores. 


NEW YORK. CHICAGO. 





S aes s = 
ES oO ce eS oO ee 
a2 a2 a2 sO ask sz 
Sn Ms ta an Ba an 
Beef: 
Porterhouse steak .... .45 .39 .45 .43 .42 44 
Sirloin steak ......... .38 .34 .37 38 35 «38 
Round steak ......... 38 .84 .36 .35 .30 .33 
Rib roast, 1st 6 cuts.. .32 .29 .30 .30 .29 .31 
Chuck roast ~« 4 £22 24 2B ZL 
Plate beef .........0+ 14 .14 14 15 114 
Lamb: 
Legs ...... jwimee ae 2S SS aS 
Loin chops ........... .88 .40 .43 .39 .40 42 
BE MOE. beesvsecccee 33 .83 .34 .34 .35 .37 
Btewing cccccccccccce a oe 2 Oe BS OO 
Pork: 
Chops, center cuts..... 33 .34 .34 34 
Bacon, strips ........ 34 .36 .36 -35 
Bacon, sliced ......... .87 .40 .40 42 
Hams, whole ......... 30 .30 .30 26 
Picnics, smoked ...... .22 .20 .20 -20 
TADS seccccascecescee 13 «.15 «18 17 
Veal: 
CORE. ecvccccccevssss @ 45 .45 .42 .41 .37 .40 
Loin ee Cteke nbs 46 38 .387 .84 .35 .33 .32 
MID CHOPS -.000000-+ (30.31 .29 .31 .28 .29 
owen Wissaets cooee . 2 oe oe a eK 
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WHOLESALE DRESSED MEAT PRICES 


Wholesale prices of Western dressed meats quoted by the U. S. Bureau of Agri- 
cultural Economics at Chicago and Eastern markets on April 20, 1939. 


DELAY RANCIDITY 
AND HELP BOOST 








r Fresh Beef CHICAGO. BOSTON. NEW YORK. PHILA. 
STEERS, Choice’: 

III, aoa de dbcwiskaumenees $16.50@18.00 So RR re 

500-600 Ibs. on . SREBNO st abicdacees $18.50@19.50 
,, 600-700 lbs. - 17.00@18.50 17.50@18.50 18.50@19.50 
¥ 700-800 lbs. 17.00@18.50 17.50@18.50 17.50@18.50  .......... 
48 400-500 lbs ececeeeese 14,50@16.50 15.50@17.50 sw. ws ee ees I 
54 500-600 Ibs. . ae ¢ 14.50@16.50 ; 1 16.50@ 18.50 
86 600-700 Ibs. .... .... 15.00@17.00 5.50@17.50 15 a 16.50@ 18.50 
84 2? SR RRR 2 15.00@17.00 15.50@17.50 ISSOUIEOD cesses 
67 STEERS, Medium? 
74 
04 400-600 lbs. . ‘ cnc re =sliséaséié—été i re ee 14.00@15.50 15.00@16.50 
7 SP EIN: ins incase Gere ..-. 14.00@15.00 14.50@15.50 14.50@15.50 15.00@ 16.50 
vd STEERS, Common (plain)?: 
00 I NG ciiva's suewas ies casas 13.50@14.00 13.50@14.50 13.00@ 14.00 * R ! T E F 0 bk $ C | E x T i F | C 


COWS (all weights): 
BUEN <a oG-Glal eG 64-Sa' ae ow eee ae Eee 
ae . 12.50@13.00 
Medium ...... . 12.00@12.50 
Common (plain) 11.50@12.00 
Fresh Veal and Calf: 


VEAL (all weights) 


REPORTS SHOWING HOW 
AVENEX WILL PROTECT 
FRESH-SMOKED FLAVOR 


13.00@ 13.50 
12.50@13.00 
12.00@ 12.50 





13.00@ 14.00 
2.00@ 13.00 
11.50@ 12.00 


13.00@ 13.5 
2.00@ 13.00 
11.50@ 12.00 


SEa: 





a Choice $.00@15.50 
bo 


. ees 1 16.00@17.00 
» Good Sales eee ‘ 12.50@14.00 
95 1 
1 


14.00@ 16.00 
2.00@14.00 
11.00@ 12.00 





15.50@17.00 16.00@ 17.00 
3.50@15.50 14.00@16.00 
11.50@13.: 2.00@ 14.00 
10.50@ 11.50 11.00@ 12.00 





Medium we 1.00@ 12.50 
Common (plain) 0.00@ 11.00 


@ Now, by adding AVENEX to your dry 


29 ' a : et curing mix, you can definitely delay oxida- 
CALF (all weights)? » es 

ria tion and thereby prolong the original fresh- 

ee GOMM cc cecrsacc 2.50@ 13.50 12.50@14.00 smoked flavor of your bacon. This facilitates 





11.50@ 12.50 


; : 12. 
Medium _ ‘ 11.50@12.! 
11 11.00@ 11,50 


Common (plain) 00@11.50 handling and assures both dealer and con- 


sumer of getting a better product. 


AVENEX IS EDIBLE 


Fresh Lamb and Mutton: 
SPRING LAMB (all weights): 





33 Choice 21.00@ 24.00 . : 
70 Good .... 20, 00@22.00 AVENEX is an edible oat product that 
oe * ipiatn) 19.00@21.00 | has excellent antioxidant properties. It has 
4 catint teesien — been repeatedly tested in State College 

saad s, choice . . 
“4 38 Ibs. down .. 20.00@21.00 20.00@21.00 20.00@21.00 21.00@22.00 Laboratories and State Experimental Sta- 
48 39-45 Ibs. . 19.00@ 20.00 19.00@20.00 19.00@20.00 20.00@21.00 | tions. Many scientific articles have been 
32 46-55 Ibs 18.00@19.00 18.00@ 19.00 18.00@19.00 19.00@ 20.00 ° 

;' ais rae ™ - . published to show the value of AVENEX 

.AMBS, good pean : 

: wie for retarding oxidation in many food 

82 38 Ibs. down 19.00@ 20.00 19.00@20.00 19.00@ 20.00 20.00@ 21.00 a . 
78 39-45 Ibs 18.00@ 19.00 18.00@19.00 18.00@ 19.00 19.00@20.00 | products including meats. 
71 46-55 Ibs. 17.00@ 18.00 17.00@18.00 17.00@ 18.00 18.00@19.00 

LASERS medium AVENEX also has proved valuable in 
20 All weights ping ae eae seeesees 17.00@18.60 17.00@18.50 17.00@19.00 18.00@19.00 | Curing fat backs as well as bacon, and in 
2 LAMBS, common (plain) protecting pork trimmings and pork sau- 
a1 All weights reat AR 16.00@17.00 16.00@17.50 16.00@17.00 sage, both seasoned and unseasoned, against 
27 MUTTON (Ewe) 70 Ibs. down loss of flavor resulting from oxidation. 

ee 11.00@12.00 11.50@12.50 11.50@12.50 

32 Medium 10.00@ 11.00 10.50@11.50 10.50@ 11.50 


WRITE FOR FREE SAMPLE 
Try AVENEXé in your own plant. Write 


Common (plain) 9.00@ 10.00 9.00@10.50 9.50 10.50 


Fresh Pork Cuts: 





08 
70 LOINS: for FREE sample now... enough for a test 
8-10 Ibs 17.00@ 18.00 18.00@18.50 18.50@ 19.00 18.00@19.00 | batch cure of whichever meat you are inter- 
10-12 Ibs 16.50@ 17.50 17.50@18.50 18.50@ 19.00 18.00@ 19.00 : . * : : 
aa 2-15 Ibs 16.00@17.00 17.00@ 18.00 17.00@17.50 17.00@18.00 | €Sted in testing. Ask for reprints of scientific 
16-22 Ibs. ie 14.00@ 15.00 15.50@16.50 15.50@16.00 15.00@16.00 | reports, too. 
SHOULDERS, Skinned, N. Y. Style: 
8-12 Ibs 12.50@13.00 ~—....... 13.50@14.50 13.50@ 14.50 
PICNICS: 
nd pe 
of 6-8 Ibs. 11.00@11.50 13.00@ 13.50 Use AVENEX Pa rs to 
BUTTS, Boston Style Delay Surface Oxidation 
0. 4-8 Ibs. 14.00@15.00 15.50@ 17.00 15.00@ 16.50 AVENEX Parchment, Greaseproof and 
. SPARE RIBS Glassine will help to retard surface oxidation, 


Half Sheets 
TRIMMINGS 


11.00@12.00 thus delaying the development of rancidity of 
lard, sliced bacon and other fatty products. 


Specify AVENEX paper from your regular 


tegular . 8.00@ 8.50 : eeseese . supplier now and improve the keeping quality 
* Includes heifer 300-450 Ibs. and steer down to 300 Ibs. at Chicago. 2? ‘‘Skin on’’ at New York and Chi- of your products. The value of AVENEX 
cago. * Includes sides at Boston and Philadelphia. 


PAPER like AVENEX has been thoroughly 
laboratory tested and demonstrated in com- 
mercial use. 




















NEWS OF THE RETAILERS the proprietorship of Edward Nye. 


THE QUAKER OATS COMPANY 





William Karris was recently placed 
in charge of the meat market of the 
A & P store at Baraboo, Wis. 

New meat market has been opened at 
2001 S. 29th st., Milwaukee, Wis., by 
Edward Piotrowski. 

Neenah Cash Store, Neenah, Wis., has 
opened a new meat department under 
the management of Ed Buss. 


Guide Rock Meat Market, Guide Rock, 
Neb., is now under management of 
Howard Heinter. 

J. F. Bernhardt heads the new meat 
department recently added to the Ross 
grocery, Davenport, Ia. 

C. W. McNeill has purchased the meat 
business of O. Price, Watervliet, Mich. 

Meat and grocery business of Joseph 





17 Battery Place, New York City 
* 


AVENE 


The Pure Food Antioxidant 





“ The new Packing House Market, Dornick, Kalamazoo, Mich., has been 
29 Madison, Wis., opened recently under acquired by John Basanda. 
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WHOLESALE FRESH MEATS 











Carcass Beef 
Week ended 
Prime native steers— April 19, 1939. 
400- GOO... ceecceee + -19%@20 
GMD. cacvceceewas + -19%%@20 
GREED cccccctivccéces 20 @20% 
Good native steers— 
400- GOD ..cccccccecces 16% 7 
GOO- BOD... nneecveccce 16 @17 
DED veastacsccasee 16% @17 
Medium stee 
DEE Scveesvvcecede 15 
GOO- BOD ..ncccersveces 4 15 
BED ccccceccccee 14% @16 
Heifers, good, 400-600....16 @17 
Cows, 400-600 .......+65- 2 @13% 
Hind aaah, cholee. . @24 
Fore quarters, choice . @15% 
Beef Cuts 
Steer loins, prime........ unquoted 
Steer loins, No. 1........ @32 
Steer loins, No. 2...... e 27 
Steer short loins, prime. unquoted 
Steer short loins, No. 1. @50 
Steer short loins, No. 2... 81 
Steer loin ends (hips).... 26 
Steer loin ends, No. 2.... @24 
Cow WIMS ..cccccccccsces @19 
Cow short loins.......... @20 
Cow loin ends (hips)..... @18 
Steer ribs, prime........ unquoted 
Steer ribs, No. 1......... @24 
Steer ribs, No. ‘ @21 
Cow ribs, No. 2.. @13% 
Cow ribs, No. 3 ee @13 
Steer rounds, prime...... unquoted 
Steer rounds, No. 1....... @lj 
Steer rounds, No. 2....... @16% 
Steer chucks, prime...... unquoted 
Steer chucks, No. 1...... @134 
Steer chucks, No. 2...... @12 
Cow rounds ...........+. @i4 
GP EES coccccccccece @11% 
Steer plates ..... Sane @11% 
Medium plates .......... @ 9% 
Briskets, No. 1.... - @16 
Steer navel ends eee @ 8% 
Cow navel ends. chenng @ 8 
Fore shanks ............. @10 
Hind shanks ............ @ 7 
Strip loins, No. 1, bnis... a@6o 
Strip loins, No. 2........ @50 
Sirloin butts, No. 1....... @30 
Sirloin butts, No. @22 
Beef tenderloins, N @55 
Beef tenderloins anw 
Rump butts . @16 
Flank steaks @21 
Shoulder clods @17% 
Hanging tenderloins . @ij 
Insides, green, 6@8 Ibs. ° @18 
Outsides, green, 5@6 Ibs. - @17% 
Knuckles, green, 5@6 lbs. @17% 
Beef Products 
Brains (per Ib.).......... @ 7 
re ee @10 
Tongues ...... - a2 
Sweetbreads .... wane @lj 
Ox-tail, per Ib... . 12 
Fresh tripe, plain 7 @10 
Fresh tripe, H. C. F @11% 
BRUGES cccccevcceee ‘“* @20 
Kidneys, per Ib...... @10 
Veal 
Choice CQFCASS ....cccces 16 @17 
Good COFERES ... 22. .scece 14 @15 
Good saddles ............ 20 @21 
Good racks .... -.-13 @14 
Medium racks ........... @10 
Veal Products 
Brains, GRR .cccccccsevc @10 
Sweetbreads ............. @36 
GEE WOUND veceseccvesees ash 
Lamb 
Chetee Bake oii ccccces @i19g 
Medium lambs ee @i18 
Choice saddles baie @23 
Medium saddles .. ne @22 
Choice fores .... - @i6 
Medium fores ... . @i5 
Lamb fries, per Ib. ‘ @32 
Lamb tongues, per Ib : ali 
Lamb kidneys, per Ib ; @2l 
Mutton 
PE COD wie cteedees @10 
Light sheep ...... eis @12 
Heavy saddles patie’ @l4 
Light saddles ; @i6 
Heavy fores .. ee wae @s 
Light fores .. @ 9 
Mutton legs .. . @i6 
Mutton loins .. @i2 
Mutton stew @i 





Sheep tongues, per Ib.... @13% 
Sheep heads, each........ @11 
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Cor. week, 


1938. 
15% @16% 
15% @16% 
16 @16% 


14%@15 
144% @15 
14%4@15 


14 @14% 
14 @14% 
14 @14% 
14 @15 
12 @13 
21% 
11% 


@35 


15 @16 
13 @14 





DRY SAUSAGE 


Cervelat, choice, in hog bungs.......... 
Thuringer Cervelat ...ccccccccccccccccce 
Farmer ...... PRWsOGN énetseedaee ae anes 
Holsteiner ...... a Sie eto a a ate edu 
B. C. salami, IT CIEE 5 
Milano, salami, choice in hog bungs 
B. C. salami, new condition.. 
Frisses, choice, in hog middle 















G tyle salami, choice........ ase 
Fresh Pork and Pork Products eee cee ee 
Pork loins, 8@10 lbs. av. @i8% en | new condition.... eT 
Pienice .....ccccccceeces D 2 OEE cccccnecccccecececes neers wee 
Bhinned shoulders ....... 14 ex Italian style hams...............-.0+++- 
Tenderloins ........+-+++ @32 38 PE caviwcccincececdcrersonoe 
Spare ribs ......... soe @i2 13 
PE NE down ccecceneecue $3 br 
Boston butts ..........+. G 
Boneless butts, cellar @20 20 LARD 
trim, 2@4 2 2 
Hocks aio Prime steam, cash, Bd. Trade..... 6.30n 
Tails ......-.--: $; Prime steam, loose, Bd. Trade..... 5.70b 
Neck bones @ Refined lard, tierces, f.o.b. Chgo... 7.62% 
Slip bones 4 Kettle rend., tierces, f.o.b. Chgo... 8.50 
Blade bones 12 Leaf, kettle rendered, tierces, 
Pigs’ feet 4% Ca MENON ccascscsnaseecexs 9.05 
Kidneys, per lb 11 Neutral, tierces, f.o.b. Chicago..... 8.50 
Livers ......-.+++++- aoe 8% Shortening, tierces, c.a.f............ 9.25 
Dc ccedeecdetecdenee 9 
PE akerecnceceteeneeiae 4 
BRON ccccccccccecccccce 
eS, a cng @ 7% 
Chitterlings 3 @7 OLEO OIL AND STEARINE 
Extra oleo oil (in tierces).............. ™% 
DRY SALT MEATS Prime No. 2 oleo oll..........--+.0-+-+5 ™ 
Prime oleo stearine...............+-- - 6% 
Clear bellies, 14@16 Ibs............... 9%n 
Clear bellies, 18@20 Ibs............. ‘ 9 
Rib bellies, 25@30 Ibs................ 8 
Hat backs, 10@2, Tbe... 0000000002. et TALLOWS AND GREASES 

‘at backs, ive iesetebenecexe g 
a Wosaeahbcbebaeneswe ne es @ Ha (Loose, basis Chicago.) 

SO BEEN ceccccedeseccesevcesescoece 

Badible tallow, 1% acid.....cccccssccece 5%@ 5% 
T Prime packers tallow, 34% acid....... @ 5% 
WHOLESALE SMOKED MEATS Special tallow 5 - +. 50. -seeeee0: ae é 3% 
No. tallow, Biseeeescces an 
wo * reg. hams, 14@16 Ibs., parchment 20%@23% Choice white’ grease, all hog. ......... i 54 
cnthcbegatsminiecethhgebeneen ne A-White grease, 4% acid............... 
at skd. hams, 14@16 lbs., parchment es B-White y anteentn maximum 5% acid... twa o 
ee ceccceceeceessesecceseecesees - Yellow grease, :  £: * epee 
Standard reg. hams, 14@16 lbs., plain. .20 21 » . ' s) —eeenbae 
Pienics, 4@8 Ibs, short shank, ‘plain. ..16%4@17 Brown grease, 25 f.f.a...... - 4%4@ 4% 
Picnics, 4@8 ed nas oe. plain... 16 p44 
Fancy bacon, 6 s., parchment paper.2 2 
Standard bacon, 6@8 Ibs., plain........19 20 ANIMAL OILS 
ay A ony s@ie = 35 @36 Per Ib 
nsides, i sesees eeeeee ecsond er Ib. 
Outsides, 5@9 Ibs......... ode acenmn 338% @34% > . ; 
Seumte, OOP Be... -cscuccce tee MRR <4 ~~ 4 Apes iRepeSobR pO orraaaS : Be 
Cooked hams, choice, skin on, fatted... “a L34 > - “oe ; 9 
Prime lard oil—inedible. im aS 
Cooked hams, choice, skinless, fatted. . . .83%4@34% ie ieee ee 8 
Cooked picnics, skin on, fatted... --2T 45, Extra lard oil........... : — 
Cooked picnics, skinned, fatted.. coca Extra No. 1 lard oil...... ao > By 
Spec. No. 1 lard oil..... ; : . 8% 
BARRELED PORK AND BEEF No. 1 lard oil.......... Na Grecian a: ia 
 icecioes 7% 
Clear fat back pork: Acidless tallow oil..... Re: nana tang ee 
SP MEE Sccsgecscscescceus eeeceees $12.00 20° C. T. neatsfoot oil. ae ; . a 
IID 5a: 0:0'5.0:4'6-64-00 saeeneeecaeda 11.75 Pure neatsfoot oil. sowie a 
EE, 6-6 i. 6 bbs nades Helbhnwes hea Aiaiete 11.50 Prime neatsfoot oil. ne ee . 8% 
Er ree te -++ 16.00 Extra neatsfoot oil... ; 8% 
ED cc cbncscceeeeciceees vee cnet sccawma ae No. 1 neatsfoot oil............ 7 mye 8% 
caer — pork, 25-85 pleces.............06 oy 
te DEE 2. ccc cccccccccccccccccss cvuccocee 23. 
OEE re + 24.00 VEGETABLE OILS 
VINEGAR PICKLED PRODUCTS Crude cottonseed oil, in tanks, f.o.b. @ 5% 
Moo ge a ere ere 5% 
Lamb toni rey ahort cut,” 200-1. wer 777772 48-58 white deodorized, in bbis., f.0.b. Chgo.. 8 @ 8% 
pce ng al ee 16.00 ls, GEE <0 6.0:6 3.00 t0e006006000% 8 » BY 
Li enaallte se ogg AC gO Shae eae a0'50 «Soap stock, 50% f.f.a., f.0.b. mills... .. 1%@ 1% 
: — oy - r we ' wis aS 26.00 Soybean oil, f.o.b. mills.............. . 4% se 
ee eh an oe nes sve ee = Corn oil, in tanks, f.o.b. mills........ 5 
Coconut oil, sellers’ tanks, f.o.b. coast. | 25% 2% 
SAUSAGE MATERIALS Refined in bbls., f.o.b. Chicago......... & 
(Packed basis.) 
Regular pork trimmings............... 7%@ 8 OLEOMARGARINE 
Special lean pork trimmings 85%....... @15% 
Extra lean pork trimmings 95%..... pane @17T F. 0. B. Chicago. 
be — meat (trimmed)............ me " White domestic vegetable margarine... @14% 
Pork “pcan Se eae eee vz 7 White animal fat margarine, in 1 Ib. 

z a Rca eee oni oak Mkcneh gy CED Réccwcenegneedeesebedscu se bers 14 
Shank — _ —_ NEF +» “ise 13% Water churned pastry......... eset Siow, 
Boneless chucks .................. ae @13% Webs at aes wadeesees . $73 
eee -+-11% err ee ee ent es 
Beef cheeks (trimmed)................. @10% 

Dressed canners, 350 Ibs. and up....... @l1 (Continued on page 46.) 
Dressed cutter cows, 400 Ibs. and up @ll 

Dr. bologna bulls, 600 Ibs. and up as @11% 

Pork tongues, canner trim, S. P........ @12% 


DOMESTIC SAUSAGE 


(Quotations cover fancy grades.) 


Pork sausage, in 1-lb, carton....... 
Country style sausage, fresh in link. 
Country style sausage, fresh in bulk. 
Country style sausage, smoked.......... 
Frankfurters, in sheep casings....... 
Frankfurters, in hog casings... 
Bologna in beef bungs, choice... 
Bologna in beef middles, choice 
Liver sausage in beef rounds.... 
Liver sausage in hog bungs....... 
Smoked liver sausage in hog bungs 
ND SOOO oa 5 6.460.405 500-640 b0-000.060060 
New England luncheon specialty........ 
Minced luncheon specialty, choice... 
TORSUC GRUGAGS cccccccceccocececs one 
DPE ceecaveccdwtssdaveweccvete 
BD vccrasrccescevess 
Polish sausage 
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Philadelphia Scrapple a Specialty 


hnJ.Felin& Co., Inc. 


4142-60 Germantown Ave., Philadelphia, Pa. 
New York Branch: 407-09 West 13th St. 


HAMS - BACON - LARD - DELICATESSEN 




















THEE. KAHN’SSONSCO. 


CINCINNATI, O. 


“AMERICAN BEAUTY” 
HAMS AND BACON 


Straight and Mixed Cars of Beef, 
Veal, Lamb and Provisions 


Represented by 
NEW YORK PHILADELPHIA WASHINGTON BOSTON 
H. L. Woodruft Earl McAdams Clayton P. Lee P.G. Gray Co. 
437 W. 13th St. 38 N. Delaware Av. 1108 F.St.S.W. 148 State St. 




















HONEY BRAND 


steht : Bacon 


Dried Beef Fade 
DOMINATES 


HYGRADE’S 


Original West 
Virginia Cured Ham 


Ready ide) Serve CONSULT US BEFORE 
YOU BUY OR 
HYGRADE’S SELL 


Frankfurters in 


; & 
Natural Casings 


Domestic and Foreign 


HYGRADE’S Connections 


Beef - Veal Invited! 
Melle) - Pork 





HYGRADE FOOD PRODUCTS CORP. 


30 Church Street, New York, N. Y. 











GEO. H. JACKLE 
Broker 


Offerings Wanted of: 
Tankage, Blood, Bones, Cracklings, Hoofs 














Reprints of Articles on 
Efficiency in the Meat Plant, Operating Costs 
and Accounting Methods, Published in 
THE NATIONAL PROVISIONER 


may solve the problems that are vexing you. 

















BEEF e BACON e SAUSAGE e LAMB 
VEALe SHORTENING e PORKe HAM 
e VEGETABLE OlLe 
—=THE WM. SCHLUDERBERG - T. J. KURDLE CO.—= 
MAIN OFFICE - PLANT and REFINERY 


3800-4000 E. BALTIMORE ST. 


WASHINGTON, D.C. 1 . RICHMOND, VA, 
458-11th ST.,S. W. BALT — 22 NORTH 17th ST. 


NEW YORK, N.Y. PHILADELPHIA, PA. ROANOKE, VA. 








pesmhenncaionsicastrosian New York City Write today for list and prices. 
i. SSKA «||| HUNTER PACKING COMPANY 
QUALITY. East St. Louis, Illinois 





q * 











408 WEST 14thSTREET 713CALLOWHILLST. 317 E. Campbell Ave. 
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STRAIGHT AND MIXED CARS OF BEEF AND PROVISIONS 


Representatives: 
NEW YORK 
William G. Joyce 
OFFICE ton, Mass. 


410 W. 14th Street 


= 
Philadelohie, Pe 
i phia, Pa. a 




















Chicago Markets 


(Continued from page 44.) 





CURING MATERIALS 





Cwt 

Nitrite of soda (Chgo. w’hse stock): 

In 425-lb. bbls., delivered................ $ 8.75 
Saltpeter, less than ton lots: 

reer ere err 6.90 

gece dsukrreacnsseeddtenee 7.90 

MeGium eryetals ......csccccsee 8.25 

OE eee 8.65 
Dbl. rfd. gran. nitrate of soda............+. 3.75 
Salt, per a. » minimum car of 80,000 Ibs. 

only, f.o.b. Caner, vee ton: 

ROSEN A PER POTATO Pee 7.20 

Medium, dried ..... 10.20 

DE tuvhépesavedsdn these ehhdiwsden revere 6.80 
Sugar— 

Raw, 96 basis, f.o.b. New Orleans... @2.95 
Second sugar, 90 basis None 

Standard gran., f.o.b. refiners (2%). @4.50 
Packers’ curing sugar, 100 lb. bags, 

f.o.b. Reserve, La., less 2%.......... @4.10 
Packers’ curing sugar, 250 Ib. bags, 

.0.b. Reserve, La., less 2%.......... @4.00 
Dextrose, in car lots, per cwt. (in cotton 

BOP vcteneescs whbs oneness @3.64 

Se I Kaci cckcdnwweheanewen we @3.59 

(F. 0. B. Chicago.) 


(Prices quoted to manufacturers of sausage.) 
jeef casings: 








Domestic rounds, 180 pack. @.16 
Domestic rounds, 140 pack ‘ @.27 
Export rounds, wide..... @.40 
Export rounds, medium nm @.24 
Export rounds, narrow. @ 35 
No. 1 weasands..... ° @.05 
No. 2 weasands.... ° . @ .03 
vo. 1 bungs...... @.12 
ae hes «wae ‘ ‘ ee @ 08 
Middles, regular ..... @.38 
Middles, select, wide, 2 i @.45 
Middles, select, extra wide, 2% in. 
Ge OE seekewcasesitudesssenvue @.65 


Dried bladders: 
12-15 in. wide, flat. 
10-12 in. wide, flat... 
8-10 in. wide, flat... 
6- 8 in. wide, flat..... 
Hog casings: 





Narrow, per 100 yds. 2.10 
Narrow, special, per 100° yds.. 1.90 
Medium, regular ........... 1.35 
English, medium ......... 1.10 
Wide, per 100 yds.... ° - 1.00 
Extra wide, per 100 yds.. ; .70 
Export bungs piaadea te - ‘ 20 
Large prime bungs.... é owes 15 
Medium prime bungs sAptewanad 071 
Small prime bungs... “041g 
Middles, per set... i : 16 
ED ivchrebvereatieercscedeguese -09 


SPICES 


original bbls., bags or bales.) 
Whole. Ground. 


(Basis Chicago, 














Per lb. Per Ib. 
SE IND 6.6.05 06 eK eee cone dee 17% 18% 
Resifted ...... waedikecauw nausea 19% 
Chili Pepper ..... ae. Sate 19% 
Chili Powder .. ‘ eee tem 19 
Cloves, Amboyna .............. 27 31 
Madagase ar awbsee: Uae 21 
Zanzibar ........ rahe io a 23 
Ginger, Jamaica eeeitemeneketean 14 15 
DO RRR aa -e 7% 9% 
Mace, Fancy Banda... a eucine ae 65 
East ne ewessoeces ° ane 58 
E. I. A " eae a 51 
testers Flour, Fancy. aor a 22% 
No. : ee 15 
Nutmeg, Fancy Banda...... ‘ St ag 25 
PE EER esercences 21 
E. I. & W. I. Blend eel . 16% 
Paprika, Extra Fancy, Spanish. =e 40 
Paprika, Fancy, Hungarian. . : 36 
Paprika, Spanish ar = 33 
Pepina Sweet Red Pepper. 26% 
Pimiexo (220-lb. bblis.)... 27% 
Pepper, Cayenne ...... 26 
BE UG Rewescicccececs 19 
Pepper, Black Aleppy.............. 9 9% 
ED cneecccentccentne 5% 7 
Black Tellicherry ............s00¢ 9% 10% 
White Java Muntok.............. 9% 11% 
White Singapore ................ 9 1 
WEE DOGMENR decsccscccnceccecs 10% 
Ground. 
for 
Whole. Sausage. 
I TD o..6-5-0- 0.004666 000068084 10 12 
Celery Seed, French............. .- a 20 
Geeeeee GOOG cccccvceesouceescs 11% 14 
Coriander Morocco Bleached........ 8 ws 
Coriander Morocco Natural No. 1.... 6% 84 
Mustard Seed, Dutch Yellow........ 9% 12% 
BEEN cowncceesccessccceecesc 7% 10% 
2 23 
13 16 
8 10% 
™% 9 
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LIVE CATTLE 


Steers, good and choice.............++. @12.00 
Steers, medium and good, 1196-1350-lb. 9.50@11.00 
COWS, MIOGIGT oc cc ccrctcveccccevccse 5.75@ 6.50 
Cows, ED, ons anon weed near . 5.00@ 5.5 
BGT, COROT 6c cecievcccctsecerescee 7.00@ 





LIVE CALVES 


Vealers, good and choice............. $10.00@11.50 


VORIUS, MORIN ccccccccccweceseccus @ 9.50 
Vealers, cull and common....... 6.00@ 6.50 
Hogs, good to choice, 178-194-lb....... $ @ 7.40 
Soe Gad TNE. 6464 bad scacesexcce< $ @ nom. 
City Dosssed. 
Ghelee, wWative,. MONTH s cs cesccccesssccee 2 @22 
Choice, native, light... .gecwcccccccccces 20 @21 
Native, common to fair................ 18 @19 
Western Dressed Beef. 
Native steers, 600@800 Ibs............. 19 @21 
Native choice yearlings, 440@600 Ibs....19 @20 
Good to choice heifers..............+206 17 @18 
Good to choice cows.... eee a sane ..15 @i6 
Common. to fair COWS... ..ccccscccccccce 13 @l4 
po ee "rer ee 13 @13% 


BEEF CUTS 


™ e Bap 









No. 1 ribs... 
No. 2 ribs...... 
No. 3 ribs.... 
No. 1 loins.... 
No. 2 loins 
No. 3 loins 
No. 1 hinds and ribs.....22 
No. 2 hinds and ribs 

No. 1 rounds....... 
No. 2 rounds... 

No. 3 rounds. 

No. 1 chucks.. 

No. 2 chucks... cvewue 
No. S CRUCKS....cccccces 
City dressed bolognas.. 
Rolls, reg. 6@8 lbs. av. 
Rolls, reg. 4@6 lbs. av 
Tenderloins, 4@6 Ibs. av.. 
Tenderloins, 5@6 lbs. av.. 
Shoulder clods .......... 


DRESSED 





@6v0 
@18 





«rire re .154%4@16% 
Medium .. -14%@15% 
Common .......-. 13% a4 





Genuine spring lambs, good............2% 
Genuine spring lambs, good to medium. .22 
Genuine spring lambs, medium 
Spring lambe, G00d .....ccscceeee 
Spring lambs, good to medium. 
Spring lambs, medium.... 

OS er es 
CG, HUD ooo cc0csceccvccesvoenee ¢ 


DRESSED HOGS 


Ilogs, good and choice (90-140 Ibs., 
a eS eS | eee $11.00@11.25 
PIGD, GUNRE TOUS....00.00 ce ceweccsceteees 13.50@ 14.00 


FRESH PORK CUTS 








Pork loins, fresh, Western, 10@12 lbs..18 @18% 
Shoulders, Western, 10@12 Ibs. av...... 13%4,@14% 
Butts, regular, Western...............- 15%, @ 16% 
Hams, Western, fresh, 10@12 Ibs, av....18%@19 
Picnics, West., fresh, 6@8 Ibs. av...... 12%2@13% 
Pork trimmings, extra lean............. 19 @20 
Pork trimmings, regular 50° lean...... 10 @ll 
GONE 66.0.0 030606 otc be rewsnsecceues ll @i2 


COOKED HAMS 


Cooked hams, choice, skin on, fatted.... 
Cooked hams, choice, skinless, fatted.... @39 


SMOKED MEATS 


Regular hams, 8@10 Ibs. 
Regular hams, 10@12 lbs, av 
Regular hams, 12@14 Ibs. 
Skinned hams, 10@12 Ibs. av 
Skinned hams, 12@14 Ibs. 
Skinned hams, 16@18 Ibs. av 
Skinned hams, 18@20 Ibs. 
Pienics, 4@6 Ibs. av 
Pienics, 6@8 Ibs. av 
City pickled bellies, 


8@12 





Bacon, boneless, Western......... 
eee @22 
Rollettes, 8@10 Ibs. av... -20%,@21% 
MDS occens ce veneuwees @23 
SG GU, BENIN o--6 6: 0:4's0'00.caweseins'ee au 









FANCY MEATS 


Fresh steer tongues, we scenes 16e a pound 
Fresh steer tongues, 1. c. trimmed.... 28¢ a pound 
ES EE pin.des eer davuedecwn 30c a pound 
I, “WME | 6.600.009 0104-000 O% 70c a pair 
I eas dh ac no -'e Ware oi Nin 12e a pound 
Mutton kidneys PP eR ee R each , 
ENE. G.o-¢.9°4 sad Sedge nb eda teweti 29¢ a poun¢ 
— EP OP ee ore eee ee 14ec a pound 
Beef hanging tenders................ 30¢ a pound 
Re THD .c cacnsduawend sasnewecewess 12¢ a pair 
BUTCHERS' FAT 
NG Es os cee cew een seer une vereete $1.50 per cwt, 
PE MD v.05 0.00 vcendwolvectweweeenem 2.25 per cwt. 
DEED cea iparcedenesesaaees .. 3.25 per cwt. 
Ine@ible Suet ....ccccccccccccccccecs 2.75 per ewt. 


GREEN CALFSKINS 


5-9 914-12% 124-14 14-18 18 up 


Prime No. 1 veals...15 2.10 2.25 2.30 2.45 
Prime No. 2 veals...14 1.90 2.05 


2.10 2.15 
1.80 1.95 2.00. .... 
Buttermilk = B.cocdd 1.65 1.80 1.85 —— 
Branded gruby ...... 7 = 1.00 1.05 1.1¢ 
Mumba FS cccicvcccs 7 1.00 1.05 1.16 


BONES AND HOOFS 
Per ton 


del'd basis 


Buttermilk No. 1....12 





tound shins, heavy 
light 
Flat shins, heavy ..... 
MG. sctes.s.0:0-0 
Hoofs, white 
black and white striped....... 








PRODUCE MARKETS 


BUTTER. 
Chicago. 
Creamery (92 seore)..... @22% 
Creamery (90-91 seore)...21%4 @21% 
Creamery firsts (88-89)...214%@21% 


New York. 
b 23% 





23% 
24 @22% 


~—% 





EGGS. 

Extra firsts >  * |: fae cee 
Firsts, fresh 164 @16% 17 @17% 
SEES 0.00 6cecectiveee weegecey< @18% 

LIVE a 
Fowls @19 18 @21 
Springs .. ‘0 @22 @24 
4), eee 18 @20 
Broilers .... 15 @18 
Capone ...... 18 @24 
Stags os ices 
Old Rooste rs ‘ 11%@ % 
PE ceccceess 12 @l 
NN Ns <icravibies : ..10 @l2 @13 
eee re 14 @20 20 @25 


DRESSED 
Chiekens, 17-24 frozen. . 


221% @23 





Chickens, 25-47, frozen... 19 @21% 
Chickens, 48/up, frozen. .22 23 @25% 
Fowls, 31-47, frozen...... 18%@21 
48-50, frozen ....,..... @22% 
60 and up, frozen...... 20 @21% 
Turkeys, Northwestern, 
Young toms, boxes, 
THOBOR: v.ccnceveces @28% @28% 
Young hens, boxes, 
a rrr ree @30 @23% 





BUTTER AT FIVE MARKETS 


Wholesale pric es 92 score April 8 to 14: 






April - —- 
8. 10. 11. 12. B 14. 

Chicago ..21% 22% 22% 
New York 2314 23% 23% 
Boston .. 2314 23% 2314 
Philadel 

phia 23 4 23%- 23% - 23%- 

2 24 24 

San Fran- 

cisco ..24 2314 a4 24 24 


Not 
available. 


Wholesale prices carlots—fresh centralized—90 

















score at Chicago: 
Hlouse 21% vein 22%, 22% 221% 
TOG vier ac 221%, 22% 
Receipts of butter by elites ub. —Gross Wt.): 
Thi Las —Since January 1. 
week. week. 1939. 1938. 
Chgo 310 2,415,980 70,426,566 57,068,940 
New 
York .3,325,150 3, oa. bag 72,819,402 70,894,134 
Boston .1,140,111 867,775 21,158,501 22,485,240 
Phila. ..1,149,868 1, 235) 140 20,497,804 20,942,123 
Total 7,840,739 7,586,035 184,902,273 171,390,437 


Cold storage “seme (lbs.—net wt.): 


Out On hand Same day 





Apr. 12. Apr. 13. Last year. 

Chicago .. 8,832 466,306 35,058,196 3,593,999 
New York. 69,021 485,874 31,512,065 1,270, 367 
Boston 3,040 38,738 575,575 274,971 
Phila, a, 160 19,320 721,571 1,032,513 
Total. 1, 010, 238 67,867,407 6,171,850 
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MEAT FOOD 
PRODUCTS 








Solicit Shipments 


Genuine Tenderized Ham 
Gem Hams + Nuggets ~- Rollettes 
Tenderized Canned Ham 
De Luxe Bacon Sausage Products 


THE Sotin PACKING CO., INC 




















A OR ME L 


Main Office and Packing Plant 
Austin, Minnesota 




















FORT DODGE, IOWA 


Wilmington Provision Company 
TOWER BRAND MEATS 
Slaughterers of Cattle, Hogs, 


Lambs and Calves 


. S. GOVERNMENT INSPECTION 
WILMINGTON 








DELAWARE 




















from the Land O'@rn 


Sa=aaaawawaw vVpPrprrerereer»,rY 





BLACK HAWK HAMS AND BACON 
PORK - BEEF - VEAL - LAMB 
Straight and Mixed Cars of Packing House Products 


THE RATH PACKING CO. WATERLOO, lowa 




















Liberty 


| ARE pide, 


Hams—Bacon—Sausages—Lard—Scrapple 
F. G. VOGT & SONS, INC.—PHILADELPHIA, PA. 





















NATURE AND 
HUMAN SKILL 
combine to give 
Superb Quality 
in these imported 
canned Hams. 


‘e 'e)'4= ) } 1A M Try a Case Today 


AMPOL, 


} 380 Second Ave., New York, N. Y. 














THE Handbook for Sausage Manufacturers! 


Here’s an important and essential operating handbook that sets forth modern, 
authentic sausage practice, tested and proven formulas for all types of sau- 
sage and specialties. It offers complete recommendations for manufacturing 
and operating procedure, plant layout suggestions, sound merchandising 
schemes, plus a handy td of equipment and supplies. Indispensable to 
the sausagemaker ! Order now . 


THE NATIONAL PROVISIONER 


407 SOUTH DEARBORN STREET + CHICAGO, pene 


~ 


. price postpaid at $5.00. 
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Position Wanted, special rate, $2.00 an inch for each insertion. 
Minimum Space 1 inch, not over 48 words, including signature or box number. Ne display. Remittance must be sent with order. 











Men Wanted 


Position Wanted 


Plants for Sale 








Smoked Meats Foreman 


to take charge. Must have full knowledge 
smoked meats, boiled hams, better grade and 
second grade sausage. Must have thorough, 
all-around provision experience for plant in 
New York City. Give full facts in first letter. 
W-553, THE NATIONAL PROVISIONER, 300 
Madison Ave., New York City. 





Live Stock Buyer 


Wanted, live stock buyer, age 35 or under, 
familiar with purchasing all types of live 
stock, especially hogs; capable of buying direct 
from farmers and entirely familiar with sort- 
ing and grading. Midwest packer killing 4000 
hogs, 4000 cattle weekly. Give experience, ref- 
erences, salary expected. W-534, THE NA- 
TIONAL PROVISIONER, 407 S. Dearborn St., 
Chicago, Il. 


Live Stock Buyer 


Position wanted by experienced live stock 
buyer familiar with all phases of this work 
on central and country markets. Interview 
when and where desired. W-547, THE NA- 
TIONAL PROVISIONER, 407 S. Dearborn St., 
Chicago, 1. 





Packinghouse Supt. 


Thoroughly experienced packinghouse superin- 
tendent seeks connection with packer who needs 
the services of well-qualified man with 20 years’ 
practical experience in all departments and all 
operations. Both large and small plant experience. 
Excellent references. An interview will be mutually 
advantageous. W-548, THE NATIONAL PROVI- 
SIONER, 407 8S. Dearborn St., Chicago, I1l. 








Position Wanted 


Equipment for Sale 








Sausage Foreman 


Position wanted by sausage foreman with 
20 years’ experience making all kinds of sau- 
sage, luncheon meats, loaves and specialties; 
also hog cutting and curing. Will go any- 
where. Available at once. References. W-549, 
THE NATIONAL PROVISIONER, 407 5S. 
Dearborn St., Chicago, Ill. 


Sausage Equipment 


For sale, complete sausage manufac- 
turing equipment in A-1 condition. FS- 
546, THE NATIONAL PROVISIONER, 
407 S. Dearborn St., Chicago, Il. 





Sausage and Curing Foreman 


Young man, experienced sausage and curing 
expert desires connection. Can make many 
types of sausages, loaves, boiled and baked 
hams, the new transparent casing stuffed 
boneless smoked hams. Knows latest curing 
methods, including artery pumping. A trial 
will convince you. References. W-551, THE 
NATIONAL PROVISIONER, 300 Madison 
Ave., New York City. 





Plant Manager 


Perfect record and references from opera- 
tions made to pay. Assume responsibility for 
medium-sized plant. Thoroughly experienced, 
large and small stock killing, cost recording, 
processing, curing and selling meats and 
products. 25 years’ successful labor manage- 
ment and sales handling. W-552, THE NA- 
TIONAL PROVISIONER, 300 Madison Ave., 
New York City. 





Superintendent 

General packinghouse superintendent with 
practical operating experience would like to 
associate himself with reliable packer. Experi- 
ence covers every operation in detail. Can 
show results in producing quality products 
with low operating cost. Can organize plant 
for efficient operation and control labor aL 
over. W-537, THE NATIONAL PR 
SIONER, 407 S. Dearborn St., Chicago, iL 





General Packinghouse Supt. 


Position wanted by general packinghouse 
superintendent. Can handle labor efficiently 
and operate plant with minimum cost. Experi- 
ence in every operation. Will show results in 
producing quality products. Excellent refer- 
ence. Married. Will go anywhere. . 543, E 
NATIONAL PROVISIONER, 407 S 
St., Chicago, Tl. 


. Dearborn 





Working Sausage Foreman 


Experienced, reliable sausagemaker and all- 
around man in sausage department wishes 


steady position with reliable house. Produce | 


high-grade and standard sausage of any kind, 
also meat loaves. Will increase profits with 
minimum | x. Sober, steady, not 
afraid of rences. W-541, THE 
NATIONAL PROVISIONER: 407 8. Dearborn 
St., Chicago, Il 
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The Bunn Tying Machine 


is used very generally by packers for 
tying sausage boxes, bacon squares, 
picnics, butts, ete. Ties 20-30 packages 
per minute. Saves twine. Write for our 
10-day free trial offer. B. H. Bunn Co., 
7609 Vincennes Ave., Chicago, Ill. | 





Reconstructed Sausage Machinery 


Model 50 BUFFALO Self-Emptying Silent 
Cutter 

Model 57-T BUFFALO Self-Emptying Si- 
lent Cutter 

Model 43-T BUFFALO Self-Emptying Si- 
lent Cutter: 

Model 43-B BUFFALO Standard Cutter 

Model 38-B BUFFALO Cutter 

Model 32-B BUFFALO Cutter 

Model 66-B BUFFALO Grinder 

Model 56-B BUFFALO Grinder 

1500-Ib. BUFFALO Mixer 

1000-lb. BUFFALO Mixer 

500-Ib. BUFFALO Stuffer 

400-lb. Randall Stuffer 

200-Ib. Randall Stuffer 

Completely reconditioned; guaranteed like 
new. FS-550, THE NATIONAL PROVI- 
SIONER, 300 Madison Ave., New York City. 





Guaranteed Good Rebuilt Equip. 


2—500-ton Hydraulic Curb Presses; 2— 
Meat Mixers; Sausage Stuffers; Silent Cutters; 
Grinders; 1—Allbright-Nell 2%’x5’ Jacketed 
Cooker; 3—Anderson No. 1 Oil Expellers with 
15 H.P. AC motors; Bone Crushers; Dopp 
Scrapple Kettles; 2—4’x9’ Mechanical Mig. 
Co. Lard Rolls; 2—Jay-Bee Hammer Mills, No. 
2. No. 3 for Cracklings: 1—No. 1 CV M.&.M. 
Hog; 3—Bartlett & Snow Jacketed Rendering 
Kettles, 6’ and 10’ dia.; Meat choppers. 

Send for Consolidated News listing hundreds 
of other values in: Cutters; Melters; Render- 
ing Tanks; Kettles; Grinders: Cookers; Hy- 
draulic Presses; Pumps: ete. We buy and sell 
from a single item to a complete Piant. 


CONSOLIDATED PRODUCTS CO.. INC. 
14-19 Park Row, New York Citr 





Packing Plant 


For sale, small packing plant, well 
equipped. 1%%o9 acres of land, on W. 
L. E. R. R., direct switch to B. & O. 
er 20 cattle, 300 hogs weekly. 
C. Longeoy, Kent, Ohio. 





Meat Packing Plant 


For sale, meat packing plant estab- 
lished many years. Fully equipped. 
Write or see H. E. Lowery, Receiver, 
2700 Dwenger Ave., Ft. Wayne, Ind. 





Meat Packing Plant 


For sale, modern meat packing plant, 
government inspected, completely 
equipped. Good reputation, fine com- 
munity, about 60 miles from Philadel- 
phia. Good home, large garage. Imme- 
diate business available. 

CHAS. ABRAMS 
1422 S. 5th St., Philadelphia, Penna. 
Telephone: Howard 2609 








Miscellaneous for Sale 








Used Butter Tubs and Egg Cases 


Guaranteed once used butter tubs complete with 
lids, good as new. Fine used egg cases complete 
with flats, fillers, lids; additional flats, fillers, lids. 
Any amount, any time. Carlots a specialty, truck- 
lots accommodated from easily accessible ware- 
houses. Contact us for low prices, quality and sav- 
ings. City Egg Case & Butter Tub Corp., 278 Broad- 
way, Brooklyn, N. Y. 





Two Patents for Sale 


Two good U. S. Patents covering two 
items used by almost all meat packers 
and sausage manufacturers. Made out 
of sheet metal. FS-5338, THE NA- 
TIONAL PROVISIONER, 407 S. Dear- 
born St., Chicago, IIl. 











SELL 
Surplus Equipment 


The classified columns of THE 
NATIONAL PROVISIONER offer 
quick, resultful method of selling 
equipment you no longer need at 
neglletble cost. Turn space-wast- 
ing old equipment into —. List 
the items you wish to dispose of 
and send t ned in. THE NATIONAL 
PROVISIONER classified columns 
will find a buyer for them. 
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EARLY & MOOR ™ 


Sausage Casing Specialists 


MANUFACTURERS - + + + + + + * EXPORTERS > > + + + + + + IMPORTERS 


BOSTON, MASS. 


“The Skins You Love to Stuff’ 


a 


PRODUCERS, IMPORTERS AND EXPORTERS OF 


Sausage Casings 


221 NORTH LA SALLE STREET CHICAGO, U.S.A. 











To Sell Your Hog Casings 
in Great Britain 


communicate with 


STOKES é& DALTON, LTD. 
Leeds 9 ENGLAND 


cA Selected 
Sausage Casings 











MAY CASING COMPANY 


619 West 24th Place, Chicago, Ill. 











HAVE YOU ORDERED 


The MULTIPLE BINDER 


FOR YOUR 1939 COPIES OF 
THE NATIONAL PROVISIONER 


A complete volume of 26 issues can be ecas- 
ily kept for future reference in this Binder. 


> C-D < GRINDER PLATES 


———— AND KNIVES 


C. D. Reversible Plates, O. K. Knives with changeable 
blades and C. D. TRIUMPH Knives with changeable 
blades are used throughout the meat packing ‘and 
sausage manufacturing field. C. D. equipment lasts 
longer, works better; plates will not crack, break or 
chip at cutting edges. Write the “Old Timer,’ Chas. 
W. Dieckmann, for complete details and prices of C. D. 
and O. K. knives, plates, sausage linking gauges, 
stock feed worms, studs, etc. 


THE SPECIALTY MFRS. SALES CO. 


2021 Grace Street Chicago, Illinois 













































SCIENTIFICALLY 
DEVELOPED 


Seven practical packing plant scien- 
tists are constantly at workin Stange’s 
three completely equipped laborato- 
ries developing new and improved 
methods for curing, coloring and 
seasoning. This is only one of the 
factors that guarantee profits for you 
by using Stange Products. 


Wh. J. STANGE Co. 


2536-40 W. MONROE ST., CHICAGO 


Western Branches: 923 E. 3rd St., Los Angeles, 1250 
Sansome St., San Francisco. In Canada: J. H. Stafford 
Industries, Ltd., 24 Hayter St., Toronto, Ont. 


























Temperature Control PLUS Humidity Control 
Air Circulation PLUS Air Purity... 


Carrier 


AIR CONDITIONED 


Refrigeration 





CARRIER CORPORATION, Syracuse, N. Y. 
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A carpenter couldn't build a house without tools, 
a mechanic couldn't repair your car without other 
tools; you can't operate at maximum efficiency with- 
out some of the equipment, supplies and services 
of the companies included in this list. For these or- 
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The National Provisioner is a Member Audit Bureau of Circulations and Associated Business Papers, 


ganizations are the suppliers of your working tools; 
concerns which have spent years in developing the 
best kinds available. Study their advertisements 
when they appear to see if new tools wouldn't help 
you. It will be worth your time. 


wcities 








Adler Company, The........... «0. 40 
Air Induction Ice Bunker Corp...... 20 
Allbright-Nell Co., The....Third Cover 
er ee ae barre ee 47 
Armour and Company ............. 8 
Demi Bro. Bae Co. 25. 66 cckaddus 6 
oo EN yt Ga ae eee ee ee 40 
ON a, Se ee rer 44 
Carrier Corporation ..........06%... 49 
Cincinnati Butchers’ Supply Corp... 40 
Cleveland Cotton Products Co....... 28 
Cuteny Packing Ce. > .:...2. 665.86 AQ 
ey Ge SeOOE, FEE iso. wee 49 
Felin & Co., John J................ 45 
Wren NNN © Aas io oak Sandie alecnele 22 
French Oil Mill Machinery Co...... 28 
Gomewal Miectric Ce. oo. cc cccsccsccs 18 
Great Lakes Stamp & Mfg. Co...... 15 
Griffith Laboratories .............. 22 
Ham Boiler Corporation........... 3 
OC Ee > 38 
Hormel & Co., Geo. A.............. 47 
Bunter Packing Co...........0.6 66 cess 45 
Hygrade Food Products Corp....... 45 
I Te al ahaa ntbcqusa eee aeek 45 
mans oie CO, Be hose i 45 
Kennett-Murray & Co.............. 34 


‘ Daan 20% fe 





OS Se, te > 5 
May Casing Company.............. 49 
Mayer & Sons Co., H.J............. 16 
fo aes Se: a a 34 
Meat Packers Union of Poland...... 40 


Paterson Parchment Paper Co... .26, 27 


antes CAte CO. oe oe a eeec wes 43 
Rath Packing Company............ 47 
meoeee, THC). Oa oko eee st ease 40 


Schluderberg, Wm-T. J. Kurdle Co.. 45 


rain, Fh. ©. Paper CO. 5 vies oiccicwcs a 
Smith’s Sons, John E., Co. .Second Cover 
Specialty Mfrs. Sales Co............ 49 
Staley, A. E. Mfg. Co....... Front Cover 
Standard Conveyor Co..... ie Ae aa 38 
ene CO. WIL <5. hoods « bald nedece 49 
Stokes & Daltom, Lid... ......0000.. 49 
Swift & Company......... Fourth Cover 
Bt ee eee 47 
Vegetable Juices, Inc.............. 38 
Vimee Pump G6. . cc kei decccwse 28 
Vogt, F. G., & Sons, Inc............ 47 
Wilmington Provision Co........... 47 


While every precaution is taken to insure accuracy we cannot guarantee against the possibility of a change or omission in this index 


The National Provisioner—Aprii 22, 1939 


aon nae 











Bhat we 


1939 





FPAW VAI 
118 WEA WONT 18 RS 


CONVENIENT 
SANITARY 
DURABLE 































No. 7II Square 


Retainers assure perfectly molded 
and uniformly shaped Hams. 


To minimize your ham boiling equipment problem this season—use 
ANCO Retainers as hundreds of plants are now doing. Many users 
have standardized on ANCO Stainless Steel Retainers. There are 
numerous shapes and sizes all featuring the ANCO Torsion spring 
patented cover design. The cover that does not need a press. Write 
for free copy of latest ANCO Retainer Catalog. 


THE ALLBRIGHT-NELL CO. 


5323 S. WESTERN BLVD., CHICAGO, ILLINOIS 


117 LIBERTY ST. 832 FIRST NATIONAL BANK BLDG. 111 SUTTER STREET 
NEW YORK, N. Y. HOUSTON, TEXAS SAN FRANCISCO, CALIF. 








Ne borenlable Last 


SAVE OPERATING DOLLARS 


Casings that you can de- 

pend on are more profit- 
able for you. Costs come down and production 
goes up when your casings are uniform in size 
and style, free from imperfections . . . and 
when you get full weight in every order. 


To be sure of dependable casings, deal 
with a dependable producer . . . use Swift's 
Selected Casings. They’re processed and 
sorted by expert operators; then speedily 
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That’s why | 
they’re uniform, fresh, outstandingly fine in 


placed under refrigeration. 


color. Your requirements are filled week 
after week from a single source of supply, 
assuring uniform grading. 


There’s a style and package of Swift cas- 
ings for your exact needs. Call your local 
Swift & Company representative today ... 
he'll be glad to discuss your requirements. 


SWIFT'S Se olecled CASINGS 








